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NO  MERIT  IN  BOYCOTT, 

authorities  say  control  of 
PRESS  BY  ADVERTISERS 
WOULD  RUIN  BUSINESS. 


I.  C.  M.  A.  CONVENTION 


ANNUAL  MEETING  TO  BE  HELD 
ON  LAKES  SUPERIOR  AND 
HURON  NEXT  WEEK. 


Henry  B.  Joy’*  Suggestion  Meet* 
With  Opposition  from  Representa¬ 
tive*  in  Every  Field — Power  of 
Newspaper  Comes  from  Indepen¬ 
dence — Would  Reduce  Its  Value  as 
Ad  Medium — Could  Do  No  Good, 
Henry  B.  Joy,  president  of  the  Pack¬ 
ard  ''lotor  Car  Company  of  Detroit, 
stirred  up  a  hornet’s  nest  among  the 
business  men  and  recognized  authorities 
in  the  advertising  world  this  week  by 
a  sugs^estion  that  advertisers  would  do 
well  to  withhold  all  business  from  publi¬ 
cations  in  which  views  were  expressed 
which  seemed  to  the  advertiser  contrary 
to  the  country’s  business. 

Mr.  joy’s  suggestion  was  incorporated 
in  a  letter  to  Marshall  Cushing  of  New 
York,  in  which  he  said  partly  as  fol¬ 
lows  : 

1  think  every  intelligent  advertiser  Is  to¬ 
day  studying  in  the  highest  degree  how  he 
can  place  his  advertising  so  as  best  to  pro¬ 
mote  the  welfare  of  his  business  and  that 
of  his  employes.  If  you  were  a  business 
man  selling  goods  at  wholesale  or  at  retail, 
or  manufacturing  them,  would  you  adver¬ 
tise  in  publications  which  were  seeking  in 
every  way  to  destroy  business  possibilities 
by  creating  conditions  under  which  business 
could  not  thrive  or  exist  except  in  a  most 
modified  degree  over  what  would  be  possible 
by  return  to  intelligent  conditions? 

t’ertainly  no  manufacturer  desires  in  any 
way  to  purchase  or  dictate  the  editorial  or 
business  policy  of  any  publication,  but  cer¬ 
tainly  It  is  his  privilege  to  refrain  from  ad¬ 
vertising  in  a  publication  which  in  his 
judgment  is  doing  his  business  more  harm 
by  the  doctrines  which  it  advocates  than  he 
can  receive  in  any  possible  way  in  benefit 
to  his  business  by  advertising  therein. 

i  he  New  York  Herald  called  on  rep¬ 
resentative  business  men,  editors,  pub- 


Tbree  Hundred  Members  Leave  Sar¬ 
nia  on  tbe  Noronic  Tbis  Afternoon 
for  a  Six  Days’  Trip  on  tbe  Lakes — 
Some  Details  of  tbe  Event — Speak¬ 
er*  to  Talk  to  Audience*  That  Can¬ 
not  Escape— Entertainment  Features. 

If  you  happen  to  be  in  Sarnia,  at  the 
foot  of  Lake  Huron,  at  3;30  o’clock  this 
afternoon,  you  will  see  draped  around 
the  edges  of  the  decks  of  the  steamship 
Noronic,  just  as  she  leaves  the  dock, 
like  lace  around  a  woman’s  neck,  groups 
of  distinguished  looking  men  wearing 
badges,  brightened  here  and  there  by 
pretty  girls  and  smartly  dressed  ma¬ 
trons.  They  are  members  of  the  Inter¬ 
national  Circulation  Managers’  Associa¬ 
tion,  who,  accompanied  by  their  wives 
and  daughters,  are  to  hold  a  four  days' 
convention  during  the  steamship’s  trip 
to  Duluth  and  back. 

They  are  out  for  a  good  time  but 
they  are  also  out  for  a  serious  purpose 
— to  take  counsel  together  upon  the 
things  that  enter  into  their  life’s  work 
— circulation  problems.  The  program  is 
an  interesting  one  from  start  to  finish. 
1  he  list  of  speakers  includes  among 
others  R.  J.  Corrigan,  of  the  St.  Louis 
Times;  J.  M.  Schmid,  of  the  Indian¬ 
apolis  News;  John  B.  Co.x,  of  the  St. 
Paul  Dispatch-Pioneer  Press;  William 
J.  Little,  of  the  Montreal  Star;  John 
N.  Toler,  of  the  Atlanta  Constitution; 
Daniel  Nichol,  of  the  New  York  Mail; 
J.  J.  Lynch,  of  the  Cleveland  Press; 
Cedar  Rapid*  to  Have  New  Daily  Maurice  J.  Levy,  of  the  Cincinnati  Post, 

Roy  Stewar,.  of  .h.  Cedar  Rapids 
(la.)  Inbune,  is  the  promoter  of  a 

project  to  publish  a  new  daily  in  that  cinch  for  speakers. 

city.  A  syndicate  is  backing  him,  and  One  of  the  advantages  the  speakers 
there  is  every  prospect  of  the  new  enter-  will  have  over  those  who  address  con- 
prise  being  launched  early  next  month,  ventions  on  shore  is  that  the  audience 
Considerable  capital  has  been  pledged,  can’t  get  away.  None  of  the  members 
.Additional  equipment  will  be  installed  can  offer  the  excuse  that  he  has  to  leave 
in  the  Tribune  to  take  care  of  the  new  to  keep  a  lunch  engagement,  or  take  an 
paper.  automobile  ride  around  town  with  “a 

—  - -  friend,”  or  go  to  the  theater,  or  call 

M  c  .•  r.  -1  •  wi  VI  tipon  an  old  schoolmate.  No,  sir,  he  has 

New  Sporting  Daily  in  New  York.  got  to  stay  right  there  on  the  boat  and 

The  Tri-Daily  Sporting  Bulletin  is  a  attend  the  meetings  and  listen  to  the 

new  publication  issued  at  213  West  For-  speeches  whether  he  wants  to  or  not. 
tieth  street,  launched  by  William  Pat-  Therefore  the  speakers  will  always  have 


LOADED  TO  THE  GUARDS  FOR  A  GOOD  TIME. 

“Sir  Sidney’s  barge  is  seen  “We  sail  the  lakes  so  b 

.And  his  crowd  of  blushing  beauty.  .And  our  saucy  ship’s  a  1 
VV’e  hope  he’ll  find  us  clean,  We’re  sober  men  and  tr 

.And  attentive  to  our  duty.  Attentive  to  our  duty.” 


CAPITAL  CITY  NEWS  SOLD. 

editors,  pub-  “  ~  , 

iishers  and  advertisers  of  the  nation  to  Syndicate  Purchase*  Jefferson  City  s 
express  their  attitude  on  Mr.  Joy’s  Only  Morning  Newspaper, 

scheme,  with  the  result  that  all  declared,  jjjg  Capital  City  News,  an  independ- 
aliiiost  with  unanimity,  that  such  a  boy-  newspaper  of  Jefferson  City,  Mo., 
cotling  policy  could  do  no  possible  good  pnly  morning  daily  of  that  city, 

and  might  lead  to  business  disaster.  changed  hands.  A  syndicate  of 

Frank  Le  Roy  Blanchard,  editor  of  ^hich  Mord  McBride.  Charles  M.  Bu- 
The  Editor  and  Pubusher,  said:  chanan,  Martin  Pohlman  and  Edgar 

"It  seems  to  me  that  when  the  ad-  Hestend  are  members  has  purchased  the 
vertisers  get  into  such  a  position  that  pi^^t  from  O.  (Gordon  Pickett, 
they  can  dictate  to  the  newspapers  what  jg  understood  that  E.  S.  Austin 

shall  be  placed  in  the  editorial  columns  continue  as  editor  of  the  paper  and 
then  it  is  a  pretty  bad  day  for  the  news-  remain  independent  in  pol- 

papers.  1  he  power  of  the  newspaper  jjjgg^  ^^r.  McBride  was  formerly  edi- 
comes  from  its  independence.  If  adver-  of  a  paper  at  Tuscumbia. 

tisers  can  compel  the  newspapers  to  do  _  _  ^  _  _ _ ^ 

what  they  want  by  bestowing  or  with-  Workmen’s  Compensation  Law.  eluding  cylinder  and  job  press  and 

holding  advertising  the  newspapers  r>  ,  •  .  •  •  ..i,.  well  equipped  composing  room. 

would  soon  lose  the  commanding  posi-  Replying  to  an  inquiry  regarding  the  - 

tion  they  now  hold.  departments  of  a  newspaper  which  will 

“I  do  not  believe  that  any  number  of  be  protected  under  the_  Workmen  s  Newark  Police  Seek  Missing  Editi 
general  advertisers  would  undertake  to  Compensation  Law,  effective  July,  the  Kenneth  B.  Douglass,  for  five  mont 
whip  the  newspapers  into  line  to  do  a  Iowa  Industrial  (Commission  has  ruled  religious  editor  of  the  Newark  (N.  1 
thing  of  that  kind.  Mr,  Joy  evidently  that  editors,  reporters,  heads  of  depart-  Evening  New.s,  disappeared  last  \ve< 
is  speaking  only  for  himself — he 'must  ments,  mechanical  force,  press  room  em-  jgayjng  j^jg  bride  of  six  weeks  ignora 
stand  alone  in  a  position  of  this  kind,  ployes  and  carrier  boys  come  under  the  whereabouts.  Douglass  was  fc 

The  same  thing  has  been  tried  at  other  provisions  of  the  law.  Persons  in  purely  p^g^ly  of  Toronto,  Can.,  is  a  gradut 
times  and  in  other  ways,  but  it  never  clerical  positions  are  not  included,  un-  colleges  and  a  Doctor  of  Ph 

has  been  a  success.”  they  are  required  to  go  into  rooms  osophy.  The  Newark  police  are  ni 

W.  H.  Ingersoll  of  Robert  H.  Ingersoll  where  machinery  is  operated.  News-  seeking  him  on  a  charge  of  perjury 

&  Bro.,  declared  that  the  editorial  opin-  boys  who  sell  papep  on  the  streets  are  connection  with  his  marriage  licen 

ions  of  the  country  ought  never  to  be  considered  independent  contractors,  and  jg  g^^j^  ^bere  is  also  a  warrant  f 
influenced  by  the  advertisers,  and  no  the  newspaper  publisher  is  not  respon-  Douglass’  arrest  on  a  charge  of  givi 

one  ouirht  to  seek  it.  It  would  reduce  sible  for  them.  ,  check  nn  a  hank  in  wliicVi  Ko  i,o,i 
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CHICAGO  HAPPENINGS. 


PITTSBURGH  JOTTINGS.  GERMANY  WOULD  SWAY  PRESS.  NORTHWESTERN  NEWS  NOTES. 


Racord'Herald  Showing  Up  Swindling 

Scheme* — Reporter  Arrested  as  a 

Trespasser — Author’s  Night  at  the 

Press  Cluh— Garrick  Theatre  Uses 

Newspapers  Exclusireljr  —  W estem 

Advertising  Golfers  Plajr  June  IS. 

(Special  Correspondence.) 

Chicago,  June  10. — Now  that  the  war 
has  let  up  and  released  some  space 
local  papers  are  turning  attention  to 
get-rich-quick  schemes  with  a  view  of 
advising  their  readers  to  safer  invest¬ 
ments.  The  Tribune  has  inaugurated 
an  investor’s  guide  and  the  Record- 
Herald  is  daily  exposing  schemes  of 
local  sharpers. 

The  other  day  Mark  Morton,  a 
wealthy  merchant  who  has  been  much 
mortified  by  continued  newspaper  re¬ 
ports  of  his  daughter’s  escapades,  cap¬ 
tured  a  Chicago  American  reporter  as 
a  trespasser  at  his  country  place  and 
took  him  to  jail.  He  was  released  on 
bail  and  at  the  hearing  next  day  was 
discharged.  He  has  since  filed  a  $50,- 
000-  damage  suit. 

Paul  Crissey  has  resigned  his  posi¬ 
tion  with  the  Record-Herald  and  gone 
to  the  Journal. 

Saturday  evening  was  authors’  night 
at  the  Chicago  Press  Club.  There  were 
given  readings  from  their  works  and 
talks  by  Opie  Reid,  William  Lightfoot 
V'isscher,  Mary  Moncure  Parker,  For¬ 
rest  Crissey,  and  Charles  N.  Wheeler. 
Charles  Lederer  gave  a  chalk  talk  and 
a  musical  program  was  rendered.  The 
lake  front  problem  was  discussed  at  the 
Press  Club  late  last  week  by  former 
State  Representative  Chipertield,  Henry 
W.  Lee  and  Seymour  Stedman. 

Charles  N.  Wheeler  may  become  con¬ 
nected  with  a  Springfield,  Ill.,  paper,  ac¬ 
cording  to  a  late  report. 

.MISS  COLSON  HEADS  PRESS  CLl  li. 

Miss  Ethel  Colson  has  been  elected 
president  of  the  Woman’s  Press  Club; 
Mrs.  Elizabeth  Reed,  first  vice-presi¬ 
dent;  Mrs.  Ida  Gibson,  second  vice- 
president;  Mrs.  Grace  Smith,  third  vice- 
president;  Miss  Maude  Oliver,  record¬ 
ing  secretary;  Mrs.  Elizabeth  Nolan, 
corresponding  secretary;  Mrs.  Estelle 
Ryan  Synder.  treasurer. 

The  Garrick  Theater  is  the  latest 
convert  to  newspaper  advertising  ex¬ 
clusively.  During  the  current  engage¬ 
ment  of  Olga  Petrova  in  “Panthea”  the 
theater  will  use  newspapers  exclusively. 
Other  theaters  have  tried  that  plan  and 
found  it  worked  all  right. 

Douglas  Malloch  is  said  to  be  about 
the  only  Chicago  poet  who  has  made 
a  financial  success  of  writing  in  that  line. 

The  Western  .\dvertising  Golfers’ 
.Association  announces  its  second  tour¬ 
nament  of  the  season  to  be  held  at  the 
Glen  Oak  Country  Club  on  June  16. 
There  will  Ik-  many  prizes  and  a  large 
turnout  is  anticipated. 


First  Issue  of  Hearst’s  Hustler. 

The  circulation  department  of  the  .At¬ 
lanta  Georgian  and  Hearst’s  Sunday 
.American  has  just  issued  the  first  num¬ 
ber  of  the  Ilearst  Hustler  for  distri¬ 
bution  among  the  newsdealers,  news- 
Iwys  and  agents  who  handle  those  news¬ 
papers.  Two  pages  are  devoted  to  a 
display  advertisement  announcing  $20(1 
in  prizes  to  those  making  the  best  rec¬ 
ord  by  July  1. 

Moist  Buys  Ida  Grove  Pioneer. 

I'he  Ida  Grove  ( la. )  Pioneer  has 
been  purchased  for  $10,000  from  Frank 
P.  Clarkson  by  John  H.  Moist.  The 
new  owner  comes  from  .Alliance.  Neb., 
'•here  be  was  recently  a  member  of 
Moist  &  Sallows  and  held  a  half  interest 
in  the  Times.  Mr.  Clarkson  is  obliized 
to  seek  a  milder  climate  as  he  has  for 
\  cars  suffered  with  rheumatism. 

I'nder  assignment  to  cover  .Asbury 
Park  and  nearby  Jersey  shore  resorts 
for  the  summer  season.  William  C. 
Park,  of  the  Newark  (N.  J.)  Evening 
News  staff,  will  lie  transferred 
from  the  News’  Washington  bureau  to 
take  charge  of  the  News’  Asbury  Park 
shore  office. 


Local  Advertising  Club  Will  Send  a 
Large  Delegation  to  Toronto. 

(Special  Correspondence.) 

Pittsburgh,  Pa.,  June  8. — Pittsburgh 
will  be  well  represented  at  the  conven¬ 
tion  of  the  Associated  Advertising  Clubs 
of  America,  to  be  held  in  Toronto,  Can¬ 
ada,  June  21  to  June  25.  The  compara¬ 
tively  short  ride  between  the  two  cities 
will  allow  a  large  delegation  from  this 
vicinity  to  attend  the  convention.  Some 
may  lie  able  to  stay  only  a  couple  of 
days,  but  the  many  w'ill  remain  for  the 
five  days. 

Frank  J.  Markey,  who  has  been  the 
Pittsburgh  manager  for  the  International 
News  Service,  has  returned  to  New 
York  for  duty  in  the  offices  of  the  gen¬ 
eral  manager.  Mr.  Markey,  who  has 
been  in  Pittsburgh  a  year,  and  who  is 
probably  the  youngest  man  holding  such 
a  responsible  position,  was  a  hustler 
here  and  got  good  results.  He  is  suc¬ 
ceeded  in  Pittsburgh  by  Charles  Kane, 
formerly  of  the  Chicago  Examiner,  who 
is  well  posted  on  what  the  International 
News  Service  wants. 

The  newspapers  of  Pittsburgh  are 
taking  great  interest  in  the  coming  an¬ 
nual  convention  of  real  estate  men,  to 
be  held  here  next  month.  Realty  men 
from  every  section  of  the  United  States 
and  Canada  will  attend  the  convention, 
and  it  is  hoped  through  the  newspapers 
and  otherwise,  to  have  the  delegates  and 
visitors  carry  away  a  good  impression 
of  this  great  industrial,  educational  and 
civic  center.  Special  plans  are  being  laid 
for  the  entertainment  of  the  visiting 
women. 

W.  P.  Beazell.  of  the  New  York  World 
local  staff,  was  in  Pittsburgh  last  w'eek 
on  some  special  work,  and  while  here 
paid  a  flying  visit  to  the  home  of  his 
parents  near  Monongahela  City,  just 
above  Pittsburgh.  His  father.  Rev.  Dr. 
H.  F'.  Beazell,  had  not  been  very  well 
for  some  time  but  is  much  improved. 

Chas.  O.  Knowles,  of  Toronto,  Can¬ 
ada,  manager  of  the  Canadian  Press 
telegraph  service,  was  a  recent  visitor 
in-  Pittsburgh  in  connection  with  news¬ 
paper  work. 

John  F.  Steele,  a  former  well-known 
Pittsburgh  and  Washington,  1).  C.,  news¬ 
paper  man,  was  a  visitor  in  Pittsburgh 
Saturday. 

MUST  REDUCE  FREIGHT  RATES. 


Commerce  Commission  Issues  Order 

Against  Railroads  on  Shipment  of 
New*  Print. 

Freight  rates  on  the  shipment  of  news 
print  paper  from  points  in  Ontario,  Can¬ 
ada,  to  Michigan  cities  are  held  to  be 
unjust  and  unreasonable  in  a  decision 
made  last  week  by  the  Interstate  Com¬ 
merce  Commission  at  Washington.  The 
Duluth,  South  Shore  &  -Atlantic.  The 
Grand  Rapids  &  Indiana,  the  Michigan 
Central,  the  Pere  Marquette  and  other 
railroads  are  ordered  to  cease  charging 
their  present  rates  after  .August  1  and 
not  to  charge  any  rates  in  excess  of 
those  contemporaneously  in  effect  over 
their  lines  for  the  transportation  from 
Wisconsin  |)oints  to  the  same  destina¬ 
tions. 

Complaint  was  made  in  this  case  by 
the  Lake  Superior  Paper  Company.  The 
cities  affected  by  alleged  discriminating 
rates  on  news  print  paper  from  Ontario 
points  were  Grand  Rapids.  Bay  City, 
Saginaw.  Jackson,  Port  Huron,  Owosso, 
T'lint,  Lansing.  Battle  Creek.  Kalamazoo, 
Niles.  .Adrian  and  Detroit.  The  average 
distance  of  these  cities  from  the  point 
of  shipment  is  344  miles.  The  average 
rate  per  100  pounds  is  15.1  cents.  The 
average  rate  asked  for  iter  100  pounds 
is  12.9  cents. 

The  railroads  complained  against  are 
now  ordered  to  establish  by  .August  1  a 
reasonable  rate  on  the  transportation 
of  news  print  paper  in  carloads  from 
Wisconsin  to  Alichigan  destinations. 


The  .Autoplate  Company,  the  Henry 
A.  Wise  WiMtd  Company  and  the  Word 
Mong  Company,  of  No.  1  Madison  ave¬ 
nue,  has  moved  into  new  and  larger 
quarters  at  25  Madison  avenue. 


Commercial  News  Agency  Started  by 

Government  to  Boom  the  Father- 
land  Abroad. 

-A  special  cable  from  Berlin  to  the 
New  York  Times,  Sunday,  tells  of  the 
publication  in  the  Deutsche  Export  Re¬ 
vue,  the  official  organ  of  the  German 
shipping  and  export  trade,  of  the  details 
of  an  elaborate  scheme  worked  out  by 
the  German  government  in  conjunction 
with  the  leading  industrial,  shipping  and 
financial  authorities,  for  exploiting  the 
foreign  press  on  behalf  of  German  com¬ 
merce. 

The  German  F'oreign  Office,  it  is  said, 
guaranteed  to  furtiish  $62,500  to  launch 
the  new  syndicate  for  a  German  news 
service  abroad,  provided  a  similar 
amount  was  raised  in  business  circles. 
This  condition  has  been  fulfilled  by  con¬ 
tributions  of  $250  each  from  practically 
all  the  important  industrial  and  financial 
concerns  in  the  country,  and  the  syn¬ 
dicate  is  understood  to  be  already  in 
operation. 

The  parent  establishment  is  an  exist¬ 
ing  news  bureau,  whose  activities  gradu¬ 
ally  are  to  be  extended  throughout  the 
world,  especially  in  the  direction  of  re¬ 
plying  in  proper  form  to  anti-German 
news  and  attacks  on  Germany. 

The  managerial  committee  includes 
Herr  von  Borsig,  head  of  the  well-known 
locomotive  firm,  and  the  official  Deutsche 
Bank.  The  syndicate  has  been  formed 
provisionally  for  three  years.  Each 
member  agrees,  in  addition  to  his  con¬ 
tribution  to  the  foundation  fund,  to  pay 
an  annual  subscription  of  $250.  -As  every 
$250  confers  the  right  of  one  vote,  it  is 
pointed  out  that  the  Foreign  Office,  with 
its  .subscription  of  $62,500,  will  be  en¬ 
abled  to  exercise  a  strongly  influential 
voice  in  the  management  of  the  syndi¬ 
cate  and  the  extension  of  its  news 
service. 

SAN  JOSE  TIMES-STAR  SOLD. 


Louis  O’Neal  Buys  Daily  at  Sheriff’s 
Sale  for  $7,000. 

With  only  one  bidder,  and  on  one  bid 
of  $7,000,  practically  the  entire  plant  of 
the  San ‘Jose  (Cal.)  Times-Star,  an 
evening  paper,  including  contracts,  ac¬ 
counts  and  routes,  was  sold  last  week 
by  Sheriff  Langford  at  public  auction. 
Louis  O'Neal  was  the  successful  bidder. 
The  sale  followed  a  court  order  to  fore¬ 
close  a  chattel  mortgage  for  $30,000  to 
Guy  Milnes,  who  assigned  to  O’Neal. 

The  property  covers  everything  that 
was  in  the  possession  of  the  Times  com¬ 
pany  and  the  Consolidated  Publishing 
Company  in  September,  1912,  when  the 
mortgage  was  made.  (D’Neal  holds  an¬ 
other  judgnient  for  $2,500,  awarded  at 
the  same  time  and  practically  confessed 
by  the  Consolidated  Publishing  Com¬ 
pany,  defendant  in  the  action. 

It  is  said  that  R.  D.  Cannon,  who 
published  the  paper  two  weeks  before 
the  creditors  came  down  on  it,  will  re¬ 
sume  publication  when  he  can  o'ct  a 
clean  bill  of  sale.  One  page  a  day  is 
being  printed  bv  the  receiver  to  hold 
the  paper’s  legal  status. 


Tablet  to  Thomas  Taylor. 

On  May  30,  the  employees  of  the 
Pottstow  n  ( Pa)  News  dedicated  in  the 
office  of  the  News  a  tablet  to  the  mem¬ 
ory  of  Thomas  Taylor,  founder  of  the 
News,  who  died  on  May  30.  1906,  after 
having  conducted  the  paper  for  nearly 
twenty  years.  .A  large*  picture  of  Mr. 
Taylor  in  his  familiar  fishing  costume 
was  also  hung  in  the  office.  The  tablet 
bears  one  of  Mr.  'I>ylor’s  declarations: 
“I  don’t  care  whether  a  man  is  worth 
ten  million  or  ten  cents  as  long  as  he  is 
a  man.” 


Wilmington  Delawaren  Incorporated. 

The  Delaware!!  Publishing  Company 
of  Wilmington,  Del.,  has  been  incor¬ 
porated  with  a  capital  stock  of  $100,000 
to  do  a  general  nublishing  business  and 
print  and  distribute  a  newspaper.  The 
members  of  the  corporation  are  Hugh 
N.  Norris,  Richard  S.  Rodney,  James 
I.  Boyce,  all  of  Wilmington. 


Prince  George  Post,  a  New  Daily,  to 
Have  $18,000  Publishing  Plant. 

(Special  Correspondence.) 

Edmonton,  Alta.,  June  8.-  Hon 
Duncan  Marshall,  minister  of  agricul¬ 
ture  for  the  Province  of  Alberta.  ,vho 
was  a  newspaper  editor  and  publisher 
in  Ontario  and  Alberta  before  ac -ept- 
ting  a  portfolio  in  Premier  Sifton’s  ..bi- 
net,  with  headquarters  at  the  parliaiuent 
buildings  in  Edmonton,  has  gone  u,  Mu- 
rope  to  study  methods  of  agrici'hure 
and  stock  raising. 

William  A.  Milne,  general  seci  ary 
of  the  Edmonton  Industrial  -Associ  ..in 
which  has  700  members,  has  been  cut 
East  in  advance  of  two  special  t  dns 
of  delegates  and  visitors  to  the  I  nth 
Annual  Convention  of  the  Associ  .led 
Advertising  Clubs  of  -America  ai  To¬ 
ronto.  He  is  making  arrangemeiu  for 
the  reception  and  entertainment  c  the 
delegates  at  Winnipeg.  St.  Paul,  .M  ,ne- 
apolis,  Milwaukee,  Racine,  Chi.  ago, 
South  Bend,  Battle  Creek,  Laiuing’ 
Mount  Clemens,  Port  Huron,  Stratford 
and  Guelph. 

J.  G.  Quinn,  who  was  connected  .vith 
the  Edmonton  Bulletin  ten  years  ..go 
has  become  associated  w  ith  a  groii  .  of 
business  men  of  Prince  George,  1'.  C. 
who  will  launch  a  new  journal  ti  be 
called  the  Post  in  a  short  time.  1  he 
town  is  a  divisional  point  of  the  Gr.ind 
Trunk  Pacific  railway  at  the  junctii  ;i  of 
the  F'raser  and  Nechako  rivers.  Ifigh- 
teen  thousand  dollars  will  be  iuve-ted 
in  the  plant.  The  Post  will  speci  'i/e 
in  news  dealing  with  the  development 
of  the  town  and  district. 

Le  Progres  -Albertain,  one  of  ilie 
progressive  French  weeklies  of  the 
West,  which  has  been  published  for 
years  in  St.  .Albert,  -Alta.,  has  moved 
its  plant  to  Edmonton.  The  size  has 
been  increased  from  six  to  seven  e.d- 
umns  to  the  page.  It  is  a  well  printed 
and  attractive  newspaper. 

Al.  R.  Jennings,  editor  and  managing 
director  of  the  Journal,  has  returned 
from  a  stay  of  six  weeks  in  New  A’ork 
State.  He  was  called  to  Rochester  liy 
the  serious  illness  of  his  father,  who  is 
now  convalescent. 

J.  Ligertwood,  financial  editor  of  the 
Winnipeg  Saturday  Post,  was  in  Ed¬ 
monton  last  week  on  a  tour  of  Western 
Canada,  studying  financial  and  business 
conditions. 


Pres*  Arranifements  at  Toronto. 

Special  arrangements  are  being  made 
in  Toronto  to  entertain  accredited  rep¬ 
resentatives  of  the  press  who  may  ac¬ 
company  the  various  clubs  to  the  A.  -A. 
C.  A.  Convention.  The  Toronto  news¬ 
papers  have  tendered  for  the  use 
of  the  press  correspondents  the  upper 
floor  of  the  Press  Building.  The  Con¬ 
vention  Committee  will  see  that  sta¬ 
tionery,  typewriters  and  other  accom¬ 
modations  necessary  to  gathering  the 
news  will  be  provided.  The  telegraph 
wires  are  in  a  building  across  the  street 
and  close  at  hand.  A  leception  will  be 
tendered  to  the  visiting  newspaper  men. 

Herbert  Casson  in  England. 

-According  to  the  English  newspapers. 
Herbert  N.  Casson.  of  New  A’ork.  ha- 
made  a  decided  hit  with  advertising 
men  during  his  stay  in  London.  The 
Advertiser’s  Weekly,  the  leading  period¬ 
ical  ill  that  field,  sa'-s : 

“Wherever  and  whenever  he  ha- 
spoken,  both  in  London  and  in  the  prov¬ 
inces,  he  has  been  listened  to  with  rapt 
attention  and  has  roused  his  audience 
to  a  pitch  of  enthusiasm  seldom  equalled 
by  any  orator.  For  Mr.  Casson  has  the 
gift  of  making  business  and  advertising 
seem  the  most  engrossing,  fascinating 
subjects  on  earth,  and  inspiring  an  audi¬ 
ence.” 


Photo-Engravers’  Convention. 

The  photo-engravers  of  the  United 
States  will  hold  their  fifteenth  annual 
convention  at  Indianapolis  .August  17 
to  22.  I'here  arc  5,500  photo-engravers 
in  the  United  States  who  are  meml)crs 
of  the  I.  P.  E.  U.,  which  is  97  per  cent 
of  all  the  photo-engravers  in  America. 
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dealer  co-operation 


Caaket  Move*  to  New  York. 

The  Casket,  devoted  to  the  casket  and 
undertaking  trade,  which  has  been  pub¬ 
lished  in  Rochester,  N.  Y.,  for  thirty- 
eight  years,  will,  beginning  with  the 
July  number,  be  issued  at  120  Liberty 
street.  New  York  City.  The  paper  was 
founded  by  A.  H.  Nirdlinger  in  1876 
and  upon  his  death  was  continued  for 
twenty-two  years  by  his  widow.  Upon 
her  death  Simeon  Wile,  her  son,  became 
the  manager  and  publisher.  Mr.  Wile 
has  now  associated  himself  with  William 
•Mill  Butler,  at  one  time  editor  of  the 
Rochester  Post-Express,  and  later  as¬ 
sociated  editor  of  the  Democrat  and 
Chronicle  of  that  city,  in  purchasing 
the  control  of  the  Sunnyside  New 
York,  another  paper  devoted  to  the 
same  field  as  the  Casket.  Mr.  Butler 
will  edit  and  manage  both  publications. 


How  It  May  Be  Secured  By  News¬ 
paper  Publishers  —  Best  Selling 
Products  Are  Those  Advertised  in 
the  Daily  Newspapers — Importance 
of  the  Dealer  in  Making  General 
Publicity  Pay — Securing  Good  Will. 
By  W.  C.  Johnson, 

Ihisincss  Manager  Chattanooga  News. 

1.4)1  I'Idrcas  delivered  before  the  Southern 
.V  s/)(/;)CT  Publiahera’  Aaaociation  at  At- 


Within  the  last  few  years  there  has 
been  an  awakening  of  manufacturers, 
cspis'iall.v  those  recognized  as  manufac- 
turir-  of  nationally  distributed  products, 
to  a  realization  that  two  very  important 
factors  to  be  reckoned  with  are  the 
dail.v  newspaper  with  its  concentrated 
hoaie  circulation  and  the  local  dealer 
with  his  clientele,  who  are  readers  of 
one  or  more  daily  newspapers.  .\t  no 
time.  Iiowever,  has  the  opportunity  for 
both  manufacturer  and  publisher  to  link 
up  uiih  the  dealer  been  greater  than  at 
the  jiresent,  and  the  forming  of  this 
triple  .illiance  will  undoubtedly  result 
in  more  business  for  those  manufactur¬ 
ers  rind  publishers  who  are  keenly  alive 
to  the  opi)ortunities  which  present  them- 
sclv( '  in  this  combination  which  is  in  no 
wise  in  constraint  of  trade,  but,  on 
the  contrary,  a  trade  developer  in  the 
bro.i'lest  sense. 

Today  the  best  selling  products,  es¬ 
pecially  those  of  home  consumption,  are 
those  being  advertised  in  the  daily  news¬ 
paper.  Many  of  these  were  practically 
unknown  until  recently.  Now  they  can 
be  found  on  the  shelves  of  nearly  every 

ims  selt-same  dealer  has  the  newspa-  naturally  becomes  interested  in  the 
VALUE  TO  DEALER.  per  reading  habit.  He  has  likewise  ac-  products  advertised  therein.  Publish 

IiKiuiry  will  reveal  that  the  dealer  (|uired  the  ad  reading  habit.  He  can  from  time  to  time  articles  on  dealer  co- 
recognizes  the  fact  that  the  advertising  in  many  cases  name  the  products  adver-  operation.  Reach  him  indirectly  through 
of  these  products  in  newspapers  pub-  tised  in  his  home  paper  even  more  readi-  articles  directed  to  the  readers,  setting 
lished  in  his  own  town  and  read  by  his  ly  than  the  publisher.  If  the  advertis-  forth  the  ad%’antages  to  be  derived 
own.  or  possible  customers,  is  not  only  ing  has  been  consistent,  he  will  inform  through  buying  advertised  trade-marked 
helping  to  hold  his  trade  by  giving  them  you  that  there  is  a  demand  for  these  goods.  Get  out  at  intervals  a  general 
what  they  want,  but  is  likewise  develop-  products.  As  an  enterprising  dealer,  letter  personal  in  its  nature,  thanking 
ing  trade  for  him  by  bringing  more  cus-  he  carries  the  goods  in  stock  and  is  I’™  for  his  co-operation  and  mentioning 
tomers  to  his  store.  prepared  to  meet  the  demand  of  his  cus-  certain  advertised  products. 

rite  average  retail  merchant  with  an  tomers.  It  is  not  within  the  province  of  the 

established  '  business  is  a  very  keen-  This  is  the  dealer  that  is  giving  the  publisher  to  issue  a  circular  letter  con- 
sighted  individual.  He  has  long  since  manufacturer  and  newspaper  the  kind  taining  reproductions  of  the  advertise- 
grown  wise  to  the  fact  that  it  is  not  to  of  support  necessary  to  reach  the  cus-  uients  every  time  a  new  campaign  is 
his  interest  to  load  his  shelves  with  tomers.  His  co-operation  is,  therefore,  launched.  The  dealer  is  already  surfeit- 
goods  for  which  there  is  only  an  oc-  a  factor  to  be  seriously  considered  in  cd  with  circulars ;  besides  the  expense 
casioual  demand  or  perhaps  no  demand  every  advertising  campaign.  There  is,  9^  printing  and  mailing  these  circulars 
at  all.  He  doesn’t  buy  goods  these  days  however,  another  kind  of  dealer  who  is  Quite  an  item.  At  certain  seasons,  one 
hoping  to  sell  them  by  extolling  their  the  real  problem  with  the  manufacturer  general  circular  can  be  prepared  in  the 
merits.  Neither  does  he  hearken  to  the  and  publisher,  and  that  is  the  dealer  who  s^uie  manner  and  sent  to  the  dealers  as 
statements  of  the  salesman  that  the  ar-  is  slow  to  appreciate  the  value  of  carry-  many  newspapers  through  the  country 
tide  he  represents  is  being  advertised  ing  advertised  products.  He  will  not  recently  issued  at  the  suggestion  of  the 
in  national  publications.  He  knows  his  put  the  goods  in  stock  until  the  demand  Bureau  of  Advertising,  A.  N.  P.  A.  This 
trade  and  is,  in  many  cases,  on  personal  of  his  trade  awakens  him  to  the  realiza-  circular  should  contain  one  or  more 
rekations  with  them.  He  realizes  that  tion  that  his  trade  is  going  where  they  pieces  of  copy  of  every  campaign  sche- 
only  a  small  per  cent,  of  his  trade  are  can  get  what  they  want.  duled  at  the  time  of  issue, 

readers  of  national  publications.  He  .‘\gain,  there  is  the  dealer  who,  while  keeping  in  touch  with  jobbers. 
does  know  that  in  practically  ev-ery  home  carrying  a  small  stock  of  advertised  n  js  a  comparatively  easy  matter  for 
.served  by  him,  a  daily  newspaper  is  read  products,  seeks  every  opportunity  to  sub-  the  publisher  to  keep  in  close  touch  with 
and  that  paper  is  one  or  more  of  the  stitute  a  competitive  article  on  which  the  jobbers  and  their  salesmen.  These 
daily  newspapers  published  in  his  own  there  is  a  wader  margin  of  profit,  or  one  jobbers  and  wholesalers  are  as  much  in- 
town.  put  up  as  his  own  brand.  If  the  pub- 


Grand  Rapids  Herald’s  New  Home. 

The  Grand  Rapids  (Mich.)  Herald 
now  is  located  in  its  new  building  at 
the  head  of  Monroe  street,  S.  E.  Con¬ 
siderable  new  equipment,  including  a 
new  Hoe  printing  press,  has  been  in¬ 
stalled.  The  new  building  is  of  fire¬ 
proof  construction  and  is  equipped  with 
the  latest  lighting  and  ventilation  ap¬ 
pliances. 


Two  Hustlers  in  Elmira,  N.  Y. 

The  Elmira  (N.  Y.)  Herald  is  only 
six  months  old  and  is  now  selling  over 
7,(XX)  copies  daily.  Frank  Ross,  the  busi¬ 
ness  manager,  and  Carl  N.  Marshall,  the 
advertising  manager,  are  live,  hustling 
progressives. 


New  Home  of  Grand  Rapids  Herald. 
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Mathews  Making  a  Noise. 
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As  reservations  have  already  been  re-  banquet  will  take  place  aboard  the  l)oat 
ceived  from  California,  Texas,  Louisi-  The  officers  of  the  association  are  as 
ana,  Florida,  and  the  provinces  of  Al-  follows: 

berta  and  Manitoba,  it  surely  will  not  President,  Sidney  D.  Long,  the  I'agle 
be  an  easy  task  determining  to  whom  Wichita,  Kan. ;  first  vice-president,  A.  H 
this  honor  shall  go.  After  dinner  a  MacKinnon,  the  World,  New  York  N 
general  reception  will  be  held  in  the  Y.;  second  jrice-president,  J.  N.  t  iiev- 
social  hall,  followed  by  a  vocal  and  in-  rier.  La  Devoir,  Montreal,  Can.;  secre- 
strumental  concert  of  oid  “Heart  tary-treasurer,  Joseph  R.  Taylor,  Press 
Songs.”  Grand  Rapids,  Mich.;  directors,  Max 

Saturday,  through  the  courtesy  of  .Annenberg,  the  Tribune,  Chicago.  111.; 
George  Hough  Perry  of  the  Panama-  D.  B.  G.  Rose,  the  Post,  Louisvilk,  Ky!’ 
Pacific  Exposition,  a  representative  will  A.  G.  Lincoln,  Post-Dispatch,  St.  I.ouis' 
be  present  and  give  a  motion  picture  Mo.;  J.  M.  Schmid,  News,  IndiaiuipuHs’ 
and  stereopticon  lecture  on  the  San  Ind  ;  1.  U.  Sears,  the  Times,  Davc‘n|)orti 
Francisco  Exposition  of  1915.  la.;  E.  C.  Johnson,  Republican,  S;>ring- 

Sunday  morning  the  visitors  will  pass  field.  Mass.;  J.  M.  Miller,  Clnonide- 
in  sight  seeing  as  the  boat  progresses  up  Telegraph,  Pittsburgh,  Pa.;  J.  A. 
Sault  Ste.  Marfe’s  River,  afterwards  Mathews,  Oklahoman,  Oklahoma  City, 
going  through  the  locks  at  Sault  Ste.  Okla. ;  Maurice  Levy,  the  Post,  (  incin- 
Marie.  In  the  evening  there  will  be  a  nati,  O. 
sacred  concert  in  the  observation  saloon 
of  the  boat. 

Monflay  morning  the  Board  of  Trade 
of  Port  Arthur  and  the  local  publishers 
will  meet  the  delegates  at  the  dock  with 
automobiles  and  take  them  for  a  drive 
throughout  the  city  and  suburbs.  In 
the  afternoon  they  will  be  the  guests  on 
a  similar  ride  arranged  by  the  publishers 

Let  us  send  you  the  names  of 
twenty-five  of  the  best  known  eir- 
culation  managers  in  the  United 
States  who  will  state  to  yon  or 
_ J  anyone  else  that  this 

De  Luxe  Selling  Set 

'  is  the  best  business  puller  they 

\  have  used  in  years  and  that  its  low 

makes  it  the  most  wonderful 
^ - _  premium  on  the  market  today. 

~  Over  300,000  sold  in  the  past  six 


I.  C.  M.  A.  CONVENTION 

(Continued  from  front  page.) 
at  that  the  time  will  be  too  short.  Both 
places  stand  out  as  striking  object  les¬ 
sons  of  the  immense  development  that 
is  going  on  in  the  great  western  prov¬ 
inces  to  the  north;  huge  elevators.  Hour 
mills  and  freight  sheds  stud  the  banks 
as  far  as  the  eye  can  reach,  while  count¬ 
less  vessels  line  the  wharves,  discharg¬ 
ing  cargo  or  loading  grain  for  the  lower 
ports  as  far  east  as  Montreal.  The 
Grand  Trunk  terminal  alone  covers 
1,600  acres,  having  water  on  three  sides 
and  huge  elevators  with  a  capacity  of 
9.000,000  bushels.  The  plans  under  way 


WE  CAN 
PROVE  IT! 


Vice-Ad,miral  MacKinnon. 

"I  hope  you’re  all  quite  well 
1  am  in  reasonable  health. 

And  happy  to  meet  you  once  more 
1  am  the  Captain  of  the  Pinafore. 
I’m  never  known  to  quail 
At  the  fury  of  the  gale, 

I’m  never  sick  at  sea — 

Hardly  ever  swear  a  big,  big  D 
And  I'm  Captain  o’  this  Na-Vee.” 


Admiral  Long. 

“.As  office  boy  I  made  such  a  work 
That  they  gave  me  the  post  of  Junior 
Clerk 

I  served  the  writs  with  a  smile  so  bland 
.And  I  copied  the  letters  in  a  big  round 
hand. 

Now  I’m  monarch  of  the  Inland  Sea — 
I’m  the  ruler  of  the  Queen’s  N.A-VEE !” 


and  completed  aim  to  make  this  the 
greatest  and  most  complete  water  ter¬ 
minal  in  the  world. 

Leaving  these  ports  at  11  o’clock  in 
the  evening  (Monday)  the  boat  enters 
upon  the  last  stretch  of  the  west-bound 
trip.  From  Thunder  Ray  the  passage 
is  past  Pie,  Mink  and  Victoria  Islands, 
through  the  most  beautiful  channels  in 
1-ake  Superior.  The  north  shore  is 
followed  all  that  night,  and  about  11 
A.M.  on  Tuesday  the  party  will  disem¬ 
bark  at  Duluth  to  spend  the  time  until 
the  homeward  trip  commences  again. 

The  itinerary  is  so  arranged  that  many 
of  the  points  passed  during  the  night 
on  the  west  bound  trip  will  be  covered 
by  daylight  returning.  This  will  tend 
to  sustain  the  interest  every  minute  of 
the  time  the  members  are  alioard  the 
Noronic.  and  the  shore  stops  are  suf¬ 
ficiently  frequent  to  break  up  any  pos¬ 
sible  monotony,  if  one  can  associate  this 
word  with  an  outing  such  as  this. 

ENTERTAINMENT  FEATl’RES. 

The  work  of  the  entertainment  com¬ 
mittee  of  the  past  two  or  three  months 
will  liegin  to  manifest  itself  on  the  ar¬ 
rival  of  the  iiarty  in  Detroit  this  morn¬ 
ing.  when  after  a  general  meeting  at 
the  Board  of  Commerce  rooms,  Lafay¬ 
ette  Boulevard  and  Wayne  Street,  the 
memlK'rs  and  their  guests  will  leave  in 
automobile  cars  for  a  tour  of  the  city, 
this  feature  being  provided  through 
the  courtesy  of  the  members  of  the  local 
lioard.  After  a  visit  to  Belle  Isle,  the 
members  will  return  to  the  Board  Tho’  I  could  never  tell  why, 
rooms,  where  luncheon  will  be  provided  But  still  I’m  called  Buttercup, 
by  the  local  publishers,  and  immediately  Poor  little  Buttercup,  sweet  little  But- 
after  this  the  members  will  take  a  spe-  tercup  I.” 


Jo  Taylor. 

“His  nose  should  pant  and  his  lips 
should  curl. 

His  cheeks  should  flame  and  his  brow 
should  furl. 

His  bo-som  should  heave  and  his  heart 
should  glow. 

And  his  fist  be  ever  ready 

For  a  knock-down  blow.” 
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Cuts,  plans,  advertising  copy  and 
samples  furnished  for  the  asking. 

S.  Blake  fVillsden 
&  Company 

1606  Heyworth  Bldg,,  CHICAGO 


No  publisher  on  earth  can  secure 
an  INTERTYPE  at  a  lower  price 
than  YOU  can. 

*rhe  Intertype  Way  is  the  Honest 
Way. 
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CIRCULATION 

MANAGERS 

SECURE  the  SUBSCRIBERS  and 


Quick  Change  Model  8 


Three  Magazine  Linotype 


The  LINOTYPE 

HELPS  to  HOLD  Them 

It  has  made  the  up-to-the-minute  news,  which  readers  de¬ 
mand,  possible.  Rapidity  in  composition  is  the  keynote  of 
circulation. 


MUL  TIPLE 
QUICK 
CHANGE 
LINOTYPES 


For  News,  Editorial  and  Classified 
use  Model  K  and  Model  8. 

For  Display  Heads  use  Model  4. 

For  the  Ad  Alley  use  Model  9. 

Also  consider  our  New  Multiple  Lino¬ 
type,  the  MODEL  14,  with  AUXILIARY 
MAGAZINE. 


Genuine  Linotypes  GUARANTEED---$1200  and  Upwards 

NEW  LINOTYPES— $1750  and  Upwards 


FREE  FROM  PATENT  LITIGATION 


The  Linotype  M-ay  is  the  Reliable  Way 


MERGENTHALER  LINOTYPE  COMPANY 


CHICAGO 

1100  South  Wabaah  Avenue 


TRIBUNE  BUILDING,  NEW  YORK 

SAN  FRANCISCO 
638-646  Sacramento  Street 

TORONTO:  CANADIAN  LINOTYPE,  LIMITED,  35  Lombard  Street 


NEW  ORLEANS 
549  Baronne  Street 
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CONCENTRATED  CIRCULATION  I  SCHOOL’S  SECOND  YEIAR 


^  IN  CITY  P 
A  25  MILE 
SUBURBS 

MOUt  DISTAN^^^^ 


9C%  crfthi'EvenincStar’scirculationisin  Wash- 
I  in^oD.  D.  .  or  within  2S  miles  of  the  national  capital. 


In  'its  prospectus  over  112  years  ago, 
dated  Sor.  1(5,  1801,  The  Neto  York 
Kvening  Post  stated  that  its  design  was 
to  diffuse  among  the  people  correct  in¬ 
formation  on  all  interesting  subjects,  to 
inculcate  just  principles  in  religion, 
morals  and  politics ;  and  to  cultivate  a 
(dstf  for  sound  literature. 

Steadfast  adherence  to  this  policy  has 
made  The  Sew  York  Evening  Post  the 
daily  newspaper  of  refined  and  cultured 
families— of  people  with  the  greatest  pur¬ 
chasing  power.  Its  concentrated  circula¬ 
tion  in  and  around  New  York  City,  a 
wide  distribution  among  thousands  of 
thinking  people  throughout  the  United 
States  and  Canada,  places  it  with  no 
rival  in  its  field. 


Adbr  rii»cr. 

reaches  more  of  the  better'class 
people  in  Greater  New  York  than 
any  other  Evening  paper. 

.\el  paid  i  ir dilation  for  year 
ending  May  ji.  igi4 

151,560 

.\rl  paid  (irculalion  for  May,  igi4 

180,117 

The  Jewish  Morning  Journal 

NEW  YORK  CITY 
(The  Only  Jewish  Morning  Paper) 

The  sworn  net  paid  average  daily  circulation  of 
The  Jewish  Morning  Journal  for  QQ  iOT 
four  months  ending  April  .'iO,  1914, 

The  Jewish  Morning  Journal  enjoys  the  dis¬ 
tinction  of  having  the  largest  circulation  of  any 
Jewish  paper  among  the  Americanized  Jews, 
which  means  among  the  best  purchasing  ele¬ 
ment  of  the  Jewish  people. 

The  Jewish  Morning  Journal  prints  more 

HELP  WANTED  ADS. 
than  any  paper  in  the  city,  excepting 
the  New  York  World. 

I.  S.  WALLIS  *  SON.  Wesfn  Representatives 
1246  First  National  Bank  Bldg.,  Chicago 

IN  WESTERN  PENNSYLVANIA 

You  will  make  no  mistake  by  using 

The  Johnstown  Leader 

The  only  new’spaper  betw'een 
Philadelphia  and  Pittsburg  print¬ 
ing  an  eight-page  two  color  Satur¬ 
day  Feature  Magazine  Section. 

S.  G.  LINDENSTEIN,  INC. 

Special  Representative 
118  F^mt  28th  Street  New  York  City 

Postpone  Canadian  Preaa  Meeting. 

The  56th  annual  meeting  of  the  Cana¬ 
dian  Press  Association  has  been  post¬ 
poned  until  Thursday  and  Friday,  July 
9  and  10.  The  elections  for  the  On¬ 
tario  Legislature  are  to  take  place  on 
Monday,  June  29,  and  the  dates  orig¬ 
inally  set  for  the  meeting  of  the  asso¬ 
ciation  were  June  26  and  27.  Many 
Ontario  newspaper  men  would  have 
Wen  unable  to  reach  their  homes  until 
noon  on  Monday,  the  polling  date.  It 
has  been  decided  to  hold  the  meeting 
at  the  King  Edward  Hotel,  Toronto. 


Pulitxer  JournalUm  GraduAte  Tells  of 
Gruelling  Courses  Designed  to 
Prepare  Students  for  Strenu¬ 
ous  Newspaper  Life. 

By  B.  O.  McAnney. 

(1914  Graduate  Pulitzer  School  of 
Journalism) 

Columbia’s  School  of  Journalism  is 
no  longer  purely  an  experiment.  The 
men  it  turned  out  at  the  end  of  its  first 
year  have  been  uniformly  successful,  and 
this  year  it  graduated  thirteen  men  and 
twd  women  who  will  be,  if  nothing  else, 
at  least  much  less  green  than  the  av¬ 
erage  “cub” — a  thing  devoutly  wished 
for  by  newspaper  executives. 

At  the  opening  of  the  scholastic  year 
the  fourth  year  class  numbered  about 
twenty-eight  men.  Almost  50  per  cent, 
fell  by  the  wayside  for  one  reason  or 
another  during  the  gruelling  course, 
which  is  designed  by  the  school  to  be 
even  more  exacting  than  the  strenuous 
life  of  the  reporter.  So  those  in  author¬ 
ity  feel  that  the  men  who  were  grad¬ 
uated  are  pretty  well  seasoned. 

Those  who  believe  that  journalism 
cannot  be  taught,  that  such  a  course 
would  be  all  theory  and  no  practice, 
would  be  surprised  at  the  amount  of 
actual  news  gathering,  as  well  as  feature 
writing  of  different  sorts,  that  the  school 
requires.  The  Blot  (morning  and  eve¬ 
ning)  is  a  newspaper  put  out  by  the 
fourth  year  class.  It  is  not  for  sale,  nor 
is  all  of  it  printed,  but  it  is  put  to¬ 
gether  with  the  regularity  of  anv  weekly, 
and  with  more  painstaking  care  than 
some  dailies. 

PR.4CTIC.AL  WORK  DONE. 

Monday  is  given  over  to  practical 
work  entirely.  Lectures  are  abandoned, 
and  the  fourth  year  class  becomes  the 
city  staff.  Each  man  does  his  trick  as 
city  editor,  with  all  the  leeway  and  all 
the  responsibility  of  any  autocrat  of  the 
city  desk.  He  picks  his  own  copy  desk, 
sends  the  men  out  on  peg  post  and 
special  assignments,  and  covers  the  do¬ 
ings  of  New  York  as  completely  as  is 
possible.  He  is  accountable  to  the  M.  E. 
— the  man  in  charge  of  the  fourth  year 
students — and  is  praised  or  blamed  for 
the  showing  he  has  made  with  the  power 
in  his  hands.  In  addition  to  this,  the 
work  of  each  man  is  dissected  and 
treated  for  ailments  that  militate  against 
newspaper  style  or  attitude. 

That  the  school  is  learning  besides 
teaching  is  shown  by  the  fact  that  it 
will  be  a  comparatively  short  time  until 
the  staff  works  for  three  consecutive 
days,  multiplying  the  experience  the 
men  get  and  adding  to  the  newspaper 
shop  “feel.”  New  courses  are  being 
added  as  their  need  becomes  known,  but 
only  after  an  intensive  study  of  the  pos¬ 
sibilities  and  the  end  desired,  so  that 
there  is  no  doubt  of  their  doing  •the 
work  efficiently. 

Reporting,  however,  is  not  the  only 
practical  work.  The  staff  this  year  has 
handled  dramatic  and  art  criticism,  book 
reviewing  and  editorial  writing  and  in 
the  manner  of  the  newspaper  man.  Each 
dramatic  criticism  was  written  imme¬ 
diately  after  the  first  night  production 
of  the  play  and  had  to  be  finished  by 
1  or  1 :30  o’clock.  All  the  work  is  done 
amid  the  click  of  typewriters  in  the 
city  room,  and  in  the  time  the  real 
newspaper  man  would  be  allowed  for 
the  same  task,  but  no  matter  how  late 
a  man  has  been  compelled  to  work,  he 
must  be  up  for  early  classes  the  next 
morning,  so  that  a  man  who  can  stand 
the  grind  of  the  school  is  not  likely  to 
he  overcome  by  continuous  strain  of  the 
newspaper  game.  The  authorities  be¬ 
lieve  in  discouraging  those  who  are  un¬ 
fitted  for  the  work,  and  no  “weak  sis¬ 
ters”  are  permitted  to  hang  on  and 
delay  the  advance  of  the  soon-to-be 
“cubs.” 

GR.Mn'ATES  THIS  YE.AR. 

The  School  of  Journalism  is  doing 
good  work,  but  the  encouraging  thing 
is  that  those  in  touch  with  it  believe 
that  it  will  do  still  bigger  work  in  the 
future.  Fifteen  young  men  and  women 
were  members  of  this  year’s  graduating 
class.  Some  of  them  have  already  se¬ 
cured  positions  in  newspaper  offices. 


BUILD  YOUR  CLASSIFIED  MEDIUM  RIGHT 

Increased  volume,  improved  service  to  readers  and  advertisers 
efficient  constructive  sales  organizations,  and  additional  increased 
revenue,  are  the  results  of  our  methods  for  several  of  the  largest 
classified  mediums  in  the  United  States. 

THE  BASIL  L.  SMITH  SYSTEM 

will  build  for  you  a  perfect  and  profitable 
clataified  medium. 

Coat  of  our  aenrice  entirely  dependent  on 
increaaed  buaineaa. 

Philadelphia  Address,  BASIL  L.  SMITH,  Haverford,  Pa. 


EXTRA!  400  CIRCULATORS  AT  SEA!!  EXTRA!! 

It'B  a  fact — they  sailed  today.  While  they  are  away 

THE  DUHAN  DISTRIBUTORS  ARE  ACTIVE 

This  ia  the  distribution  organization  that  has  been  sticking  close  to  busiiics°  in 
New  York  since  1892.  During  these  22  years  we  were  not  asleep  when  Opportunity 
knocked.  Instead,  year  by  year  as  the  city  ‘'growed”  we  extended  our  operations 
and  today  we  make  deliveries  throughout  the  city  and  are  backing  up  our  dlstiU 
button  with  a  canvassing  and  inspection  force.  Now  we  are  supplying  several  tho-.i 
sand  copies  of  newspapers  a  day  to  the  dealers  in  New  Y'ork. 

Now  we  ran  say  that  we  have  handled  many  millions  of  copies  of  daily  neus- 
papen  and  have  upheld  our  end  in  any  agreement  we  have  made  with  newKiniuer 
cirrulatora.  *  ‘ 

During  these  22  years  we  have  learned  that  it  pays  to  furnish  circulators  the 
highest  degree  of  emrienry  in  distribution  and  sales  certain. 

Tell  us  your  distribution  difficulties  in  New  York  and  we  will  help  you  out 
Write  us  today. 

DUHAN  BROTHERS 

The  organization  that  has  made  good  since  1892. 

Telephone:  3584  Beckman  TRIBUNE  BUILDING,  NEW  YHItK. 


ICMA 


Convention, June  13-19, inc., aboard 
the  Noronic,  Great  Lakes,  from 
Sarnia  to  Duluth  and  return. 


Be  sure  to  be  there,  so  you  can  meet  the  live  ones,  including 
H.  A.  WENIGE,  president  of 

The  Circulation  Construction  Co. 


(LEAN 

,LEVER 

‘ampaigns 


625  Dooly  Block 
Salt  I^ake  City,  Utah 


THE  EVENING  MAIL 

NEW  YORK 

Continues  to  Lead  Its  Field 

It  tarried  more  paid  advertising  than  any  other  evening 
newspaper  in  its  class  for  the  month  of  May,  1914. 

Lines. 

THE  EVENING  MAIL . 419,570 

The  Evening  Sun .  384,091 

The  Globe  .  881,769 

The  Evening  Post .  364,676 

If  you  are  not  a  regular  advertiser  in  The  Evening  Mail,  you  are  overlooking 
a  valuable  opportunity  to  reach  a  large  percentage  of  the  intelligent  buying 
public  in  New  York  City. 


Drop  Suita  Againat  Reid  and  Dana. 

Suits  cliarging  libel,  instituted  nearly 
forty  years  ago  against  Whitelaw  Reid, 
of  the  Tribune,  and  Charles  A.  Dana, 
of  the  Sun,  then  correspondents  for 
New  York  papers,  have  been  erased 
from  the  criminal  docket  of  the  District 
of  Columbia.  The  suits  were  initiated 
by  Alexander  R.  Shepherd,  then  Gover¬ 
nor  of  the  District,  “for  the  publication 
of  certain  libelous  articles.”  The  Fed¬ 
eral  prosecutor  determined  to  dismiss 
the  suits,  which  had  never  been  brought 
to  trial,  because  all  the  parties  thereto 
have  been  dead  several  years. 

C.  H.  Bella  Reelected  Preaident. 

At  the  convention  of  the  New  York 
Press  Association  last  week  Charles  H. 
Betts  ot  the  Lyons  Republican  was  re¬ 
elected  president  of  the  association. 


Other  officers  chosen  were;  Vice-presi¬ 
dent,  VV.  O.  Green,  Fairport  Mail;  J.  II. 
Potts,  Troy  Times;  A.  R.  Kessinger, 
Rome  Sentinel;  W.  J.  Allen,  Adams 
Journal;  Fay  C.  Parsons,  Cortland  Dem¬ 
ocrat;  secretary-treasurer,  A.  O.  Bun¬ 
nell;  executive  committee:  Dr.  Eugene 
H.  Porter,  Garry  A.  Willard,  Edgar  L. 
Adams,  Paul  Nichols,  Walter  B.  San¬ 
ders,  Jay  E.  Klock.  L.  C.  Sutton,  B.  G. 
Seamans  and  Frank  Walker. 


The  Pittsburg  (Kan.)  Morning  Sun. 
a  daily  newspaper  started  a  month  ago 
and  which  circulated  free,  suspended 
this  week.  It  was  the  second  unsuc¬ 
cessful  free  paper  started  in  two  years. 

The  De  Kalb  (Ill.)  Chronicle  and 
the  Advertiser,  daily  papers,  have  been 
consolidated. 
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HOW  TO  MAKE  A  NEWSPAPER  PAY 


Importance  of  Studying  Costs  Overlooked  by  Many  Publishers 
— Hit  or  Miss  Advertising  and  Subscription  Rates  a 
Frequent  Cause  of  Failure — Importance  of  Es¬ 
tablishing  a  Circulation  That  Will  Pull. 

By  F.  M.  Ball 

(Of  8  Blake  Willsden  &  Co.,  Chicago.) 

1  he  primary  object  of  any  business  The  selling  price  of  any  article  ought 
venture  is  to  make  money.  Publishing  to  depend  on  the  cost  of  production, 
a  newspaper  is  classed  as  a  business  by  but  who  can  tell  me  upon  what  founda- 
the  census  reports,  so  we  can  deduce  tion  the  subscription  price  to  your  paper 
the  statement  that  the  primary  object  is  based?  Why  do  most  weekly  papers 
of  publishing  a  newspaper  is  the  making  charge  $1.00  a  year;  most  daily  papers, 
of  money.  $.1.00  per  year  by  mail  and  $5.00  by 

The  last  census  states  that  the  pub-  carrier,  and  most  farm  mail  order  jour- 
lishing  and  printing  industry  ranks  sixth  nals,  25  cents?  The  fact  remains  that 
in  the  commercial  value  of  its  output  publications  have  no  scientific  price 
and  places  the  value  of  its  product  each  basis.  They  sell  at  a  price  fixed  by 
year  at  over  $7.17,876,000.  There  are  custom,  not  production  costs.  This 
over  .11,000  establishments,  employing  condition  typifies  the  condition  of  most 
over  .188,000  wage  earners.  Two  large  newspapers ;  they  don’t  know  their  costs, 
commercial  credit  agencies  of  this  coun-  Herein  lies  one  big  reason  why  so  many 
try  say  that  this  tremendous  industry  publications  fail  to  produce  a  legitimate 
ranks  at  the  bottom  of  all  the  great  profit. 

industries  as  regards  credit.  We  there-  what  you  don’t  know. 

fore  are  confronted  with  the  situation  ..  u  i  . 

that  an  industry  upon  which  most  other  ,  “Ow  ™uch  does  it  cost  you  to  pro¬ 
industries  depend  for  success,  an  in-  ^  subscr^tions ;  to 

dustry  that  has  more  to  do  with  the  ^  hundred  old  ones.  How  rniich 

success  of  all  other  industries  than  any  produce  one  eight- 

other  combination  of  forces,  is  financial-  editorial  ex- 

ly  the  least  successful  of  them  all.  pense,  what  per  cent,  of  losses  do  you 
i.et  us  analyze  the  peculiar  conditions 
which  exist  and  which  account  for  so  1°  P^.y 

many  newspaper  plants  being  only  par-  money  is  due  you  right  now  on 

tially  successful.  First,  a  newspaper  has  should  be  paid.  When 

onlv  two  sources  of  possible  profit-  ^ 

revenue  from  circulation,  and  revenue  "Aether  or  not  your  subscription  list 
from  advertising  space  sold.  If  the  sum  f  losing  or  a  winning  proposition? 
total  of  these  two  incomes  is  in  excess  does  it  cost  you  to  print  an  inch 

of  the  total  expense  of  the  plant,  the  advertising?  Do  you  know  for  your 

paper  makes  monev.  and  if  it  is  less,  '"dividual  plant  whether  your  subsenp- 
the  profits  sink  bel6w  zero.  I'on  list  is  an  asset  or. a  liability,  and 

how  much  it  loses  you  or  profits  you? 

SOURCES  OF  REVENUE.  The  man  who  does  not  know  these 

The  income  from  circulation  is  from  things  accurately  is  not  a  good  busi- 
papers  sold  singly  or  bv  the  year;  the  ness  man,  arid  it  is  to  be  feared  that 
income  from  advertising  is  from  inches  there  are  many  such.  Do  you  figure  on 
of  space  disposed  of.  If  the  profit  is  paying  yourself  a  salary  for  your  time? 
realized  on  the  circulation,  papers  must  Do  you  accurately  know  your  overhead 
be  sold  for  more  than  their  combined  costs  of  heat,  light,  power,  insurance, 
manufacturing  and  distribution  cost,  rent,  telephone,  clerk  hire,  interest  on 
plus  the  cost  of  getting  the  subscriptions  investment,  depreciation,  bad  accounts, 
on  the  list.  If  advertising  is  to  yield  postage,  premiums;  and  what  relation 
a  profit,  it  must  be  sold  for  more  than  these  bear  to  your  total  expenses?  Do 
the  cost  of  producing  the  advertisement  you  know  whether  a  solicitor  ought  to 
and  setting  the  advertisement.  produce  new  business  at  40  per  cent,  or 

Analyzing  circulation  costs,  there  is  75  per  cent,  in  your  field?  Do  you 
the  first  cost  of  inducing  the  subscriber  know  what  per  cent,  renewals  cost  you? 
to  read  the  paper ;  second  cost  of  paper.  Do  you  know  how  many  subscribers 
ink  and  press  work  on  papers  sent  out;  leave  your  list  each  year?  Do  you  know 
third  cost,  of  distributing  the  papers;  what  percentage  of  replies  your  various 
and  fourth  cost,  of  renewing  the  sub-  circulation  promotion  and  collection  let- 
scriptions  or  replacing  them.  (Continued  on  page  1090.) 


Seven  strong  newspapers— 
each  wields  a  force  in  its 
community  that  honest  ad¬ 
vertiser*  can  employ  to  advantage. 

the  CHICAGO  EVENING  POST 

(Evening  Deilj) 

i  INDIANAPOUS  STAR 

I  (Morning  Deilr  end  Sunday) 

“The  '  TERRE  HAUTE  STAR 

,,  (Morning  Daily  and  Sunday) 

I  mUNCIE  star 

I  (Morning  Daily  and  Sunday) 

the  rocky  mountain  news 

(Morning  Daily  and  Sunday) 

the  DENVER  times 

(Evening  Daily) 

THE  LOUISVILLE  HERALD 

(Morning  Daily  and  Sunday) 

The  Shaffer  Group 


PaUllc  Coast  Repraaantatly* 


Cub  AngplpB  dimpB 
Portlanli  (^rp^ontan 
^pattlp  PiiBt-JntpUiQpnrpr 
^{lokattp  ^jiBkpBman-llptrtptii 
®iyp  EJiitor  puhUal|pr  (2f.  %) 
Purtlanli  (Fplpgram 
flUIyiragB  airtbunp 

CiiuiB  O^lobp-Spmarrat 
ICanaaB  (EUg  i^tar 
(^mal|a  Upp 
0pnnpr  Npuib 

i^alt  Ilakp  i^pralh-Uptiubliran 


The  Seattle  Times 

•  THE  BEST  THAT  MONEY  CAN  BUY” 


Circulation  for  May,  1914— 

Daily,  70,400  Sunday,  90,350 
47.000 - In  Seattle - 50,000 


IN  MAY 

The  Dally  Average  Circulation  of 

The  Omaha  Daily  News 

“Nebraska’s  First  Newspaper’’ 
WAS 


Two  Contemporaries 

No  Competitors 

Distinctly  First 

In  Quantity  and  Quality  Circulation 
G.  D.  BERTOLET.  Boyce  Bldg.,  Chicago 

New  York  Representative 
A.  K.  Hammond  36<5  Fifth  Avenue 


The  S.C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representativea 

NEW  YORK  CHICAGO  ST.  LOUIS 


THE  HERALD 

HAS  THE 

LARGEST  MORNING  CIR¬ 
CULATION 

IN 

WASHINGTON 


Los  Angeles  Examiner 


rivMiIniJrtn  I 

ViirCUlAllOu  I  144,979  Net 

The  only  non-returnable  news¬ 
paper  in  Los  Angeles,  Over  90% 
delivered  by  carrier  into  the 
homes.  Reaches  78*4  %  of  fami¬ 
lies  listed  in  Blue  Book  of  Los 
Angeles. 

M.  D.  HUNTON  W.  H.  WILSON 

220  Filth  Ave.,  New  York  HearsI  Bldg.,  Chicago 


C.  T.  BRAINARD,  President. 

Repreaentatives: 

J.  C.  WILBERDING,  A.  R.  KEAT 
Brunawick  Bldg.,  601  Hartford  BI 

NEW  YORK.  CHICA 


Some  (>ARr  \ 
Bein'  thc 
Captain’^  ,  I 

t>AUGHr£R'. 

A  DoeGOHE  OL’ 
0«AB.'  - 

st/cH  iSLiFe! 


Detroit  Saturday  Night 

guarantees  the  reliability  of  every 
advertisement  appearing  in  its 
columns. 

Whiskey,  Beer,  Cigarette  and 
Patent  Medicine  advertising  is 
tabooed. 

The  publishers  reserve  the  right  to 
reject  any  advertising  which  in  their 
opinion  is  undeslrabie  or  does  not  con¬ 
form  to  the  generai  poiicy  of  the  paper. 

Foreign  Advertising  Bepresenlatives 
GEO.  H.  ALGORN  F.  STANLEY  KELLEY 
Tribune  Bldg.  Peoples  Oat  Bldg. 

New  York  Glty  Chicago,  III. 


(Ctje  JTloriba  iHetropoHg 

FLORIDA'S  GREATEST  NEWSPAPER 

JACKSONVILLE,  FLA. 

GUARANTEES  TO  ALL  ADVER- 
USERS  MORE  DAILY,  NET 
PAID,  HOME  DELIVERED  CIR¬ 
CULATION  IN  JACKSONVILLE 
AND  WITHIN  A  RADIUS  OF  100 
MILES  IN  FLORIDA  THAN  ANY 
OTHER  NEWSPAPER. 


G.  A.  McCLELLAN,  Pres, 


THE  NEW  HAVEN 

Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
Conneoticut  and  the  only  one-cent  papn  in 
the  State  which  has  She  full  Asno^M 
Press  leased  wire  service. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Sepresentatives 
New  York  Chicago  SL  Loais 


YOU  MUST  USE  THF. 

LOS  ANGELES 

EyXAMINEvR 

to  cover  the  GREAT  SOUTHWEST 

M(Dm’^  -rajuN***-*  -  150,00( 


Se.\rs,  the  Optimist. 
“Played  my  money  on  a  horse 
.•\nd  it  was  all  in  vain. 

But  I  was  glad  to  lose  my  tin 
P'or  if  the  horse  had  chanced  to 
I  might  have  gone  insane.” 


Rose  Bemoans  His  Fate. 

“Can  I  survive  this  over-bearing? 

Or  live  a  life  of  mad  des-pairing 
My  proffer’d  love  despis’d,  rejected — 
No,  no,  it’s  not  to  be  expected.” 
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COLLEGE  ADVERTISING 


Fred  B.  >^pleget  Urge*  the  Higher 
Educational  Institution*  to  U*e 
Publicity  to  Make  Known  the  Ad¬ 
vantage*  They  Have  to  Offer — ^Ad¬ 
dress  Before  Brown  University 
Alumni  at  Dinner  in  New  York. 

In  a  recent  address  before  the  Alumni 
Association  of  Brown  University,  at  tlie 
Hotel  -\stor,  New  York,  Fred  B.  Ap- 
pleget,  editor  of  Newspaperdoiu,  made 
a  strong  plea  for  an  extensive  educa¬ 
tional  campaign  in  behalf  of  education, 
and  urged  that  the  colleges  and  univer¬ 
sities  use  paid  publicity  to  advance  their 


world  has  ever  known  stamped  your 
commodity  as  ‘more  precious  than  ru¬ 
bies,’  and  the  valuation  has  never 
changed,  not  even  just  before  presiden¬ 
tial  elections.  You  do  not  even  have 
to  combat  the  tricky  evil  of  ‘substitu¬ 
tion’ — there  is  nothing  ‘just  as  good’  as 
education,  and  no  shoddy  imitation  of 
learning  will  wear  long  enougit  to  de¬ 
ceive  any  one. 

“So  in  Brown  you  have  two  great 
factors  for  successful  merchandising — 
standardized  goods  and  a  trade-mark  or 
‘slogan’  or  name  known  the  world  over. 
You  have  another  tremendous  asset — 
thousands  of  intelligent,  enthusiastic 
and  hjyal  salesmen  or  agents.  These 
are  your  alumni.  But  you  want  to  sell 
more  goods.  Where  you  are  equipping 


with  so  much  of  delight.  If  you  will  do 
this — to  misquote  the  bravest  singer  of 
modern  days — ^you  will  have  done  a  bet¬ 
ter  thing  than  to  demonstrate  the  forty- 
seventh  problem  of  Euclid.  You  will 
have  helped  to  demonstrate  the  livable¬ 
ness  of  life.’’ 

A  PROMISING  YOUNGSTER. 


Uniontown  Record,  not  a  Year  Old, 
Ha*  5,000  Circulation. 

Henry  W.  Reiley,  editor  and  man¬ 
ager  of  the  Uniontown  (Pa.)  Daily 
Record,  was  in  town  last  week  making 
the  fin?l  arrangements  for  two  vaca¬ 
tion  trips  for  the  winners  of  a  recent 
circulation  contest,  one  to  Bermuda  and 


Death  of  Jame*  H.  Smith. 

James  Hinman  Smith,  one  of  the  best 
known  editors  of  Westchester  County 
died  of  heart  disease,  Saturday  ,  at  his 
summer  home  near  South  ’  Britain 
Conn.  He  was  67  years  of  age  anj 
came  from  a  family  of  newspaper  men 
His  father,  the  late  Thomas  Smith 
founded  the  old  Yonkers  (N.  ^  ,j  Her¬ 
ald,  now  the  Gazette.  Mr.  Smith  learned 
the  newspaper  business  with  his  '‘.ither 
.\bout  1869  he  founded  the  Ta'  'town 
(N.  Y.)  Argus,  which  he  sold  in'  1875 
and  went  to  New  Rochelle,  wlure  he 
founded  the  New  Rochelle  Pn  Hg 
was  editor  and  proprietor  of  tli  I'ress 
until  his  death.  He  is  survived  :,v  his 
wife  and  daughter. 


interests 

The  May  number  of  the  Brown 
Alumni  Monthly  devotes  five  pages  to 


Fred  B.  Appleget. 


a  report  of  the  address,  most  of  which, 
under  the  title  “Intensive  Cultivation  of 
Alumni  Fields,’’  is  an  argument  for 
newspaper  advertising  of  the  frankest 
and  most  direct  kind. 

Immediately  after  its  delivery  a  num¬ 
ber  of  Brown  men  offered  contributions 
of  from  fifty  to  a  hundred  dollars  if  the 
ideas  set  forth  could  be  put  into  prac¬ 
tice,  and  on  Saturday  last  Mr.  Appleget 
went  to  Providence  by  invitation,  and 
at  a  meeting  in  the  famous  “Bears’ 
Den’’  discussed  his  suggestions  more  in 
detail  with  President  Faunce  and  a 
number  of  the  faculty  and  prominent 
alumni. 

ADVERTISING  VALUES. 

In  the  course  of  his  address  Mr.  Ap¬ 
pleget  said : 

“During  recent  years  it  has  been  my 
privilege,  as  one  interested  in  publicity, 
to  see  at  close  range  how  large  enter¬ 
prises  are  made  successful  by  modern 
methods,  and  how  such  words  as  sys¬ 
tem,  efficiency,  co-operation  and  pub¬ 
licity  have  become  the  names  of  the 
parts  of  a  vast  and  wonderful  machine 
for  the  distribution  of  commodities. 

“I  wonder  how  many  .Brown  men 
fully  appreciate  what  Brown  University 
means  in  its  present  power  and  its  po¬ 
tentialities;  what  its  traditions  are 
worth,  its  associations,  its  services  to 
mankind,  its  reputation  as  one  of  the 
world’s  great  forces  for  good.  They 
tell  me  that  the  one  vyord  ‘Royal,’  with¬ 
out  a  single  physical  or  tangible  asset, 
is  worth  $3,000.(X)0:  that  each  letter  of 
‘Uneeda’  would  sell  .for  a  million  dol¬ 
lars.  A  baking  powder  and  a  biscuit! 
Has  any  one  ever  tried,  or  dared  to  try, 
to  set  a  price  on  the  word  ‘Brown’ — the 
name  of  your  father’s  college,  your  col¬ 
lege  and  your  son’s  college?  Do  you 
realize  the  incalculable  force  and  value 
in  those  five  letters? 

“Reduced  to  its  simplest  terms,  the 
proposition  is  this:  You  have  a  val¬ 
uable  commodity — the  most  valuable  in 
the  world — to  sell.  It  is  what  is  known 
as  ‘standardized’ ;  you  do  not  have  to 
describe  it  or  argue  about  it  any  more 
than  you  have  to  prove  to  a  man  that 
Ivorv  soap  ffoats. 

“Three  thousand  years  ago  one  of  the 
wisest  and  most  reliable  assayers  the 


one  man  with  an  education  you  want 
to  equi|)  two.  Your  glorious  factory  up 
there  in  Providence  is  turning  out  fine 
scholars  and  strong  men  every  year — 
you  want  to  double  your  output.  1  be¬ 
lieve  it  can  be  done.  How  ?  By  the 
same  means  and  methods  any  other  big 
business  would  use  in  meeting  the  same 
problem — by  co-operation,  by  system¬ 
atization  and  by  intelligent  publicity. 

THE  POWER  OF  MASSED  UNITS. 

“The  day  of  the  individual  is  past. 
The  unit  is  as  powerful  as  ever,  but  the 
big  things  of  the  age  are  done  by  massed 
units,  whether  they  be  dollars  or  men. 
As  individuals,  each  of  you  here,  each 
of  the  thousands  of  Brown  alumni  scat¬ 
tered  over  the  world,  may  be  doing 
much  for  the  glory  of  your  alma  mater, 
but  much  of  your  force  is  wasted 
through  lack  of  combination  and  con¬ 
centration.  A  thousand  Brown  men 
walking  in  various  parts  of  the  country, 
each  according  to  his  fancy,  would  at¬ 
tract  no  special  attention ;  a  thousand 
of  you  marching  together  down  Broad¬ 
way  would  constitute  a  parade  and  get 
Brown’s  name  into  the  papers.  .  .  . 

“I  would  like  to  see  a  campaign  of 
education  in  behalf  of  education  started 
and  carried  on  bv  the  colleges  of  the 
country,  and  I  would  like  to  see  Brown 
lead  it,  but  no  scholarly  treatises  will 
do,  for  if  you  would  reach  the  eye  and 
the  mind  and  the  heart  of  the  Common 
People  you  must  talk  in  their  language, 
not  yours.  You  must  not  talk  the  lan¬ 
guage  of  the  laboratory  and  the  lecture 
room;  you  need  a  translator.  The  Pie¬ 
rian  spring  gushes  forth  as  clear  and 
pure  as  ever,  but  you  have  labeled  it 
H-O.  and  the  Man  on  the  Street  does 
not  know  what  the  symbol  stands  for, 
and  goes  thirsty.  You  must  have  a 
translator,  and  I  know  of  but  one  that 
can  talk  to  the  millions  you  want  to 
reach,  and  in  a  language  they  under¬ 
stand.  and  that  is  the  daily  newspaper. 
Whatever  its  faults,  the  newspaper  can 
do  and  does  do  that,  and  I  need  not 
name  even  one  of  the  thousand  colossal 
things  it  has  accomplished,  to  prove  its 
almost  limitless  influence  and  power. 

USE  REASON,  WHY  TALK. 

“So  it  should  be  in  the  newspapers 
that  the  central  btireau  of  Brown  should 
begin  its  work.  Begin  it  with  carefully 
prepared  ‘reason  whv,’  ‘heart-to-heart’ 
advertising  talks  on  the  value  and  ben¬ 
efit  of  education — ahvays  in  plain  and 
‘popular’  language,  and  gradually  lead¬ 
ing  up  to  soecific  and  exact  informa¬ 
tion  about  Brown,  its  opportunities,  its 
advantages  and  the  cost  of  an  education 
there.  I  see  no  reason  whv,  if  properly 
approached,  the  colleges  of  the  country, 
or  at  least  of  the  Fast,  could  not  be 
induced  to  unite  in  the  first  or  general 
part  of  this  campaign,  the  expense  being 
distributed  according  to  the  size  and 
w'ealth  of  the  institutions,  after  which 
each  college  could  follow  up  and  take 
advantage  of  the  general  campaimi  with 
such  special  advertising  as  might  seem 
advisable.  But  T  would  like  to  see 
Brown  blaze  the  trail. 

“If  for  no  other  reasons,  let  us  do 
what  w’e  can  for  the  pure  love  of  learn¬ 
ing.  This  is  the  greatest  duty — to  help 
to  bless  as  manv  as  possible  with  this 
priceless  gift.  The  world  is  so  filled 
with  ‘the  market  place,  the  eager  love 
of  gain’ — take  the  boys  of  the  country 
by  the  hand  and  show  them  'the  seques¬ 
tered  nooks,  and  all  the  sweet  serenity 
of  books.’  Make  it  easier  for  them  to 
gain  those  benefits  which  you  acquired 


one  to  Europe. 

The  Record  is  not  yet  a  year  old,  hav¬ 
ing  been  launched  October  13,  1913.  At 
that  time  Uniontown,  a  city  of  20,(XX) 
population,  had  one  morning  and  two 
evening  newspapers.  Mr.  Reiley,  who 
was  formerly  manager  of  the  Waynes¬ 
boro  Evening  Herald,  and  for  eight 
years  was  editor  of  the  Trenton  True 
American,  believed  that  there  was  room 
for  another  morning  paper.  So  he  or¬ 
ganized  a  staff,  established  a  printing 
plant  and  launched  the  Record,  which 
started  off  with  a  good  subscription  list 
and  a  fair  share  of  advertising.  People 
liked  the  paper  and  the  output  increased 
until  now  the  Record  has  a  circulation 
of  over  5,(XX)  copies.  The  recent  circu¬ 
lation  campaign  added  1,650  names  to 
the  list.  _ 


Minnesota  Editor*  Seeking  Office. 

Editors  and  publishers  of  Minnesota 
are  aspiring  to  seats  in  the  legislature 
and  in  other  political  offices,  and  there 
is  every  prospect  of  a  goodly  number 
being  elected  this  year.  The  following 
have  filed  as  primary  candidates :  S.  A. 
Langum.  Preston  Republican,  Albert  L. 
Ward.  Fairmont  Independent ;  Arthur 
M.  Nelson.  Fairmont  Sentinel ;  W.  H. 
Haislett.  Butterfield  Advocate ;  A.  C. 
Finke,  Hills  Crescent;  G.  B.  Bjornson, 
Minnesota  Mascot;  A.  J.  Rockne.  Zum- 
brota  News;  Jens  K.  Grondahl,  Red 
Wing  Republican ;  Theodore  Christian¬ 
son.  Dawson  Sentinel ;  Andrew  Brom- 
stad,  Milan  Standard :  Carl  A.  Wold, 
Alexandria  Echo;  Sam  Y.  Gordon, 
Brown’s  Valley  Tribune;  E.  E.  Adams, 
Fergus  Falls  Journal ;  S.  M.  Rector, 
Deer  Creek  Mirror;  Farley  A.  Dare, 
Walker  Pilot;  Robert  C.  Dunn,  Prince¬ 
ton  Union;  F.  A.  Wilson,  Bemidji  Sen¬ 
tinel  ;  Charles  F.  Scheers.  Akeley  Her¬ 
ald-Tribune;  George  P.  Jones,  Bagley 
Herald,  and  Charles  L.  Stevens,  Warren 
Register.  The  editors  represent  every 
shade  of  political  thought. 


Few  Dutie*  for  Country  Editor. 

The  Gay  County  (O.)  Clarion  says 
that  to  run  a  newspaper  all  a  fellow 
has  to  do  is  to  be  able  to  write  poems, 
discuss  the  tariff  and  money  questions, 
umpire  a  baseball  game,  report  a  wed¬ 
ding,  saw  wood,  describe  a  fire  so  that 
the  readers  will  shed  their  wraps,  make 
$1  do  the  work  of  $10,  shine  at  a  dance, 
measure  calico,  abuse  the  liquor  habit, 
test  whisky,  subscribe  to  charity,  go 
without  meals,  attack  free  silver,  wear 
diamonds,  invent  advertisements,  sneer 
at  snobberv.  overlook  scandal,  praise 
babies,  delight  pumpkin  raisers,  min¬ 
ister  to  the  afflicted,  heal  the  disgrunt¬ 
led,  flirt  to  a  finish,  set  type,  mold 
opinions,  sw'eep  out  the  office,  speak  at 
prayer  meetings  and  stand  in  with 
everybody  and  everything. 


Facilitate*  Sending  of  Want  Ad*. 

The  Kansas  Citv  Star  has  inaugurated 
a  new  system  that  will  facilitate  and 
expedite  the  deliverv  of  want  ads  for 
the  paper.  Twelve  bronze  letter  boxes 
for  the  Star  have  been  installed  in  large 
buildings  of  the  business  district  for 
the  convenience  of  those  who  have  want 
ads.  answers  to  ads.  Public  Mind  letters 
or  any  other  communication  they  desire 
to  have  reach  the  office  of  the  paoer. 
The  communications  reach  the  Star 
office  within  an  hour.  The  collections 
arc  made  weekdays,  hourly  from  9  a.  m. 
to  7  p.  m.,  and  holidays  and  Sundays, 
11  a.  m.  to  4  p.  m. 


OBITUARY  NOTES. 

Sir  IkiUGLAS  Straight,  jouni:ih  i  and 
lawyer,  died  last  week  in  Lond  n,.  He 
was  Honorary  Treasurer  of  tin  \e\vs- 
paper  Society  and  of  the  Insti'.ute  of' 
Journalists.  He  was  born  in  l  .iidon 
October  22,  1844,  and  engaged  in  news¬ 
paper  and  magazine  work  until  18(^)5 
when  he  was  called  to  the  bar.  I'rom 
1879  to  1892  Sir  Douglas  was  Jinl^e  of 
the  High  Court  at  .Allahabad  and  took 
much  interest  in  the  establishment  of 
the  university  there.  He  was  knighted 
in  1892.  F'rom  18%  to  1909  be  w  edi¬ 
tor  of  the  Pall  Mall  Gazette. 

Gifford  A.  Ali.e.n,  for  many  years  ad¬ 
vertising  manager  of  the  Troy’tX.  Y.) 
Record,  died  at  a  hospital  in  that  city, 
following  an  operation,  on  June  lie 
was  57  years  old.  Mr.  Allen  was  promi¬ 
nent  in  .Masonic  circles  and  had  a  wide 
acquaintance  among  business  men  in  that 
section  of  the  State. 

Robert  .A.  Wood,  formerly  an  .\1- 
bany  newspaper  correspondent  for  Man¬ 
hattan  newspapers,  and  later  attaciied  to 
the  staff  of  the  .Appraiser’s  Department 
of  the  New  York  Custom  House,  died 
of  congestion  of  the  brain  last  week  at 
his  home  in  Brooklyn.  He  was  lifty- 
four  years  old,  and  before  coming  to 
Brooklyn  was  editor  of  the  Western 
New  Yorker,  of  Warsaw,  N.  A’.  He 
leaves  his  wife. 

George  Y.  Fowler,  founder  and  pro¬ 
prietor  of  the  Frankfort  (Ind.)  Times, 
died  at  his  home  in  that  city  recently 
following  a  week’s  illness  with  dou¬ 
ble  pneumonia.  He  was  born  at  Colfax. 
54  years  ago  and  in  1882  was  married 
to  Miss  Catherine  Kramer,  sister  of 
Harold  Kramer,  the  author.  He  is  sur¬ 
vived  by  the  widow  and  three  sons. 

Marcia  Messenger,  twenty-eight  years 
a  reporter  on  the  Maryville  (Mo.)  Dem¬ 
ocrat-Forum,  died  last  week  as  a  result 
of  an  operation.  She  was  44  years  old. 

R.  L.  Bierly,  for  many  years  editor  of 
the  Renovo  (Pa.)  Evening  News,  died 
recently  at  Karthaus,  Pa.,  after  a  long 
illness. 


A  Bright  One  from  Atlanta,  Ga. 

The  Atlanta  (Ga.)  Constitution  has 
issued,  to  advertisers,  its  claim  that  the 
morning  paper  in  general  and  the  Con¬ 
stitution  in  particular  is  superior  to  the 
afternoon  paper,  a  clever  illustrated 
booklet,  “Where  Are  You  Going  This 
Evening?”  The  pamphlet,  containing 
sketches  and  verses  by  Henrv  O.  C. 
Wagstaff,  is  copyrighted  by  James  R. 
Holliday,  advertising  manager  of  the 
Constitution.  The  booklet  is  dedicated 
to  the  “go-fans”  or  “domestic  after-tea- 
hikers,”  who  presumably  find  no  time  to 
read  an  evening  paper. 


Roger*  and  the  Wa*hington  Herald. 

Through  an  inadvertence  the  Editor 
and  Publisher,  in  its  issue  of  May  30. 
stated  that  E.  S.  Rogers  had  been  an- 
nointed  business  manager  of  the  Wash¬ 
ington  Times.  Mr.  Rogers,  who  wa« 
^or  some  time  with  that  newspaper,  has 
been  made  business  manager  of  the 
Washington  Herald.  .Another  erroneous 
statement  was  that  the  Times  had  car¬ 
ried  onlv  twenty-six  thousand  lines  of 
advertising  Hst  year  when  the  figures 
should  have  been  twenty-six  millions — 
some  difference. 
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RUNNING  SPEED  PER  HOUR: 

72,000  Papers  of  4,  6  or  8  Pages.  36,000  Papers  of  10,  12,  14  or  16  Pages. 

18,000  Papers  of  20,  24,  28  or  32  Pages. 


Thoroughly  Reliable  and  Efficient^  Convenient  and  Economical  to  Operate, 
Easy-Running,  Speedy  and  Durable. 


R.  HOE  &  CO.,  504-520  Grand  Street,  NEW  YORK 

7  WATER  STREET,  BOvSTON,  MASS.  544-546  SOUTH  CLARK  STREET,  CHICAGO,  ILL. 
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IVhen  You  Think  of  CIRCULATION  — 

Think  61/  HOE 


HOE  TANDEM  QUADRUPLE  LIGHTNING  PRESS 

with  High-Speed  Rotating- Blade  Camless  Folders,  Self-Oiling  Boxes,  T ubular  Cylinders,  Quick- Act¬ 
ing  Plate  Clamps,  Extra  Paper  Roll  Bf'ackets,  Locking  Roller  Sockets  and  other  patented  features. 

Designed  so  that  a  Third  Printing  Section  can  be  Added  whenever  Required,  thus  Convert¬ 
ing  the  Machine  into  a  Sextuple  of  our  Patented  X-Pattern  Type. 


To  get  circulation  and  keep  it,  by  taking  care  of  it  properly,  the  news¬ 
paper  must  have  fast  and  dependable  presses  and  quick  and  accurate 
stereotyping  facilities. 

For  more  than  a  century  newspaper  publishers  have  placed  their 
reliance  upon  R.  HOE  &  CO.  for  printing  and  stereotyping  machin¬ 
ery  that  will  stand  the  severest  tests. 
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riic  Acid  Test  is  being  applied  to  circula¬ 
tion,  and  bogus  claims  arc  being  heavily  dis¬ 
counted.  An  honest  list  of  one  thousand 
subscribers  •will  out-pull  a  padded  list  of  three 
times  that  number.  There  is  enough  circula¬ 
tion  to  buy,  and  the  advertiser  is  rapidly  learn¬ 
ing  the  difference  beticcen  the  good  and  the 
bad.  1  he  honest  list  has  nothing  to  fear — the 
dishonest  list  ought  to  go.  As  long  ago  as  the 
days  of  Adam  Smith  it  7vas  considered  poor 
policy  to  follow  out  the  theory  of  “Let  the 
buyer  beware.’’ — F.  M.  Ball. 


THE  1.  C.  M.  A.  CONVENTION. 

The  sixteenth  annual  convention  of  the  Interna¬ 
tional  Circulation  Managers’  Association,  which  w'ill 
be  held  June  13-19  on  the  steamship  “Noronic”  dur¬ 
ing  its  trip  from  Sarnia  to  Duluth  and  return  on  the 
Great  Lakes,  will  bring  together  the  leading  men  in 
the  business.  Fully  three  hundred  of  them  will  meet 
to  discuss  the  pressing  questions  of  the  hour  in  cir¬ 
culation  work.  The  program  calls  for  addresses  by 
big  men  on  big  topics.  Out  of  the  week’s  intimate 
association  and  uninterrupted  study  of  circulation 
problems  will  come,  it  is  believed,  a  vast  amount  of 
valuable  suggestion  and  help.  The  Editor  and  Pub¬ 
lisher  extends  to  the  members  its  best  wishes  for 
a  most  profitable  convention. 

.\mong  all  the  workers  in  newspaper  offices  none 
are  more  alert  and  progressive  than  those  employed 
in  the  circulation  department.  Circulation  managers 
must  be  capable  and  efficient  men  in  order  to  hold 
down  their  jobs,  for  in  carrying  on  their  work  in 
the  large  cities  they  encounter  fierce  competition, 
the  battle  is  always  on,  steel  clashes  against  steel  and 
victory  is  not  always  to  the  strongest.  Brains  as 
well  as  brawn  must  be  used  in  marketing  news¬ 
papers. 

Once  on  a  time  any  kind  of  a  man  was  considered 
good  enough  for  circulation  manager.  If  he  was 
muscular,  had  a  strong  voice  and  a  stout  pair  of 
!egs  he  filled  the  bill.  Such  a  man  would  be  out  of 
>lace  in  the  position  today.  Conditions  have  changed. 
Circulations  are  now  numbered  by  the  hundreds 
of  thousands  instead  of  thousands,  the  machinery 
of  distribution  has  grown  so  large  that  it  requires 
skilled  engineers  to  run  it.  Papers  are  delivered  to 
agents,  thousands  of  them,  who  in  turn  place  them 
in  the  hands  of  newsboys  and  newsdealers;  they  are 
ihipped  by  mail,  by  express,  by  automobiles,  by  spe- 
.’ial  trains  and  steamboats. 

It  takes  a  man  with  a  big  brain,  with  special  execu- 
ive  ability,  and  with  untiring  energy  to  run  the  cir- 
tnlation  department  of  a  great  modern  newspaper. 


He  gets  a  big  salary  because  he  earns  it.  He  stands 
well  with  both  the  editorial  and  the  business  de¬ 
partments,  because,  owing  to  his  direct  touch  with 
the  reading  public,  he  is  able  to  make  suggestions 
that  will  greatly  enhance  its  popularity. 

The  circulation  manager’s  rise  in  importance  and 
influence  lies  in  the  fact  that  the  very  life  of  a 
newspaper  depends  upon  the  amount  and  character 
of  its  circulation.  No  matter  how  interesting  and 
valuable  a  newspaper  may  be,  if  it  has  not  a  suffi¬ 
cient  number  of  readers  to  make  it  an  attractive 
proposition  to  advertisers,  it  w  ill  be  a  failure.  Hence 
men  w'ho  can  get  circulation,  hold  it,  and  economic¬ 
ally  effect  its  distribution  are  highly  esteemed  and 
well  paid  by  newspaper  publishers. 


“TRYING  CASES”  IN  NEWSPAPERS. 

In  a  long  letter  to  the  New  York  World,  published 
on  May  17,  Mr.  Samuel  Untermyer  condemns 

The  Intolerable  evil  of  trying  cases  in  the  news¬ 
papers  in  advance  of  their  trial  by  the  courts,  by 
which  the  public  mind  is  poisoned  and  the  securing 
of  impartial  juries  is  rendered  impossible. 

He  adds: 

For  this  uncivilized  state  of  things  the  responsi¬ 
bility  must  be  equally  shared  by  the  press,  our 
prosecuting  attorneys  and  our  cumbersome  and 
antiquated  legal  machinery. 

After  praising  the  World  for  its  ability,  courage 
and  fairness,  Mr.  Untermyer  continues: 

Yet  its  columns,  like  that  of  every  other  paper 
in  New  York,  have  for  weeks  past,  ever  since  the 
Court  of  Appeals  reversed  the  Becker  case,  been 
filled  with  comments  and  interviews  that  have  the 
effect  of  pre-Judging  the  case.  There  is  nothing 
unusual  about  that  state  of  things.  It  has  be¬ 
come  an  incident  of  every  important  case. 

Alter  a  long  attack  upon  District  Attorneys  who 
“persist  in  trying  their  cases  in  the  papers,’’  Mr. 
Untermyer  concludes : 

This  scandal  should  be  ended  and  it  will  be  the 
purpose  of  the  Committee  on  Ijegislation  of  the 
Lawyers’  Association,  of  which  I  am  Chairman,  to 
endeavor  to  enlist  the  aid  of  the  press  in  this 
cHy  in  securing  such  legislation  as  will  render 
iu  continuation  impossible.  I  believe  most  of 
tliem  will  be  glad  to  put  an  end  to  the  abuse  if 
tlieir  competitors  are  prohibited  from  doing  so. 

This  is,  however,  only  one  of  the  many  detects  in 
our  leg.al  machinery,  though  an  important  one. 

The  entire  system  sadly  needs  overhauling.  This 
will  now  be  attempted,  and  we  hope  with  the  valu¬ 
able  aid  of  the  press  of  this  city,  for  without  that 
aid  I  am  afraid  we  can  accomplish  nothing. 

Mr.  Untermyer  errs  in  attaching  to  newspapers  a 
large  degree  of  blame  which  should  not  rest  upon 
them,  but  which  primarily  belongs  on  the  shoulders 
of  the  legal  officials  and  other  lawyers  who  give  to 
reporters  the  information  which  he  condemns.  In 
Mr.  Untermyer’s  long  and  brilliant  career  has  he 
never  told  “the  boys”  certain  things  which,  in  print, 
might  benefit  his  client?  If  so,  he  is  a  rare  exception 
among  lawyers. 

A  reporter  is  assigned  to  gather  and  collect  ail 
the  news  and  views  worth  printing  about  a  case.  His 
paper  expects  him  to  be  impartial  and  thorough.  Na¬ 
turally  enough,  the  reporter  will  get  all  the  good 
copy  he  can.  especially  when  a  part  of  that  copy  is  the 
utterance  of  a  prosecuting  attorney  or  the  attorney 
for  the  defence  in  some  case  of  great  public  interest. 
The  city  editor  and  managing  editor,  who  pass  upon 
the  story  in  its  final  shape,  are  in  much  the  same  posi¬ 
tion,  merely  doing  their  routine  duty.  Only,  then,  by 
an  agreement  between  the  men  who  control  a  paper’s 
news  policies,  the  owners  who  accept  the  judgment 
of  their  subordinates,  could  the  elimination  of  the 
kind  of  interviews  complained  of  by  Mr.  Untermyer 
be  accomplished.  It  is  safe  to  say  that  such  an  un¬ 
derstanding  will  never  be  reached. 


In  order  to  facilitate  and  expedite  the  sending 
of  want  ads,  answers  to  ads,  letters  and  other  com¬ 
munications  that  may  be  desired  to  reach  the  paper 
promptly,  the  Kansas  City  Star  has  installed  in 
the  business  district  of  that  city  a  dozen  boxes  for 
the  convenience  of  its  readers  and  advertisers.  Col¬ 
lections  are  made  hourly.  The  plan  not  only  .saves 
postage  and  telephone  tolls  but  insures  .Umost  im¬ 
mediate  delivery  to  the  Star  office.  This  is  the 
kind  of  newspaper  efficiency  that  helps  both  ends  of 
the  business  and  might  well  be  tried  by  papers  in 
other  cities  whose  mail  service  is  indifferent  to 
modern  requirements. 


DIVERS  DASHES. 


The  London  Times,  according  to  a  special  cable  to 
the  New  York  World,  seems  to  fear  that  the  .Vmeri- 
can  pen  will  prove  to  be  more  mighty  th.aii  the 
American  sword  ever  was  in  a  conquest  of  Canada. 
The  cable  says: 

The  Americanization  of  Canada  is  being  regretfully  dis¬ 
cussed  in  the  Times,  but  no  suggestion  is  fortheomiiii;  tor 
checking  .  the  tendency.  The  President  of  the  Mucmillan 
Company  of  Canada  now  writes  deploring  the  Amniian- 
izing  mission  of  newspapers  from  the  United  States.  De- 
ware,”  he  says,  "of  Americans  when  they  come  hi  aring 
newspapers!”  The  Times  correspondent  says:  "A  multi¬ 
tude  of  Canadians  read,  perhaps  by  preference,  the  .  l  ort- 
ing  papers,  weekly  publications  and  monthly  mag.'tzines 
from  the  United  States.” 

The  Canadians  Sre  certainly  showing  e.xicllcnt 
judgment  in  the  selection  of  their  reading  n.  .itcr. 
And,  incidentally,  the  president  of  the  Marriilhui 
Company  has  paid  tribute  to  the  influential  i.  uiire 
of  American  publications.  Now,  if  he  will  ..nly 
realize  that  their  purpose  is  much  more  pi...i  iul 
than  that  of  the  Greeks  who  bore  gifts  t-  the 
I'rojans,  he  will  welcome  the  invasion. 


I  heard  a  pretty  good  story  about  Don  C.  Seitz, 
the  business  manager  of  the  New  York  World,  this 
week.  The  incident  at  least  sounds  as  if  it  niight 
be  true,  although  the  time  of  its  occurrence  was 
some  years  ago.  The  man  who  told  me  the  \;irit 
says  it  has  never  been  in  print,  so  here  goes :  .My 
informant,  with  Mr.  Seitz  and  a  little  girl  ere 
walking  on  a  beach.  Mr.  Seitz  turned  over  a  siotie 
and  from  under  it  came  a  curious  bug  which  ran 
a  short  distance,  then  jumped  sideways,  theti  pro¬ 
ceeded  ahead  and  then  again  sidestepped  at  full 
speed.  “What  kind  of  bug  is  that?”  demanded  the 
child.  “I  don’t  know,”  replied  Mr.  Seitz.  ’’Well,” 
persisted  the  youngster,  “what’s  it  good  for?”  .\nd 
Mr.  Seitz,  with  that  smile  which  is  a  part  of  him, 
(lid  not  hesitate  to  answer.  “I  think,”  he  responded, 
“that  judging  from  his  movements  he  would  make 
a  fine  managing  editor !” 


If  he  ha.s  been  correctly  reported,  Charles  11. 
Betts,  president  of  the  New  York  Press  .\ssocia- 
tion,  made  at'  the  recent  convention  of  that  body 
in  Syracuse,  N.  Y.,  some  statements  to  which  I  take 
exception.  Mr.  Betts  talked  of  the  “yellow”  tend¬ 
encies  of  many  publications  and  expressed  the  belief 
that  cheap  literature,  as  an  expression  of  the  nation’s 
life,  was  an  indication  of  mental  if  not  moral  de¬ 
terioration.  “We  are  living  in  an  age  of  yellow 
journals,  yellow  magazines  and  yellow  dogs,”  said 
Mr.  Betts,  “and  since  this  trio  holds  the  centre  ol 
the  stage,  with  demagogues  as  end  men,  it  is  prob¬ 
able  that  future  historians  may  refer  to  this  as 
the  ‘yellow  age’.”  While  it  may  be  true  that  some 
“yellow”  publications  still  exist,  they  are  compara¬ 
tively  few.  The  press  of  the  United  States  steadily 
grows  cleaner  in  its  news,  editorial  and  advertising 
columns.  It  sturdily  supports  countless  reforms  and 
has  fearlessly  fought  for  good  things  when  even  the 
Church  remained  silent.  And,  while  I  do  not  know 
what  Mr.  Betts  meant  by  “cheap”  literature,  I  do 
know  that  the  low  price  of  newspapers  and  maga¬ 
zines,  which  has  been  generally  maintained,  despite 
increased  cost  of  production,  has  made  it  possible 
for  every  home  circle  to  enjoy  a  little  university  of 
its  own.  Mr.  Betts  should  discard  his  blue 
spect.acles!  Jim  D.ash. 


JOURNALISTIC  CHRONOLOGY. 


Coming  Week’*  Anniversarie*  of  Interest  to 
Newspaper  Folk. 

June  13 — Wilmer  Atkinson,  veteran  editor  of 
Philadelphia  (Pa.)  Farm  Journal,  born  (1840). 

June  14 — Ballston  Spa  (N.  Y.)  Journal  founded 
as  Saratoga  Register,  by  Increase  and  William 
Childs  (1798). 

June  15 — Stamp  duty  on  newspapers  in  England 
abolished  and  many  new  papers,  but  of  short  dura¬ 
tion,  were  started  (1855). 

June  15 — William  Goddard  issued  prospectus  for 
Maryland  Journal  and  Baltimore  (Md.)  Advertiser, 
now  the  Baltimore  American  (1773). 

June  15 — Independent  Ledger  ami  American  Ad¬ 
vertiser,  Boston  (Mass.),  established  by  Draper  and 
Folsom  (1778). 

June  17 — Robert  Joseph  Collier,  editor  and  pub¬ 
lisher  of  Collier’s  Weekly  since  1898.  born  (1876). 

June  17 — Walter  Harrison  Cady,  illustrator,  born 
at  Gardner,  Mass.  (1877). 

June  18— James -Montgomery  Flagg,  illustrator, 
born  at  Pelham  Manor,  N.  Y.  (1877). 

June  18 — Queen  Anne  imposes  a  tax  on  news- 
pajiers  to  prevent  abuse  of  liberty  of  the  press 
(1712). 

June  19 — George  Batten,  advertising  man  and  con¬ 
tributor  to  sportsmen’s  journals,  born  in  Gloucester 
County,  N.  J.  (1854). 

June  20 — Troy  (N.  Y.)  Northern  Budget  founded 
by  Robert  Moffitt  &  Co.  (1797). 
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PERSONALS 

Governor  Glynn  of  New.  York,  who 
owns  the  Albany  rimes-Union,  has  had 
U  busy  week  of  engagements,  including 
•utendance  at  commencement  exercises 
•it  three  universities  and  one  college. 
The  degree  of  Doctor  of  Laws  will  be 
conferred  on  the  Governor  by  Syracuse 
and  Georgetown  Universities. 

Cyrus  H.  K.  Curtis,  publisher  of  the 
Philadelphia  Public  Ledger,  will  leave 
nalay  for  his  summer  home  at  Camden, 
Maine.  _ 

Willis  Sharpe  Kilmer,  head  of  the 
Swamp  Root  company  and  well-known 
iu  w'spaper  publisher  of  Binghamton,  is 
I  cing  urged  for  United  States  Senator 
from  New  York  to  succeed  Elihu  Root, 
lie  is  a  Progressive. 

John  H.  Fahy,  owner  of  the  Worces- 
;cr  (Mass.)  Post  and  president  of  the 
I  nited  States  Chamber  of  Commerce, 
.ailed  last  week  for  an  extended  trip 
tu  Europe. 

W.  P.  Hobby,  editor  of  the  Beaumont 
( Tex.)  Enterprise,  is  a  candidate  for 
lieutenant-governor  of  the  Lone  Star 
State. 

W.  L.  Halstead,  late  business  man¬ 
ager  of  the  Atlanta  Constitution,  is  do¬ 
ing  special  work  on  the  Montreal  Star 
i(ir  the  publisher.  Sir  Hugh  Graham. 

W.  Y.  Morgan,  editor  and  publisher 
of  the  Hutchinson  (Kan.)  News,  who 
last  year  spent  several  months  abroad, 
has  brought  out  in  book  form  the  letters 
he  wrote  home  to  his  paper.  Crane  & 
Company,  of  Topeka,  are  the  publishers. 
A  notice  of  the  book  will  appear  in  these 
columns  at  a  later  date. 


and  former  member  of  the  local  force, 
is  in  Chicago  for  a  brief  stay.  Mr. 
Mowrer  returned  wearing  French  clothes 
and  a  slight  accent. 

Harry  M.  Miller,  formerly  with  the 
Pensacola  News  and  the  Jacksonville 
News,  has  joined  the  advertising  staff 
of  the  Augusta  (Ga.)  Herald. 

Clare  Upchurch,  late  advertising  man¬ 
ager  of  the  Birmingham  News,  is  now 
connected  with  the  Augusta  Herald. 

Julius.  Schneider  has  been  appointed 
advertising  manager  of  the  Chicago  Rec¬ 
ord-Herald.  He  has  been  for  several 
years  on  the  advertising  staff  of  the 
Chicago  Tribune. 

Frank  Reeds,  city  editor  of  the  Fort 
Collins  (Col.)  Express,  has  resigned  and 
will  leave  for  Mexico,  where  he  ex¬ 
pects  to  see  service. 

Don  Martin  of  the  New  York  Herald 
was  a  guest  this  week  of  his  mother, 
Mrs.  Rose  Martin,  at  Buffalo,  N.  Y. 


August  Gumbel,  advertising  manager 
of  the  Magasins  du  Sauvage,  Basle, 
Switzerland,  is  making  a  tour  of  the 
United  States  and  will  attend  the  To¬ 
ronto  ad  convention. 


Vincent  Y.  Dallman,  managing  editor 
of  the  Illinois  State  Register,  Spring- 
field,  has  been  appointed  United  States 
Marshall  for  the  Southern  District  of 
Illinois.  _ 

E.  J.  Waldron  has  resigned  as  circu¬ 
lation  manager  of  the  Syracuse  Post- 
Standard  to  take  the  circulation  man¬ 
agement  of  the  Utica  (N.  Y.)  Times. 


York  Staatz  Zeitung;  Charles  H.  Eddy, 
of  the  Toronto  Star;  J.  F.  Flagg,  of  the 
Philadelphia  Enquirer ; 

Frank  L.  Frugone,  of  the  Italian  Eve¬ 
ning  Bulletin;  John  N.  Harmon,  of  the 
Brooklyn  Daily  Times;  Arthur  H.  Howe 
and  C.  Hobb,  of  the  Brooklyn  Eagle; 
George  R.  Hill,  of  the  New  York  Press; 
W.  P.  Hamilton,  Wall  Street  Daily 
Journal;  Frank  L.  Jones,  of  the  New 
York  Herald;  A.  M.  Kemf,  of  the  Bos¬ 
ton  Globe;  Andrew  M.  Lawrence,  of 
the  Chicago  American ;  C.  M.  Lincoln, 
of  the  New  York  World;  E.  W.  Lewis, 
of  the  Morning  Telegraph;  A.  W. 
Lewis  of  the  Associated  Press ;  M.  P. 
Moseley,  of  the  New  York  Commercial; 

J.  E.  Murphy,  of  the  New  York 
Press;  Patrick  Francis  Murphy,  of  the 
Mark  Cross  Co.;  George  W.  Ochs,  of 
the  Philadelphia  Public  Ledger;  D.  J. 
O’Keefe,  of  the  New  York  Commer¬ 
cial;  Marion  Pike,  New  Orleans  Times- 
Democrat;  James  Edward  Rascovar  and 
Harry  Rascovar,  of  Albert  Frank  &  Co., 
advertising  agents  of  the  Cunard  Com¬ 
pany;  F.  S.  T.  J.  Richards,  of  the  St. 
Louis  Globe-Democrat ; 

Oswald  Garrison  Villard  and  Emil 
Scholz,  New  York  Evening  Post ; 
George  M.  Smith,  Evening  Sun;  Mil- 
ton  Snyder,  New  York  Sun ;  Theodore 
Sutro,  Deutsches  Journal;  W.  H. 
Ukers,  Tea  and  Coffee  Journal ;  C.  V. 
Van  Anda,  New  York  Times;  Caleb 
Van  Ham,  New  York  American;  J.  W. 
I.  Watson,  Standard  and  Daily  Express, 
London ;  Robert  Sterling  Yard.  Century 
Magazine. 


GUESTS  OF  CUNARD  LINE. 


PUBUSHER’S  NOTICE. 

Subscription :  Two  Dollars  a  year  in  the 
United  States  and  Colonial  Possessions,  $2.50 
a  year  in  Canada  and  $.'i.00  foreign. 

It  is  suggested  that  the  publication  should 
be  mailed  to  the  home  address  to  insure 
prompt  delivery. 

The  Editor  and  Publisher  page  contains 
672  agate  lines,  16S  on  four. 

The  columns  are  13  picas. 
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and  Job  business.  Well  equipped.  Four 
linotypes.  Annual  volume  (SS.OOO.  Profit 
$2,100.  Rapidly  Improving.  Needs  indivi¬ 
dual  owner-manager.  Much  of  the  price 
can  be  deferred  by  buyer  with  record  of 
success.  Proposition  "J.  T.” 


M,  FILIEIB 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


CISM 


will  buy  controlling  interest  in  Monthly 
trade  publication  filling  a  new  and  almost 
exclusive  field.  This  property  is  now 
showing  a  small  net  earning  and  needs 
a  business  getter  more  than  money  for 
quick  and  easy  development.  Prompt 
action  necessary. 

Harwell,  Cannon  &  McCarthy, 

Newspaper  &  Magazine  Properties, 

Times  Bldg.,  New  York  City. 


SITUATIONS  WANTED 


Advertisements  under  this  classification  one 
cent  per  word  each  insertion. 


Experienced  desk  man,  29,  now  employed, 
wants  position  as  telegraph  editor  in  large 
western  city.  Address  L,  care  The  Editor 
and  Publisher. 


CITY  EDITOR — Experienced  and  a  bustler 
will  consider  first-class  proposition  after 
June  1st.  Now  employed  in  a  responsible 
position.  Address  D.  1244,  care  The  Editor 
and  Publisher. 


FOR  SALE 


William  G.  Naylor  has  resigned  as 
business  manager  of  Puck.  The  entire 
management  of  the  publication  has  been 
t.iken  over  by  Foster  Gelroy,  the  general 
manager. 

John  J.  Berry,  editor  and  publisher 
of  the  Paducah  (Ky.)  News-Democrat, 
lias  been  appointed  postmaster  of  that 
city  by  President  Wilson. 


Edwin  W.  Booth,  manager  of  the 
Cirand  Rapids  (Mich.)  Press,  addressed 
the  graduating  class  of  the  Mary  Bald¬ 
win  seminary  at  Staunton,  Va.,  Presi¬ 
dent  Wilson’s  birthplace,  last  week.  Mr. 
Booth  was  called  to  the  city  by  the  ill¬ 
ness  of  his  daughter,  a  pupil  in  the 
seminary,  and  the  residents  made  good 
use  of  him  while  he  was  there. 


John  Jewell,  son  of  H.  S.  Jewell, 
owner  and  publisher  of  the  Springfield 
(Ill.)  Leader,  has  been  elected  general 
manager  of  the  Missourian,  at  Colum¬ 
bia,  Mo.,  the  university  daily  newspaper. 


W.  A.  Bowen,  editor  and  publisher 
of  the  Arlington  (Tex.)  Journal,  re¬ 
cently  went  to  Indianapolis,  where  he 
met  George  Ade,  with  whom  he  worked 
years  ago  on  the  old  Chicago  Times  and 
the  Tribune. 


Fred  Slocum,  formerly  editor  of  the 
'I'uscola  County  Advertiser,  who  recently 
established  the  Slocum  Advertising 
Company  in  Los  Angeles,  Cal.,  has  re¬ 
turned  to  his  home  in  Caro,  Mich.,  be¬ 
cause  of  an  attack  of  nervous  prostra¬ 
tion. 


Paul  T.  Gilbert,  who  used  to  write 
the  Boulevardier  column  in  the  Chicago 
Inter-Ocean,  is  now  editor  of  Cartoon’s 
magazine. 


GENERAL  STAFF. 

Alexander  R.  Schorton,  publishers’ 
representative,  of  New  York,  has  been 
appointed  advertising  manager  of  the 
New  York  Staats  Zeitung.  He  will  con¬ 
tinue  the  representation  of  the  papers 
on  his  list. 


Paul  Scott  Mowrer.  Paris  staff  cor¬ 
respondent  of  the  Daily  News,  Chicago, 


Newspaper  Men  Invited  to  Inspect 
the  Aquitania  and  Lunch  on  Board. 

The  Cunard  Steamship  Co.,  Ltd., 
gave  a  luncheon  on  board  the  new 
steamship  Aquitania  on  Monday  to 
nearly  five  hundred  city  officials,  busi¬ 
ness  men,  journalists  and  magazine 
editors,  in  celebration  of  the  ship’s  first 
voyage  to  New  York. 

After  inspecting  the  Aquitania,  which 
was  pronounced  to  be  one  of  the  finest 
steamships  that  ever  entered  the  harbor, 
the  guests  sat  down  to  a  well  served 
and  abundant  feast.  At  the  officers  ta¬ 
ble  sat  Charles  P.  Sumner,  resident 
manager  of  the  line;  Mayor  Mitchel, 
R.  A.  C.  Smith,  commissioner  of  docks 
and  ferries ;  Robert  Adamson,  fire  com¬ 
missioner  ;  Comptroller  Pendergast, 
Judge  Elbert  H.  Gray,  W.  H.  Tinesdale, 
Col.  William  M.  Black,  Col.  S.  W. 
Roessler  and  Brigadier  General  Robert 
K.  Evans,  all  of  the  United  States 
Army. 

Among  those  seated  at  the  other 
tables  were  Frank  A.  Munsey,  Cyrus 
H.  K.  Curtis,  William  R.  Hearst,  Ar¬ 
thur  Brisbane,  John  B.  Woodward,  of 
the  Chicago  Daily  News;  H.  J.  Wright, 
of  the  New  York  Globe;  Herman 
Alexander,  of  the  New  York  Herald ; 
Edwin  F.  Banta,  of  the  New  York 
World ;  John  L.  Balderston,  of  the  Phil¬ 
adelphia  Record ;  F,  Benziger,  of  the 
Chicago  Record-Herald;  Louis  Wiley 
and  F.  F.  Birchall,  of  the  New  York 
Times;  Frank  LeRoy  Blanchard  and 
George  P.  Leffler,  of  The  Editor  and 
Publisher  ; 

Herbert  L.  Bridgman  and  Theodore 
Bosshard,  of  the  Brooklyn  Standard- 
Union  ;  Hugh  Burke,  of  the  Philadel¬ 
phia  Ledger;  Wallace  S.  Brooke,  of  the 
Pittsburgh  Dispatch;  Dan  A.  Carroll,  of 
the  Washington  Star;  John  C.  (Took,  of 
the  N.  Y.  Mail ;  W.  W.  Cherr,  of  the 
Chicago  Examiner;  H.  W.  Cornell,  of 
the  Philadelphia  Record ;  Daniel  L. 
Creary,  of  the  Philadelphia  Public 
Ledger ; 

Howard  Davis,  of  the  New  York 
American ;  James  C.  Dayton,  of  the 
New  York  Evening  Journal;  Joseph  A. 
Dear,  of  the  Jersey  Journal;  E.  D.  De¬ 
witt,  of  the  New  York  Herald;  Don  C. 
Seitz,  Frank  Drake  and  Henry  Varian, 
of  the  New  York  World;  Arthur  S. 
Draper,  of  the  New  York  Tribune; 
Leopold  Deutschberger,  of  the  New 


Advertising  will  not  be  accepted  for  the 
first  three  pages  of  the  paper. 

Advertising  Rates :  Transient  Display  25c. 
an  agate  line. 

Liberal  discounts  are  allowed  on  either 
time  or  space  contracts. 

Small  advertisements  under  proper  classi¬ 
fication  will  be  charged  as  follows  :  For  Sale 
and  Help  Wanted  fifteen  cents  a  line  ;  Busi¬ 
ness  Opportunity  and  Miscellaneous  ten 
cents  a  line,  and  Situations  one  cent  a  word ; 
see  classified  pages. 

The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  newsstands  ; 

New  York — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  14l)  Nassau  street. 
Manning's  (opposite  the  World  Building),  33 
Park  Row ;  The  Woolworth  B'uilding,  Times 
Building,  Forty-second  street  and  Broadway, 
at  basement  entrance  to  Subway  ;  Brentano's 
Book  Store,  Twenty-sixth  street  and  Fifth 
avenue,  and  Mack’s,  opposite  Macy’s  on 
Thirty-fourth  street. 

Philadelphia — L.  G,  Rau,  7th  and  Chest¬ 
nut  streets. 

Pittsburgh — Davis  Book  Shop,  416  W’ood 
street. 

Washington,  D.  C. — Bert  E.  Trenis,  511 
Fourteenth  street,  N.  W. 

Chicago — Morris  B'ook  Shop,  71  East  Adams 
street  ;  Post  Office  News  Co.,  Monroe  street. 

Cleveland — SehroeUer’s  News  Store,  Su¬ 
perior  street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  69  Lamed 
street,  W. 

San  Francisco — R.  J.  Bidwell  Co..  742 
Market  street. 


BUSINESS  OPPORTUNITY 


Advertisements  under  this  classification  ten 
cents  per  line,  each  insertion.  Couttt 
seven  words  to  the  line. 


To  the  ambitious  young  man  with  capital 
and  experience,  who  desires  to  become  a 
publisher,  we  can  offer  several  good  oppor¬ 
tunities.  Harris-Dlbble  Company,  71  West 
23d  St.,  New  York  City. 


MISCELLANEOUS 


.idvcrtisemenls  under  this  classification  ten 
cents  per  line,  each  insertion.  Count 
seven  words  to  the  line. 


"FEATURES,  NOT  FILLERS" — Dally  edi¬ 
torial,  sporting  and  news  features,  unusual 
quality  and  price.  Samples.  Editors'  Press, 
Box  961.  New  York. 


DAILY  NEWS 
Reports  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  news,  stereotype 
plates,  eOc.  per  page.  YARD’S  NEWS  BU¬ 
REAU.  167  W.  Washington  St.,  Chicago,  Ill. 

LINOTYPE  MACHI.NES 
All  models,  bought  and  sold.  Complete  line 
of  Printers’  machinery  and  supplies  on  hand 
for  Immediate  shipment. 

RICH  A  McLBAN, 

51  Cliff  St..  New  York. 


Advertisements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  xcords  to  the  line. 


FOR  SALE  :  50  cents  on  the  dollar.  Dally 
and  weekly  newspaper,  Nowata,  Oklahoma, 
Live  cltjr  of  5,000 ;  big  country  population ; 
dally  circulation  1,000 ;  weekly,  1,’200.  Poli¬ 
tics-democratic.  Terms :  half  cash.  Own¬ 
ers  now  in  oil  business.  Would  consider  live, 
experienced  man  taking  an  interest  and  run¬ 
ning  paper  on  salary.  A  real  bargain.  Ad¬ 
dress  W.  P.  HENRY,  Tulsa,  Oklahoma. 


Chicago  —  New  York  —  Phila- 
THB  BLACK  delphia,  for  20  years  the  coal 
DIAMOND  trades’  leading  jotimal.  Write 
for  rates. 


HELP  WANTED 


-Idi-criisemenfs  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertUm.  Count 
seven  words  to  the  line. 


Wanted,  by  a  six-day  dally,  In  a  city  of 
400,000  population,  a  copy  reader.  Must  be 
swift  and  accurate.  Must  be  thoroughly 
grounded  in  English;  must  be  able  to  write 
heads  with  a  punch  in  them.  Address  T.  P., 
care  The  Editor  and  Publisher. 


DO  YOU  WANT  THIS  MAN? 

Ten  years’  experience  in  soliciting  National 
and  local  newspaper  advertising  on  metro¬ 
politan  and  smaller  d.iilles;  successful  ex¬ 
perience  in  circulation;  practical  knowledge 
of  Job  printing;  an  invaluable  acquaintance 
with  space  buyers,  agency  solicitors  and 
factory  advertising  managers.  Last  three 
years  with  Hearst  organization.  Proven 
executive  ability,  accustomed  to  secure 
hearty  co-operation  and  maximum  efficiency 
from  all  departments.  Young,  aggressive, 
wide-awake  hustler,  Weil  recommended 
from  men  "higher  up”  In  the  service.  Ad¬ 
dress  Frank  Chamberlin,  1416  Rosemont 
Avenue,  Chicago,  Ill. 


Young  Swift  to  Study  Journalism. 

Otis  Peabody  Swift,  son  of  J.  Otis 
Swift,  a.ssistant  city  editor  of  the  New 
\  ork  W  orld,  who  will  be  graduated 
from  the  Hastings  ( N.  Y.)  High  School 
this  week,  will  enter  the  School  of  Jour¬ 
nalism  at  Columbia  University  next  fall, 
where  he  will  take  courses  in  tlie  liter¬ 
ature  of  the  Orient  with  a  view  of 
eventually  doing  newspaper  work  in  the 
Far  East.  Swift  belongs  to  the  fourth 
generation  of  newspaper  men  in  the 
family.  He  has  covered  the  local  news 
of  several  Hudson  river  towns,  and  has 
written  several  news  stories  for  New 
York  City  newspapers. 
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The  Great  Empire  State  of  New  York,  \iith 


if  5; 


Thirty-seven  New  York  State  Newspapers,  each  with  a  circulation 
buyers  of  newspapers,  will  print  for  a  general  advertiser  50  advertisenints 

lines  of  space  within  a  yX  at 


The  only  thing  that  has  stood  in  the  way  of  faster  development  of  general 
advertising  in  newspapers  has  been  the  rather  slow  development  of  the  spirit  of 
cooperation  among  newspaper  publishers  and  their  representatives. 


This  spirit  of  cooperation  has  reached,  however,  a  stage  of  development  which 
bodes  well  for  the  future  development  of  newspaper  advertising  in  the  general 
field. 


AN  ANALYSIS  FOR  THE 

By  W  ILLIAM 


GE 
C.  F 


There  are  a  great  many  newspaper  publishers  who  are  beginning  to  realize 
that  their  own  success  depends  upon  the  general  success  of  their  contemporaries. 

If  advertising  is  a  power  in  one  newspaper  in  a  community,  it  is  relatively 
powerful  in  all  other  newspapers  in  the  same  community.  Likewise  in  a  state 
or  in  a  section  of  the  country. 

Now,  here  is  the  great  Empire  State  of  New  York,  with  a  prosperous 
population  of  9,113,279.  Her  people  have  an  average  earning  power  which  makes 
certain  the  success  of  any  business  that  will  concentrate  its  appeal  to  them  through 
advertising  in  the  daily  newspapers,  as  a  starter  anyway. 

Everybody  in  New  York  State  able  to  read  at  all  rea’ds  a  daily  newspaper,  and 
many  outside  of  her  borders  read  some  one  of  the  many  New  York  dailies. 

I  have  often  said,  and  I  want  to  repeat  it  here,  that  New  York  newspapers 
serve  advertisers  in  the  dual  capacity  of  making  their  business  knowm  locally  and 
nationally. 

They  enable  advertisers  to  tell  WHERE  their  goods  are  sold  in  communities, 
besides  acquainting  a  large  national  constituency  with  the  names  of  their  prod¬ 
ucts.  The  latter  is  all  that  the  exclusively  national  media  can  do  for  their 
advertisers. 

There  are  thirty-seven  daily  newspapers,  printed  in  English,  in  the  State 
of  New  York,  with  a  combined  circulation  of  2,176,923.  Each  one  of  these 
new.spapers  has  a  circulation  in  excess  of  5,000  daily. 

A  campaign  of  2,500  lines  in  a  season  will  cost  the  advertiser  in  all  of  these 
newspapers  a  rate  of  $4.0409  per  line,  or  $10,102.25. 

A  campaign  of  10,000  lines  within  a  year  will  cost  the  advertiser  in  all  of 
these  newspapers  a  rate  of  $3.7304  per  line,  or  $37,304. 

I  wish  to  call  your  attention  to  the  fact  that  it  costs  the  advertiser  for  a  2,500 
line  campaign  in  all  of  these  thirty-seven  daily  newspapers,  44  cents  plus  per 
line  for  every  million  inhabitants ;  that  it  costs  for  a  10,000  line  campaign,  40 
cents  plus  per  line  for  every  million  inhabitants. 


NEW  YORK  STATE  DAILY 

NEWSPAPERS 

1 

i 

NEW 

city  Paper 

Circulation 

2..S00  1 

K.IMI 

a 

Albany  Journal  (E) . ' 

'16,127 

.05 

.035 

New  V 

Albany  Times-Union  (E) . 

'39,915 

.06 

.06  ' 

New 

Albany  Knickerbocker- Press  (M) . 

'32,417 

.06 

.05 

New  \ 

Albany  Knickerbocker-Press  (S) . 

'26,069 

.06 

.05 

New  1 

Auburn  Citizen  (E) . 

'6,449 

.0178 

.0135 

New  ^ 

Binghamton  Press-Leader  (E) . 

'24,576 

.05 

.04 

New  1 

Brooklyn  Eagle  (E&S)  3c . 

'44,754 

.16 

.16 

New  ^ 

Brooklyn  Standard- Union  (E) . 

"61,731 

.15 

.15 

New  1 

Brooklyn  Standard-Union  (S) . 

"64,611 

.15 

.15 

Roche 

Rnffai/,  (Courier  (M)  60,472) 

Buffalo  j  Enquirer  (E)  51,334  f 

*♦111,806 

.14 

.12 

1 

Scheni 

|Troy 

Buffalo  Courier  (S) . 

102,902 

.14 

.12 

Troy 

Buffalo  News  (E) . 

'96,059 

.15 

.14 

Watei 

Buffalo  News  (S) . 

'96,059 

.15 

.14 

Water 

Buffalo  Times  (E&S) . 

'57,006 

.09 

.08 

Elpiira  Star-Gazette  (E) . 

'19,221 

.035 

.03 

Gloversville  Herald  (M) . 

'7,068 

.02 

.015 

Gloversville  Leader-Republican  (E).... 

'5,511 

.0143 

.0107 

“Gc 

Ithaca  Journal  (E) . 

'5,293 

.025 

.015 

ttfAt 

Lockport  Union-Sun  (E) . 

'5,234 

.0157 

.012 

Mount  Vernon  Daily  Argus . 

'5,444 

.0214 

.015 

0i 

New  York  Globe  (E) . 

'144,982 

.28 

.28 

New  York  Herald  (M) . 

85,000 

.40 

.40 

tpt 

New  York  Herald  (S) . 

200,000 

.50 

.50 

I 

Twenty-four  (24)  leading  magazines,  with  circulattion  s 
have  in  the  State  of  New  York  alone  a  combined  circiilatio 


Can  you  beat  it? 

The  proportion  of  rates  charged  by  the  New  York  City  dailies  and  all  of 
the  dailies  outside  of  the  gp'eater  city  is  $5.97  per  line  for  New  York  City  and 
$2.4947  for  the  State  dailies.  These  rates  are  for  a  2,500  line  campaign.  They 
are  less  for  greater  volume  of  space,  or  for  three  times  a  week  for  a  year,  although 
the  discounts  for  New  York  City  dailies  are  proportionately  greater  than  those 
allowed  by  the  State  dailiw — the  latter  operating  on  a  closer  scale  between  maxi¬ 
mum  and  minimum  rates. 

But,  just  think  of  getting  the  equivalent  of  48  standard  magazine  pages  in 
37  daily  newspapers  in  one  year  (48  weeks  out  of  52)  at  a  cost  of  $37,304. 

Just  think  of  this  cost  to  reach  all  of  the  people  in  the  Empire  State  (9,113,- 
279  of  them) — and,  in  addition,  all  of  the  people  from  all  parts  of  the  country 
who  visit  New  York  and  other  cities  every  day  in  the  year  (estimated  to  be  300,- 
0(X)  daily) — also  many  thousands  of  others  who  live  in  different  sections  of  the 
country,  and  who  buy  some  one  New  York  State  daily  newspaper. 

Actually,  it  only  costs  eight  mills — eight-tenths  of  one  per  cent — to  reach 
every  inhabitant  of  the  State  of  New  York,  with  national  publicity  thrown  in  for 
good  measure! 


In  order  to  obtain  this  New  York  State  circulation,  it 
tion'of  these  magazines,  in  as  much  as  it  is  manifestly  imp 
by  zones. 

Therefore,  the  advertiser  who  wishes  to  buy  the  1,787 
York  must  pay  the  combined  rate  of  these  magazines,  whi( 

Now,  assuming  that  the  national  advertiser  could  ui 
combined  rate  is  $79.56  per  line,  he  will  find  that  the  1,71 
State  from  these  magazines  costs  him  a  total  of  $8,44  per  1 

Comparing  the  cost  of  this  New  York  magazine  circuh 
newspaper  circulation  around  which  this  advertisemcit  is 
advertiser  can  buy  a  newspaper  circulation  of  2,176,^. 
a  bonus  of  389,804  circulation  for  loss  than  centsialin 

The  majority  of  the  above  listed  newspapers  arefnem 
can  Newspaper  Publishers’  Association.  W.  A.  Thom$)n,  i 
New  York  City,  or  The  Editor  and  Publisher  Co.,  Suite  i 
furnish  further  information  to  manufacturers  interest®  in 
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th  a  Prosperous 


Population  of  9,113,279 


ion  if  5,000  and  over,  representing  a  grand  total  of  2,176,923  individual 
isenlntsof  50  lines  each  at  a  cost  of  $10,102.25;  or  they  will  print  10,000 


a  yX  at  a  cost  of  $37,304.00. 


rHE  GENERAL  ADVERTISER 

lAM  C.  FREEMAN 


The  argument  is  advanced  very  often  that  national  publicity  is  more  econom¬ 
ical  than  localized  or  sectionalized  publicity  in  daily  newspapers. 

But  I  don’t  see  how  it  is  possible  to  overlook  the  fact  that  advertising  in  sec¬ 
tions — gradually  developing  a  business  as  the  advertiser  can  afford  itT-getting  in 
intimate  touch  with  the  people  of  any  given  section,  and  through  this  method 
getting  distribution — is  the  logical,  sensible  thing  to  do. 


,  new  YORK  STATE  DAILY  NEWSPAPERS— CoM/inwed 


city  Paper 

Circulation 

2,500  i 

10,000  1 

.035 

New  York  Post  (E) . 

t30,004 

.18 

.16 

.06  ' 

*  New  York  Telegram  (E) . 

172,000 

.30 

.27 

.05 

New  York  Telegram  (S) . 

120,000 

.20 

.20 

.05 

New  York  Times  (M&S) . 

■’246,118 

.45 

.40 

.0135 

New  York  Mail  (E) . 

■’130,137 

.32 

.29 

.04 

.16  1 

.15 

.15 

New  York  World  (M)  ) 

New  York  World  (S)  ) 

380,540 

.40 

-.40 

'  New  York  World  (E) . 

360,902 

.40 

.40 

Rochester  Union  &  Advertiser  (E).... 

■’36,613 

.08 

.055 

Schenectady  Gazette  (M)  . 

ttt23,006 

.06 

.04 

.12 

Troy  Record  (M&E) . 

♦♦22,106 

.035 

.035 

.12 

Troy  Standard- Press  (E) . 

■’13,519 

.0357 

.02 

.14 

Watertown  Standard  ^E) . 

■’10,324 

.021 

.0142 

.14 

.08 

.03 

Watertown  Times  (E) . 

■’13,061 

.02 

.02 

2,176,923  4.0409 

3.7304 

.015 

.0107 

.015 

.012 

'Government  Report. 
ttfAverage  Gross  A.A.A.  Audit. 

**Average  net  paid  A.A.A.  Audit. 

"Average  net  paid  sworn  to  by  publisher. 

.015 

Other  circulation  ratings  are  from 

Nelson  Chesman’s  Rate 

.28 

Book  for  1914. 

.40 

fPublisher’s  signed  statement  of  average  gross  figures 

on  file 

.50 

in  this  office. 

circulation  scattered  all  over  the  United  States  and  Canada, 
ed  circlilation  of  1,787,119. 

rculation,  it  is  necessary,  however,  to  buy  the  entire  circiila- 
nifestly  impossible  for  them  to  sell  circulation  by  states  or 

ly  the  1,787,119  magazine  circulation  in  the  State  of  New' 
azincs,  which  is  $79.56  per  line. 

ser  could  use  all  the  circulations  of  the  magazines,  whose 
lat  the  1,787,119  circulation  which  he  gets  in  New  York 
$8.44  per  line. 

izine  ciiculation  with  the  cost  of  the  combined  concentrated 
^-seni^is  written,  we  find  that  for  $4.0409  per  line  the 
1,176,9^.  On  this  basis,  the  advertiser  gets  in  newspapers 
cents  la  line. 


rs  are 
Thom$)i 
"o. 
terestii 


l^iembers  of  the  Bureau  of  Advertising  of  the  Ameri- 
the  Director  of  the  Bureau,  8o6  World  Building, 
£  1117  World  Building,  New  York  City,  will  gladly 
•n  newspaper  advertising. 


However,  tear  to  pieces  every  argument  made  in  behalf  of  daily  newspaper 
advertising,  the  final  deduction  must  always  be  that  newspapers  reach  all  of  the 
people  all  of  the  time — once  or  twice  every  twenty-four  hours,  and  that  a  direct, 
forceful,  continuous  appeal  to  them  always  brings  to  advertisers  profitable  re¬ 
turns,  secured,  too,  at  a  minimum  of  cost. 

The  newspapers  of  New  York  State  reach  practically  one-tenth  of  the  popula¬ 
tion  of  the  United  States.  The  cost  of  reaching  this  population  is  eight  mills  per 
inhabitant. 

Twenty-four  of  the  leading  national  media  have  a  combined  circulation  of 
1,787,119  in  the  State  of  New  York,  and  the  proportion  of  their  total  combined 
rate  for  New  York  State  advertising  is  $8,436  per  line. 

Besides,  the  advertiser  mest  remember  that  he  cannot  buy  circulation  in 
national  media  for  any  given  state  or  section  or  territory.  He  must  pay  for  the 
advertising  for  the  whole  territory  covered  by  the  national  medi.a,  and  very  often 
he  does  not  want  all  of  it. 

The  cost  per  million  of  population  in  newspaper  advertising  is  practically 
the  same  low  cost  throughout  the  whole  country — that  is  to  say,  about  eight 
mills  for  every  human  being,  man,  woman,  child. 

The  general  media,  all  of  them  combined,  do  not  reach  all  of  the  people  in 
the  United  States,  but  all  of  the  people  who  read  at  all  read  a  daily  newspaper — 
and  the  cost  of  reaching  them  through  newspaper  advertising  is  very  small. 

Any  business  developing  itself  in  territories  all  over  the  United  States,  doing 
so  gradually,  and  ultimately  touching  every  nook  and  corner  of  the  country,  will 
find  its  advertising  investment  yielding  a  larger  return — therefore,  at  a  lower 
percentage  of  cost  on  the  gross  business  done  than  by  any  other  means  of  pub¬ 
licity. 

It  is  infinitely  better  for  advertisers  to  concentrate  theii  efforts  in  one  given 
territory  at  a  time — reaching  all  of  the  people  there — developii.'g  their  business  on 
sound  lines — than  it  is  to  scatter  their  advertising  all  over  the  country,  not  touch¬ 
ing  any  one  territory  thoroughly. 

There  is  a  tremendous  spreading  of  advertising  in  this  country.  It  is 
mighty  thin  spreading  in  a  great  many  instances.  But,  as  little  as  all  of  us  knew 
about  advertising,  the  fact  remains — its  power  is  so  great  that  it  makes  business 
successes  in  spite  of  the  awful  lot  of  groping  in  the  dark  that  is  done. 

The  daily  newspapers  of  New  York  State,  as  well  as  the  daily  newspapers  in 
all  other  States  or  territories,  can  give  advertising'  a  definite,  fixed,  commercial 
value,  so  that  there  need  be  no  groping,  or  wandering,  or  spreading. 

All  the  newspapers  need  to  do  is  to  unite.  The  very  successful  ones  must 
make  allowance  for  the  struggling  ones.  They  must  not  be  too  proud,  or  too  sel¬ 
fish,  to  help  pull  the  smaller  fellow  along  to  success.  Success  is  necessary  to  all, 
iT  the  few  are  to  continue  to  succeed. 

Newspapers  must  ultimately  become  the  ten  commandments  of  business,  reg- 
ulafing  the  character  and  methods  of  advertising,  so  that  the  greatest  service 
will  be  rendered  the  people  as  well  as  the  manufacturer  and  merchant.  They  will 
regulate  also  the  general  cost  of  advertising,  minimizing  it  greatly,  besides  mak¬ 
ing  it  more  efficient.  Ultimately,  it  will  reduce  the  cost  of  everything  to  the  con¬ 
sumer. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


HOW  TO  MAKE  IT  PAY  q 

(Continued  from  page  1083.) 

ters  bring  in?  In  other  words,  do  you- 
keep  a  stop  watch  on  your  business  at 
every  point?  _  \  i)n 

I  recently  remodelled  a  circulation  I 
system  that  lost  the  publishers  $50,000 
a  year  and  by  accurate  bookkeeping,  a  ^ 
changed  system  and  a  little  enthusiasm  \  p 
wiped  out  the  loss  entirely.  I 

Therefore,  I  advise  you  to  study  your  ^ 
costs.  Look  your  circulation  problems  ^ 
squarely  in  the  face  and  do  not  be  afraid  ^  V. 
to  find  out  the  true  rottenness  of  it  for  V 
fear  some  advertiser  will  learn  the  truth 
about  your  list.  Know  the  truth  and  , — 

it  shall  make  you  free  to  correct  the 
errors. 

SOME  CIRCULATION  FACTS.  L  * 

You  have  all  heard  that  the  way  to 
get  circulation  is  to  publish  a  good  V'O 
newspaper.  Yet  any  number  of  good  h'T 
newspapers  have  comparatively  .small  ^ 
circulations.  A  poor  newspaper  with  a 
good  circulation  department  can  out-  ^ 
distance  a  good  newspaper  with  a  poor  ^ 
circulation  department  every  time.  The 
best  way  to  get  circulation  is  to  go  out 
and  fetch  it  in. 

The  best  kind  of  circulation  is  the 
kind  that  comes  into  your  office  volun-  — 
tarily  and  lays  down  its  money  each  neces; 
year  and  begs  you  to  please  send  the  show 
paper  another  year.  Unfortunately,  tising 
there  is  not  enough  of  it  to  go  around. 

Newspapers,  as  a  rule,  are  too  nearly  good 
identical  in  news,  features  and  service  tisers 

to  influence  a  subscriber  one  way  or  an-  go  oi.w  _  ^  ■'j  _  --  _ 

other.  It  is  a  difficult  thing  to  prove  Whether  or  not  a  subscription  list  will 
one  newspaper  better  than  another.  The  produce  results  for  advertisers  depends 
most  successful  newspaper  from  a  cir-  largely  on  the  methods  by  which  the 
culation  standpoint,  therefore,  is  the  one  list  was  built.  Whether  a  subscription 
which  can  induce  the  most  people  to  is  good  or  bad  is  governed  entirely  by 
read  it  and  pay  for  it.  It  is  simply  a  the  opinion  the  subscriber  of  the  pub- 
case  of  salesmanship,  and  the  liest  sales-  Hcation  subscribed  for.  That  opinion 
man  wins.  is  governed  by  what  is  in  the  paper, 

Shall  high  priced  salesmen  be  em-  the  methods  used  in  getting  the  sub¬ 
ployed?  Not  if  lower  priced  ones  will  scription  and  the  service  rendered  the 


A  Kansas  Daily  in  City  of  35,000 
and  evening  paper  now  making 
net  about  Six  Thousand  Dollars 
a  year  is  offered  for  sale  at  $20,000 
Terms  Half  Cash.  Time  on  bal¬ 
ance.  (Proposition  D  314.)  We 
have  also  several  other  good 
newspaper  properties  in  various 
States.  Write  us. 

American  Newspaper  Exchange 

Rand  McNally  Building,  Chicago 


Masonic 

Home 

Journal 

LOUISVILLE,  KY. 


AT  HOBOKEN,  N.  J. 
THE  HUDSON  OBSERVER 

operates  two 

Scott  Four  Tiered 
Quadruple  Presses 

AND  FOR  OVER  FIFTEEN  YEARS 
have  not  missed  an  edition 
You  Can  Depend  on  a  Scott 


has  the  largest  circula¬ 
tion  of  any  Masonic 
publication  in  the  world 


ScHOLz  Under  Many  Flags. 


WALTER  SCOTT  &  GO 

Plainfield,  N.  J. 


Published  Semi-Monthly 
On  the  First  and  Fifteenth 


Canadian  Press  Clippings 

of  covering  the  Canadian 
Field  IS  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clipping  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent 
of  the  newspapers  and  publications  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


The  Masonic  Home  Jour¬ 
nal  was  established  in  1883, 
thirty-one  years  ago,  and 
has  a  high  per  capita  pur¬ 
chasing  power  to  which  gen¬ 
eral  advertisers  can  profita¬ 
bly  appeal. 


ADVERTISING  RATE— DISPLAY 

1  inch,  1  time . $4.00  per  inch 

1  “  6  “  3.75  “  “ 

1  “  12  “  3.50  “  “ 

1  “  24  “  3.25  “  “ 

Special  position  20  per  cent, 
extra. 

Full  page  . 

One-half  page... 

Back  cover  page 


We  can  increase  your  business 
you  want  it  increased. 


You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 


,$100.00 
,  50.00 
.  125.00 


BURRELLE 


READING  NOTICES, 

or  advertising  matter  set  in  same 
type  as  reading  matter,  40  cents 
per  line. 

250,000  and  more  people  read  the 
Masonic  Home  Journal  each  issue. 
Over  1,100,000  copies  issued  and 
read  by  5,500,000  people  during  the 
year. 


60-62  Warren  Street,  New  York  City 

Established  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 


ATLAS  PRESS 
CLIPPING  BUREAU 


CHARLES  HEMSTREET,  Manmger 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

Our  Motto-RESULTS  COUNT 


Sample  Copies  and  further  details 
on  request 


D.  B.  G.  ROSE 


Editor  and  General  Manager 


CHICAGO. 

Frank  W.  Henkel,  Peoples  Gas  Bldg. 


NEW  YORK. 

Frank  W.  Henkel,  Metropolitan  Bldg. 
SAN  FRANCISCO. 

Joaeph  A.  Mitchell,  Rooms  6  and  7,  610 
McAllister  Street. 


Send  for  samples  of  Half¬ 
tone  Diamond  Black.  This 
Ink  will  print  Jet  Black  on 
the  most  difficult  paper. 
40c.  net. 

Evmry  pound  guaranteed 

F.  E.  OKIE  CO. 

PHILADELPHIA,  PA. 


'nsrASITSTV 
CNGRAVERS' 
I  ON  EARTH 


Advertisements  accepted  upon  the 
absolute  guarantee  as  to  quality 
and  quantity  of  circulation. 


Johnson  Watering  the  Mint. 
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Buffalo  Courier 

Morning  and  Sunday 

The  Buffalo  Enquirer 

Evening 

WM.  J.  CONNERS,  Proprietor 

Buffalo,  N.  Y. 

The  only  papers  in  Buffalo 
that  have  been  examined  by 
Association  of  American 
Advertisers  and  are  mem¬ 
bers  of  Advertising  Audit 
Association. 

Lowest  Advertising  Rales  for  Proven  Circulation 

Cone,  Lorenzen  Woodman 

Publishers*  Representatives 

New  York  Chicago  Detroit  Kansas  City 


The  Popular  Daily  Newspaper  of 
The  North  County 


Watertown  Standard 


Dominant  in  its  field,  the  richest  section 
of  the  Empire  State,  Watertown  is  the 
leading  cheese  and  paper  market  of  the 
world.  Population  about  30,000.  Bank 
deposits,  ^523,000,000. 

Standard  in  over  10,000  Homes 

It  leads  in  its  home  city  and  in  the  enter¬ 
prising  villages  in  its  parish. 

Its  rural  circulation  is  paid  in  advance. 
Advertisers  are  assured  readers  of  pur¬ 
chasing  power. 

The  complete  Associated  Press  Service. 
Leads  opposition  in  advertising  a  page  a 
day.  Lowest  rates  based  on  paid  circu¬ 
lation. 


New  York  and  Chicago  Representatives: 

Robert  MacQuoid  Company,  Inc.,  23-25  East  26th  Street,  New  York  City 
Robert  MacQuoid  Company,  Inc.,  607  Security  Building,  Chicago,  Illinois 


Sluality  is  as  Vatuable  as 

Sluantity,  if  not  more  so 

And  the 

Albany  Evening  Journal 

has  both.  It  is  the  family  news¬ 
paper  of  Albany  and  vicinity.  It  is 
used  by  the  best  advertisers  who 
desire  to  reach  patrons  of  the  middle 
and  wealthy  classes. 

The  Albany  Evening  Journal 

does  not  accept  unclean  or  Fake 
advertising. 

Rates  low  for  service  given 

The  Journal  Company 

Albany,  New  York 

Benjamin  &  Kentnor  Company,  New  York  and  Chicago 
S(>ecial  Representatives 


Statement  of  the  Ownership,  Man¬ 
agement,  Circulation,  Etc.,  of  the 
Morning  Herald 

Published  daily  at  Gloversville,  N.  Y.,  reciuired  by  the 
Act  of  August  24,  1912. 

Editor,  Fred  B.  King,  Gloversville,  N.  Y. ;  managing 
editor,  Fred  B.  King,  Gloversville,  N.  Y. ;  business  man¬ 
agers,  Emmett  H.  Cullings,  Gloversville,  N.  Y.,  and  Fred 
B.  King,  Gloversville,  N.  Y. ;  publisher,  The  Morning- 
Herald  Co.,  Gloversville,  N.  Y. 

Owners,  Andrew  Peck,  Brooklyn,  N.  Y. ;  Emmett  H. 
Cullings,  Gloversville,  N.  Y. ;  Fred  B.  King,  Gloversville, 
N.  Y. 

Known  bondholders,  mortgagees,  and  other  security 
holders,  holding  one  per  cent,  or  more  of  total  amount 
of  bonds,  mortgages,  or  other  securities:  None. 

Average  number  of  copies  of  each  issue  of  this  publi¬ 
cation  sold  or  distributed,  through  the  mails  or  other¬ 
wise,  to  PAID  subscriber^  during  the  six  months  pre¬ 
ceding  the  date  of  this  statement,  7,068. 

FRED  B.  KING, 

General  Manager. 

Sworn  to  and  subscribed  before  me  this  18th  day  of 
March,  1914. 

(Seal)  F.  W.  HEIMERLE, 

Notary  Public, 
Fulton  County,  N.  Y. 
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KATZENJAMMER  KIDS. 


Their  Mother  Tell*  an  Editor  and 

Publisher  Reporter  of  Hardships 
the  Captain  Now  Endures 
Twice  a  Week. 

“Good  evening,  Mrs.  Katzen jammer, ' 
said  the  reporter  of  the  Editor  and  Pub¬ 
lisher.  as  he  met  that  distinguished, 
highly  colored  German  lady  last  eve¬ 
ning  at  her  home.  “1  have  called  to 
see  you  in  the  hope  that  you  might 
favor  me  with  an  interview.” 

“Yah,”  she  answered  with  a  three- 
column-wide  smile.  “Sit  down  vonce.” 

Mrs.  Katzenjammer  was  found  in  her 
living  room,  surrounded  with  saws,  shot¬ 
guns,  pick  axes,  crowbars,  clubs,  knives, 
augurs,  cans  of  paint,  spikes,  nails, 
balloons,  ropes,  barbed  wire,  sledge  ham¬ 
mers,  dynamite,  and  other  bric-a-brac. 

“Dose  vas  der  chiltrens  blay  dings,” 
she  explained,  as  she  detected  the  re¬ 
porter  looking  them  over.  “Dey  use 
some  of  dose  efery  veek.” 

“Mostly  on  the  Captain — I  believe,” 
ventured  the  reporter. 

“Yah,”  replied  their  proud  mother. 

“Where  are  Hans  and  Fritz?”  she 
was  asked. 

"Dey  vas  goned  oud  to  get  shaved.” 

“They  are  certainly  old  enough  to 
grow  whiskers,  are  they  not,  Mrs.  Kat¬ 
zenjammer?” 

"Yas — 1  dink.  Fritz  iss  vorty-seven 
years  of  age,  unt  Hans  dirty-nine.” 

“They  certainly  hold  their  age  well.” 

“Sure — dey  hatf  to — or  dey  loose  der 
job.  It  is  choost  der  same  mit  Mrs. 
Newly  ved’s  papy.  Dot  kit  vas  old 
enough  ter  vote— but  if  it  got  viskers 
dot  vould  be  nix  mit  der  picture  ger- 
scheft” 

“Ah  yes — I  see.” 

“Sure — Der  Captain  must  always  be 
dcr  same — me  also.” 

“Have  you  any  idea,  Mrs.  Katzen¬ 
jammer,  how  many  millions  of  dollars’ 
worth  of  furniture,  houses,  ships,  works 
of  art,  and  other  property  your  chil¬ 
dren  have  destroyed  since  they  have 
been  in  the  comic  section  business?” 

"I  know  me  nit.  But  vot  matters  der 
loss?  It  vas  to  laugh.” 

“Certainly — 1  understand  that.  What 
1  really  wish  to  know  is  this :  Who  do 
you  really  consider  responsible  for  your 
children  ?” 

“Veil  I  half  suspicions  of  Rudolph 
Dirks — ” 

“So  I  have  heard — but  another  per¬ 
son  is  claiming  that  he  is  their  only- 
original  father.” 

“Sure.  But  vat  can  I  do?” 

“You  can  go — to  court.” 

“But  I  haff  been  to  court,  unt  der 
court  it  says  Rudolph  vas  der  varder  of 
der  kits.  Den  dot  other  mans,  he  say, 
‘Nit — I  vas  der  vater  of  der  kits — ’  unt 
he  makes  dem  do  stunts  yust  der  same 
as  Rudolph.” 

“Yes,  it  must  be  a  very  distressing 
situation  for  a  lady  to  be  placed  in.” 

"Sure — it  vas  makin’  me  unt  Hans  unt 
Fritz  unt  der  Captain  vork  overtime. 
But  vat  can  ve  do?  Der  kits  now  haff 
two  varders  unt  two  pages  efery  Soun- 
tay.” 

“That  certainly  is  a  hardship.” 

“Sure — two  lo.?ds  of  furniture  is  now 
proken  efery  veek  instead  of  von — twice 
a  veek  now  does  der  Captain  loose  his 
pants,  unt  haff  glue  put  in  his  viskers, 
unt  a  house  vail  down  on  him.  Twice 
a  veek  does  der  Bolice  unt  Fire  De¬ 
partments  come  py  our  house  instead 
of  vonce.” 

“Under  the  circumstances,  Mrs.  Kat¬ 
zenjammer,  you  are  certainly  leading  a 
very  strenuous  life — ” 

“Sure — " 

“This  having  two  men,  claiming  to  be 
responsible  for  your  family,  while  not 
causing  you  to  lose  your  standing  for 
respectability  in  society,  as  it  is  now  or¬ 
ganized,  must  at  least  be  annoying  at 
times  ?” 

“It  vas— but  vat  could  I  do?  Could  I 
got  a  conjunction  by  der  court?  Nit. 
Uff  I  vas  a  grass  vidow,  I  could  make 
von  man’s  responsible — but  as  I  am  only 
a  paper  vidow — ach!  Vot  iss  der  use?” 

Thanking  Mrs.  Katzenjammer,  the  re¬ 
porter  started  to  go. 


“Come  around  next  veek,”  she  said. 
“Fritz  is  to  have  a  pirthday  bardy — in 
der  cake-  vill  pe  vorty-eight  gandles.” 

Tom  W.  Jackson. 

VIRGINIA  PRESS  CONVENTION. 


Program  Includes  Moonlight  Excur¬ 
sion  and  Reception  by  President. 

i Special  Correspondence.) 
Richmond,  Va.,  June  12. — The  an¬ 
nual  meeting  of  the  Virginia  Press 
-Association  will  be  held  June  23-25  at 
-Alexandria,  and  indications  are  that 
there  will  be  a  full  attendance  of  the 
members,  as  a  program  of  unusual  in¬ 
terest  has  been  arranged.  The  Alex¬ 
andria  Chamber  of  Commerce  has 
extended  an  invitation  to  the  press 
association  to  be  its  special  guest  on  a 
moonlight  excursion,  while  the  Wash¬ 
ington  Chamber  of  Commerce  will  give 
the  editors  a  sightseeing  automobile  tour 
over  Washington,  a  luncheon  at  the 
Chamber  of  Commerce,  and  a  reception 
at  which  President  Wilson  is  expected 
to  extend  the  glad  hand  of  welcome. 

The  program  includes  an  address  of 
welcome  by  the  mayor  of  Alexandria, 
auto  trip  to  Arlington,  Fort  Myer, 
Georgetown  and  Great  Falls,  moonlight 
excursion  down  the  Potomac,  trip  to 
Mount  Vernon  and  to  Wa.shin^on. 

In  the  afternoon  the  Washington  com¬ 
mittee  will  arrange  a  special  program 
which  will  include  a  reception  by  Presi¬ 
dent  Wilson  and  a  visit  to  the  Pan- 
-American  Building  on  invitation  of  John 
Barrett.  _ _ 


PRESS  ASSOCIATIONS. 

H.  L.  Hoard  of  Fort  .Atkinson  was 
chosen  president  of  the  Wisconsin  Press 
-Association  meeting  in  convention 
at  Milwaukee  last  week.  Edward 
Malone  of  Waterford  was  chosen 
secretary  and  A.  L.  Scott,  Strowand, 
treasurer.  The  organization  voted  to 
work  towards  presenting  the  passage 
of  the  proposed  law-  prohibiting  papers 
from  giving  advertising  space  for  rail¬ 
road  mileage.  “The  Building  and  Hold¬ 
ing  of  the  County  Weekly  Circulation,” 
by  H.  E.  Roethe  of  Fennimore,  gave 
many  timely  hints  of  this  important 
phase  of  publishing.  J.  E.  Nethercut  of 
l.ake  Geneva  discussed  “The  Free  Space 
Problem.”  Mrs.  -Adelaide  King  of  Wau- 
pun,  in  her  address,  “The  VV’oman  Jour¬ 
nalist,”  advocated  the  organization  of  a 
woman’s  press  association.  Other  papers 
were  “Editorial  Responsibility  of  the 
Country  Publisher,”  by  C.  J.  -Augustin, 
Glenwood;  “Foreign  Advertising,”  by- 
Percy  Atkinson,  Eau  Claire ;  “A  Suc¬ 
cessful  State  -Association,”  C.  W.  Bow- 
ron,  and  “Should  Editors  Engage  in 
Politics,”  by  Edward  Malone  of  Water¬ 
ford.  _ 


The  -Associated  Weekly  Newspaper 
-As.sociation  of  Indiana  has  prepared  an 
elaborate  program  for  its  semi-annual 
meeting  at  Brookside  Park  this  week. 
No  officers  will  be  elected,  but  the 
w-eekly  new-spaper  men  have  plenty  of 
things  to  discuss,  including  the  running 
of  political  press  notices,  w-ith  which  the 
country  weeklies  are  being  swamped  at 
this  time.  _ 


The  Alabama  Press  Association  met 
at  Birmingham  last  week  and  elected  the 
following  officers:  C.  J.  Hildreth,  New- 
Decatur  Advertiser,  president;  Harry 
M.  -Ayres,  Anniston  Star,  vice-president; 
J.  R.  Rosson,  Cullman  Democrat,  sec¬ 
retary  and  treasurer,  and  J.  H.  Hard, 
recording  secretary.  One  of  the  fea¬ 
tures  of  the  convention  was  a  banquet 
tendered  by  the  Age-Herald.  Some  of 
the  speakers  were  E.  M.  Barrett,  editor 
-Age-Herald;  Hugh  W.  Roberts,  C.  M. 
Stanley,  Rev.  F.  W.  Barrett  and  C.  W. 
Hare. _ 


Michigan  Journalism  Courses. 

Practical  courses  in  journalism,  added 
to  the  theoretical  courses,  will  be  offered 
at  the  University  of  Michigan,  .Ann 
-Arbor,  next  year.  Lyman  Bryson,  a 
member  of  the  rhetoric  faculty,  and  a 
newspaper  man  of  experience,  will  have 
charge  of  the  new  courses,  which  will 
trover  a  wide  scope,  and  include  instruc¬ 
tions  in  news  gathering. 


The  Evening  Telegram 
Leads  All  Evening 
Papers  in  Advertising 

Naturally  some  of  its  competitors  fol¬ 
low,  a  few  of  them  totter-  along,  while  others, 
like  The  Globe  and  Evening  Mail,  join  the 
procession  with  a  limp. 


The  following  figures,  compiled  by  the 
statistical  department  of  the  Evening  Post, 
which  is  authoritative,  shows  that  during  the 

MONTH  OF  MAY  The— 


Evening  Telegram 

GAINED 

102,904 

of  advertising 

Evening  Sun 

gained 

9,946 

lines  of  advertising 

Evening  Post 

gained 

23,851 

lines  of  advertising 

Evening  Mail 

lost 

124,372 

lines  of  advertising 

Globe 

lost 

56,053 

lines  of  advertising 

Evening  World 

lost 

48,117 

lines  of  advertising 

AND  AGAIN  THE  DEADLY  FIGURES 

The  EVENING  TELEGRAM  published  in  May 
166,672  lines  more  than  the  Evening  World 
333,339  lines  more  than  the  Globe 
331,007  lines  more  than  the  Sun 
360,423  lines  more  than  the  Evening  Post 
295,528  lines  more  than  the  Mail 


The  FA'ENING  TELEGR.-XM  printed  13,108  lines  of  instruc¬ 
tion  and  educational  advertising,  which  was  more  than  was 
printed  in  any  morning  or  evening  newspaper  in  New  York. 


The  EVENING  TELEGR-AM  broke  :ill  rec¬ 
ords  during  the  month  of  May  in  Automobile  Ad¬ 
vertising  by  printing  42,239  lines,  wh^ch  was  9,386 
lines  more  than  published  by  the  Post,  Globe  and 
World  combined. 


The  hundreds  of  thousands  of  persons  who  read  the  Evening 
Telegram  have  the  money  to  purchase  automobiles  and  gasolene. 
Just  think  this. over. 

When  a  feeling  of  advertising  comes  over  you,  Mr.  Mer¬ 
chant,  Mr.  Manufacturer,  Mr.  Dealer  or  Mr.  Consumer,  just 
hesitate  a  moment  and  then  say  to  yourself 

'‘This  Advertisement  Goes  in  the 
EVENING  TELEGRAM  Because 
I  Know  It  Will  Bring  Results.'' 

New  York’s  Brightest, 
Snappiest  and 
Up  to  the  Minute 

Evening  Newspaper 
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CIRCULATION  METHODS 

Importance  of  Constantly  Seeking 
New  Reader*— How  Are  You  Going 
to  Get  Them  ?— An  Advertising 
Problem— Scheme*  Are  Expensive 
When  Permanent  Results  Are  Con¬ 
sidered — Demand  of  Advertiser. 

By  the  Optimist. 

\lh-  Uiitimist  t«  o  Boatrni  niuispaper  man 
iclio  route nds  that  newspaper  work,  when 
eomo'ued  with  other  lines,  offers  a  better 
Iki/i  '  for  a  man  to  reach  the  place  his 
alnhi'i  merits.  Ilis  opportunities  are  coun- 
ti-ii  t  ide.  In  support  of  this  contention  he 
sievis  three  positio^is -managing  editor, 
fin  II  ‘ition  manager  and  advertising  man- 
ani ,  His  views  on  each  of  these  positions 
are  f  forth  in  three  articles  written  for 
ihe  Editor  and  Publisher.  The  first  ap- 
in  our  issue  of  May  30.  The  second 
will  he  found  below.  Any  one  desiring  to 
,ut  in  touch  with  the  author  can  do  so  by 
ii-ril  ml  to  this  office. — Ed.] 

••(  )nr  circulation  isn’t  going  ahead,” 
s.iiil  the  Boss.  "Can  you  do  anything 
to  lo  Ip? 

"Mirt,”  said  the  Optimist. 

-Will,  why  don’t  you?” 

■■'.Du  won’t  let  me,”  answered  the  Op- 
tiini't,  smiling. 

■■  I  alk  sense,”  said  the  Boss,  somewhat 
curtly.  “1  can’t  see  any  joke  in  the  situ¬ 
ation.”  .  . 

■•  \n  right,”  rejoined  the  Optimist. 
■•I  ll  talk  if  you’ll  let  me  go  on  without 
inti  rriiption  for  ten  minutes  and  I’ll  let 
you  ."ay  at  the  end  whether  or  not  it  is 
sense.” 

I  he  Boss  grunted  assent. 

■  In  the  first  place,  a  newspaper  has 
the  same  selling  problem  as  any  otlier 
article  of  general  merchandise  seeking  a 
market.  You  are  the  manufacturer. 
\\  agons,  trolley  cars  and  trains  take  the 
bulk  of  your  product  to  newsdealers,  big 
and  little.  Such  of  them  as  sell  direct 
to  the  readers  are  retailers.  Such  of 
them  as  resell  to  other  newsdealers  and 
to  newsboys  are  wholesalers. 

reader  as  consumer. 

■‘Book,  for  a  minute,  at  the  ‘ultimate 
consumer.’  Mr.  Regular  Reader  goes 
out  on  his  porch  in  the  morning  and 
picks  up  your  paper  where  the  boy  has 
thrown  it,  or  he  goes  to  his  accustomed 
newsstand  and  picks  it  up  there  (al¬ 
ways  with  a  glance  at  the  headline  dis¬ 
plays  of  the  other  papers),  or  he  gets 
it  from  .the  hands  of  his  regular  news¬ 
boy  on  car,  train  or  street  corner.  You 
can  count  pretty  surely  on  Mr.  Regular 
Reader.  He  is  the  slave  of  the  habit, 
and  the  newspaper  habit  is,  fortunately, 
a  strong  one. 

■'You  can’t  build  your  future  on  Mr. 
Regular  Reader,  however.  He  is  con¬ 
stantly  wasting  away  for  one  reason  and 
another.  A  newspaper  that  means  to 
hold  its  quantity  of  circulation — to  say 
nothing  of  increasing — must  always  seek 
new  readers. 

"That  brings  us  to  the  important 
point.  What  are  we  doing  to  get  new 
readers?  How  are  they  to  be  had? 

“The  prospective  purchaser  of  a  news¬ 
paper  is  identically  like  the  prospective 
purchaser  of  any  other  commodity — 
swayed  by  the  same  influences,  antagon¬ 
ized  by  the  same  qualities  or  defects, 
possessed  of  the  same  baffling  inertia. 
“How  are  you  going  to  reach  him? 
N'oiir  paper  is  convenient  to  his  hand, 
lly  newsdealer  or  newsboy  you  have 
made  it  easy  for  him  to  buy.  So  have 
all  your  rivals.  The  newsboy  calls  the 
name  of  your  paper  in  his  ear.  The 
hoy  calls  the  names  of  the  others,  too. 
He  hears  from  some  of  his  friends  occa- 
"ional  compliments  for  your  paper.  He 
hears  from  other  of  his  friends  compli¬ 
ments  for  your  rivals. 

AS  TO  use  of  ads. 

“Advertise?  What  media  have  you? 
Your  own  columns  reach  only  your  own 
readers.  Your  rivals  will  not  accept 
advertisements  of  your  paper.  Street 
cars  and  billboards  at  best  can  do  little 
else  than  shout  your  name.  Limitations 
of  copy  prevent  anything  more  than  the 
most  sketchy  of  arguments,  and  you 
can’t  change  the  copy  often  enough  to 
be  really  effective. 

“Schemes?  Circulation  obtained  by 
schemes  usually  has  to  be  maintained  by 
schemes.  And  there  are  few  schemes 
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that  don’t  prove  mighty  expensive  when 
you  consider  the  genuine  permanent  cir¬ 
culation  obtained  from  them.  Further, 
the  usual  scheme  cheapens  the  paper  in 
appearance  and  in  the  estimation  of  the 
advertiser. 

“Headline  display?  The  most  danger¬ 
ous  game  in  the  newspaper  world.  Once 
you  begin  to  excite  the  emotional  public 
with  startling  headlines  you  must  keep 
the  sensation  alive  with  constantly  more 
lurid  display.  You  come  quickly  to  a 
place  where  you  must  stop.  Then  the 
reaction  sets  in.  Meanwhile  you  have 
offended  the  intelligence  of  the  readers 
whom  you  really  want,  the  readers  who 
.spend  money  with  your  advertisers. 

“Now  we've  got  75,000  net  circulation. 
You  say  you  want  25,000  more  in  order 
to  establish  a  satisfactory  advertising 
rate.  You  aren’t  very  particular  where 
and  how  you  get  the  extra  25,000,  I 
understand.  The  merchant  today  buys 
advertising  space  almost  entirely  on 
quantity  circulation.  He  has  only  a 
vague  idea  of  the  character  of  the  news¬ 
paper  goods.  All  the  other  merchandise 
that  he  buys  he  examines  and  compares. 
Advertising  space  he  buys  on  your 
claims  and  his  impressions.  That  being 
so,  keep  feeding  him  figures  for  the  im¬ 
mediate  future. 

SEEK  INFOR.MATION. 

“But  the  advertiser  is  beginning  to  in¬ 
quire  as  to  what  kind  of  people  make 
up  your  75,000  or  100,(X)0  readers.  As 
the  years  go  on  he  is  going  to  inquire 
more  carefully.  As  a  farsighted  busi¬ 
ness  man,  building  a  newspaper  property 
on  sound  lines,  you  should  anticipate  the 
future. 

“What  would  you  like  to  be  able  to 
show  the  advertiser  when  he  asks  the 
question,  ‘How  much  and  what  kind 
of  circulation  have  you?’  Here’s  what 
you’d  like  to  be  able  to  say,  ‘Mr.  Mer¬ 
chant,  there  are  in  the  field  132,(XX) 
families  whose  incomes  range  from  $800 
to  $3,000  a  year.  My  paper  goes  regu¬ 
larly  to  everyone  of  them.  As  to  the 
rest  of  the  population,  the  incomes  be¬ 
low  $800  will  bring  you  mighty  little 
profit,  and  those  above  $3.(XX)  are  mighty 
little  influenced  by  advertising !’ 

“Not  only  is  that  what  you  would  like 
to  be  able  to  say,  but  also  it  is  what  the 
merchant  would  like  to  hear.  He  knows 
that  it  will  cost  him  less  to  cover  the 
field  with  one  paper  than  with  two. 

“Nor  is  the  dream  so  utterly  chimer¬ 
ical  as  it  sounds.  The  Baltimore  News 
goes  daily  into  61.0(X)  out  of  78,0(X)  white 
and  English-speaking  homes  in  its  city. 
I’ll  venture  that  the  Indianapolis  News 
has  as  high  a  percentage.  The  Kansas 
City  Star  long  had  the  reputation  of 
absolutely  blanketing  its  territory.  Other 
papers  have  undoubtedly  done  as  well. 

“The  Baltimore  News’  circulation 
problem  is  chiefly  a  city  one.  Maryland 
has  no  important  city,  except  its  capital, 
and  little  suburban  territory  surrounds 
that.  The  Indianapolis  News,  on  the 
other  hand,  has  a  very  important  subur¬ 
ban  and  country  territory.  It  maintains 
a  sytem  remarkably  thorough  and  effi¬ 
cient.  To  be  accepted  as  the  News’  car¬ 
rier  in  a  town  is  a  mark  of  genuine 
distinction,  achieved  only  after  careful 
investigation  as  to  reliability  and  activ¬ 
ity.  The  appointment  carries  with  it 
membership  in  the  News  association  of 
carriers — an  organization  administered 
with  the  purpose  to  stimulate  pride  in 
membership  and  with  some  recreation 
privileges  to  appeal  to  the  boys’  love  of 
fun. 

concentrated  circulation. 

“Concentrated  circulation  is  the  kind 
that  is  worth  while.  It  cuts  the  cost 
of  delivery  and  supervision  to  a  mini¬ 
mum.  It  entrenches  you  against  com¬ 
petition.  It  provides  an  unanswerable 
argument  to  the  advertiser. 

“How  are  you  going  to  get  it  ?  Simply 
by  going  after  it — systematically,  intelli¬ 
gently,  relentlessly.  Intelligent  persist¬ 
ency  will  sell  nearly  anything  to  nearly 
anybody.  As  to  the  exact  form,  I  like 
the  Baltimore  News  plan — it’s  pretty 
much  the  same  as  the  Indianapolis  News 
plan — best  of  any  I  know. 

“Baltimore  is  divided  into  thirteen 
circulation  districts.  Downtown  and  in 
(Continued  on  page  1097.) 


Surpasses  All  New  York  Papers  in  Gains  in  Advertising 
During  the  Month  of  May 

THE  NEW  YORK  HERALD 

Published  in  May  1,012,410  Lines  of  Paid  Advertising,  Making 
a  Gain  Over  May,  1913,  of 

123,419  Lines 

The  Evening  Post  Statistical  Bureau  is  authority  for  the 
following  figures: 

The  Herald  Gained  123,419  lines 
The  World  Lost  12,675  lines 
The  Tribune  Lost  17,553  lines 
The  Times  Gained  75,852  lines 
The  Press  Lost  14,616  lines 

The  New  York  Herald  gained  nearly  three  times  as 
much  as  the  combined  losses  of  three  of  the  above 
papers. 

The  Herald  gained  over  47,000  lines  more  than  the 
Times. 

The  Herald  gained  in  New  Publications  over  19,000 
lines. 

The  Herald  gained  over  4,000  lines  in  Financial 
advertising. 

The  Herald  published  about  the  same  amount  of 
Want  advertisements  as  last  year.  The  World  lost  over 
54,000  lines  in  Want  advertising. 

The  Herald  gained  5,000  lines  in  Railroad  and 
Steamship  advertising.  The  World  lost  over  300  lines. 

The  Herald  gained  over  35,000  lines  in  Dry  Goods 
advertising;  a  greater  gain  than  was  made  by  any  other 
morning  paper. 

The  Herald  gained  3,000  lines  in  Instruction  adver¬ 
tising. 

Automobile  advertising — The  Herald  topped  all 
other  papers  with  54,000  lines,  with  a  gain  of  nearly 
13,000  lines.  The  next  paper  which  has  been  claiming 
the  lead  in  this  class  of  advertising  not  only  carried  5,000 
Lines  less  than  the  Herald  but  showed  a  loss  of  4,000 
lines. 

In  Hotels  and  Restaurants  the  Herald  gained  16,000 
lines — jiublishing  more  than  any  other  paper  in  New 
York  city. 

THE  NEW  YORK  HERALD 

For  three-quarters  of  a  century  the  leading  advertising 
medium  of  America. 
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SIMMONS,  METZ  AND  HENDERSON  DANCING  THE  SAILOR’S  HORNPIPE. 

“  The  wind  blows  gaily  as  I  roam  “With  fruit  juice  I  might  be  content  “Oh,  a  sailor  man  with  a  tin  cup  bright 
And  the  waves  are  white  with  the  bub-  If  they’d  watch  and  wait  for  it  ferment,  Was  singing  a  song  so  gay  and  light: 

bling  foam.  But  it’s  hard  to  train  on  an  old  sea  ‘Oh,  the  waves  run  low  and  the  waves 

The  only  bubbles  permitted  me  are  dog  run  high. 

Those  that  float  on  the  deep  blue  sea.’’  To  sing  and  tango  without  his  grog !’’  The  lakes  are  wet.  but  the  ship  is  dry.’  ’’ 


“A  MAIL  SAVER” 

That’s  what  the  boys  call  our  Finer 
Kency  Mats.  They  are  In  demand  in  all 
well  regulated  shops.  We  make  ’em  anv 
size— 20  or  21  inches,  with  folio,  elc 
It’s  a  great  scheme.  They  consist  of 
both  Fiction  and  Fashion.  Made  up  in 
snappy,  seasohable  style.  With  a  supp'y 
of  them  In  hand  you  need  not  wori\ 
about  “Missing  the  Malls." 

Simply  say  to  your  stereotype  foreman- 
“Here,  Bill,  hold  for  that  ad  and  that 
story  until  thirty,  then  shoot  through 
this 

KMFKGENt'Y  M.4T. 

That  will  give  ’em  a  starter  on  tii  i, 
and  you  can  use  that  form  for  a  ch  r 
plate." 

You  know  how  it's  done.  If  you  d. 
write  us  and  we'll  tell  you. 

Special  price  of  <1.60  per  mat. 

Order  ten  mats  to  be  sent  at  oio  Ur,, 
and  we  will  make  you  a  price  of  ., 
dollar  a  mat. 


WOKI.n  <'OI4>K  I’KINTING  (  tl. 

K.  Is.  Grablr,  .Mgr.  Kst,  I9<M)  St  l.otiis 
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Hat  Independent  Carriers. 

The  Birmingham  (Ala.)  News  re- 


Riverside,  I  a. — William  J.  Kucneman, 
for  the  past  twelve  years  editor  of  the 


cently  changed  its  city  carrier  distribu-  Leader,  has  sold  a  hMf  interest  in  the 

tion  system  from  the  salaried  boy  plan  pDnt  to  Glenn  L.  letter. _ 

to  an  independent  carrier  system.  The  ~ 
management  states  that  the  result  of 
the  change  has  been  highly  gratifying. 

Under  the  new  system,  the  carrier  boys  (7/  Bw  rtool 
buy  the  paper  directly  from  the  home  l(j  -  , 

office  and  supply  their  customers  direct.  (Tf  ' 

hilling  and  collecting  for  all  papers  de- 
livercd  and  paying  the  office  a  satis-  ^ 

factory  rate  per  100  copies.  ( C(~  vJigfcV5^ 


Newspaper 

Correspondents 

Increase  your  list  of  papiers  by  register¬ 
ing  in  the  forthcoming  edition  of  the 
Newspaper  Correspondents  Directory. 
A  stamp  will  bring  j’ou  information 
which  should  be  of  material  hdp  to  you. 

National  Aisociation  Newspaper 
Correspondents 

Germania  Savings  Bank  Building 
PITTSBURGH,  PA. 


The  Girls  he 
Lm  gtHiHP! 


! 

John  B.  Gallagher  &  Co. 

j  Feature  \ 

ludustrial  | 
1  Trade  | 

Editions 

[  Tulane-Newcomb  Building 

i 

NEW  ORLEANS,  U.  S.  A. 

ON  YOUR  VACATION. 

Trial  Editorials  will  be  sent  free  before 
you  leave  and  you  can  pick  out  suit¬ 
able  ones  for  use  in  your  absence. 
Remember,  they  cost  you  nothing. 

BRUCE  W.  ULSH 

Prestige  Builder  Wabash,  Indiana 


Get  More  Classified  Advertising 

and  collect 

SMAIX  CLASSIFIED  ACCOUNTS 
at  less  cost  and  more  promptly  by  using 
WINTHROP  COIN  CARDS 

We  print  below  a  letter  from  one  of 
our  350  dally  newspaper  customers.  The 
Chattanooga  Times 

"In  as  few  words  as  possible,  we  beg 
to  say  that  It  would  be  almost  Impossible 
for  us  to  transact  our  business  in  our 
Classifled  Advertising  Department  with¬ 
out  the  use  of  Wlnthrop  Coin  Cards. 
They  make  that  department  satisfactory 
and  profitable." 

Write  for  prices  and  samples,  or  send 
copy  now  for  trial  order. 

THE  WINTHROP  PRESS 
Coin  Card  Department. 

141  East  26th  Street,  New  York  City. 


The  Monotype  in  Canada. 

Le  Soleil,  the  French  newspaper  pub¬ 
lished  in  Quebec,  si.'c  months  ago  in¬ 
stalled  seven  monotoypes  for  use  in 
their  news,  ad  and  job  departments. 
Tliey  gave  such  satisfaction  that  the 
Montreal  Weekly  Standard,  published 
by  the  owners  of  the  Montreal  Star,  has 
followed  Le  Soleil’s  example  by  install¬ 
ing  five  complete  monotypes  for  the 
composition  of  its  news  and  advertise¬ 
ments.  The  latest  convert  to  mono¬ 
types  is  La  Patrie,  the  French  daily  of 
Montreal,  which  has  just  put  in  six 
machines. 


The  Merrill  Advertising  Agency,  Inc., 
1161-1175  Broadway,  New  York  City,  Is 
placing  the  advertising  on  the  exchange 
basis  for  the  .Mbany  Hotel,  Denver,  Colo., 
Everett  Hotel,  Washington.  I).  C.,  and  The 
Kennard  House,  Cleveland,  Ohio.  _ _ 


The  Proof""  RESULTS 

The  sensation  of  the  recent  Ameri¬ 
can  Newspaper  Publishers’  Association 
Convention  In  New  York  was  the  dis¬ 
play  by  Newspaper  Feature  Service. 

No  better  circulation-making  ami 
circulation-holding  features  have  ever 
been  turned  out.  The  records  show. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  magazine  pages,  and 
Sunday  magazine  pages  in  black  and 
colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
41  Park  Row  New  York  City 


Pony  Reports 

BY  TELEPHONE 

Day  or  Night 


All  the  news  up  to  press  time. 

For  rate*  aad  detail*  write  to 

International  News  Service 

200  WILLIAM  ST..  NEW  YORK  CITY 


DAILY  PORTRAITS 

As  the  war  excitement  seems  to  have 
died  out,  we  arc  returning  to  regular 
service. 

The  International  Syndicate 
Baltimore. 


MOST  CONVENIENT 

News  matrix  service  in  the  market  — saves 
time,  patience,  money. 

Central  Preaa  Aaaoclatlon,  Cleveland 


NE.WS  IS  NE.WS,  AS  BOYS  ARE  BOYS 

Sometimes  It's  rather  thin 

but  COLORING  it  DISLOYAL,  and  FAKING  is  a  SIN 
For  an  AUTHENTIC,  UNCOLORED,  PROMPT  NEWS  SERVICE 

apply  to 

THE  CENTRAL  NEWS  OF  AMERICA, 

26  Beaver  Street,  New  York. 
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The  Peoria  Journal 

“Guarantees  a  larger  bona  fide  circulation 
than  any  other  Peoria  newspaper  and  also 
guarantees  as  much  city  circulation,  in  Peoria 
and  Pekin,  as  both  other  Peoria  newspapers 
combined.” 

H.  M.  Pindell,  Proprietor 

Chas.  H.  Eddy.  Fifth  Ave.  Bldg.,  New  York 
Chas  H.  Eddy,  Old  ^uth  Blc^.,  Boston 
Eddy  &  Virtue,  People’s  Gas  Bldg.,  Chicago 
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HOW  TO  MAKE  IT  PAY. 

{Continued  from  page  1090.) 

The  best  way  to  maintain  a  good  list 
of  subscriptions  is  first  to  get  a  good 
list  which  has  been  built  by  honest 
methods  and  then  keep  that  list  inter¬ 
ested.  A  subscription  list  is  like  a  new 
theatrical  production.  It  is  easy  enough 
It)  fill  the  house  the  first  few  nights  by 
proper  advertising,  but  if  the  show  is 
not  interesting  the  audience  dwindles 
and  the  show  fails.  Therefore,  don’t 
spend  your  money  building  up  a  list 
and  spoil  all  your  efforts  by  printing  a 
punk  paper. 

Salesmanship  and  advertising  can  sell 
any  article  once,  but  future  success  de¬ 
mands  that  quality  bear  out  the  state¬ 
ments  of  the  salesman  or  the  advertis¬ 
ing. 

IVIany  a  newspaper  now  loses  money 
because  it  has  not  quite  enough  sub¬ 
scribers.  I  refer  now  to  the  small  daily 
papers  with  circulations  from  4,000  to 
25,000.  Broadly  speaking,  no  1  cent 
paper  can  make  any  money  worth  men¬ 
tioning  unless  it  has  at  least  5,000  pay¬ 
ing  subscribers  with  a  net  circulation 
revenue  of  approximately  $25  a  day. 
This  achieved,  however,  the  paper  will 
make  about  6  per  cent  on  invested  cap¬ 
ital  and  for  each  1,000  subscriptions 
added  about  I  per  cent  will  be  added 
to  the  profits.  A  paper  with  10,000  cir¬ 
culation  ought  to  make  10  per  cent, 
but  after  the  25,(X)0  mark  is  reached, 
the  percentage  of  profit  per  thousand 
decreases  owing  to  the  inability  of  the 
paper  to  pull  results  in  the  wider  ter¬ 
ritory. 

The  cost  of  printing  5,000  papers  is 
but  little  more  than  that  of  printing 
l.COO  papers,  except  for  the  white  paper 
item.  Pay-rolls,  overhead  expense,  and 
editorial  cost  will  not  increase,  but  the 
advertising  revenue  will,  and  the  result 
is  very  satisfactory  to  the  book  balance. 
Some  newspaper  men  have  never  fig¬ 
ured  this  out  and  let  their  circulation 
stay  just  below  the  winning  mark.  If 
your  paper  is  losing  money  I  advise 
you  to  investigate  this  ratio  of  circu¬ 
lation  and  determine  at  what  point  your 
list  will  have  to  stand  in  order  to  bring 
it  up  to  the  profitable  mark. 

INCONSISTENCY  OF  PUBLISHERS. 

Publishers  as  a  class  do  not  believe 
in  advertising.  They  sell  it,  write  it, 
pay  their  bills  with  it  and  then  dis¬ 
believe  their  own  statements  about  its 
selling  power.  A  publisher  will  give 
you  a  splendid  talk  on  why  you  should 
advertise  lavishly  but  he  seldom  spends 
a  nickel  for  the  purpose  of  advertising 
his  own  product. 

Many  publishers  will  not  print  a  line 
of  their  own  advertising  in  their  own 
columns,  much  less  pay  for  space  in 
other  publications.  I  have  actually  heard 
publishers  remark  that  their  advertising 
space  was  too  valuable  to  use  in  running 
house  copy.  Beyond  a  doubt  you  pub¬ 
lishers  are  the  worst  advertisers  in  the 
world. 

The  big  publishers  are  waking  up 
and  it  won’t  be  long  before  others  fol¬ 
low.  Curtis  has  always  believed  in 
advertising  his  publications  and  has 
spent  millions  of  dollars  in  letting  the 
public  know  their  good  points  and  he 


Johnson’s  Favorite  Diet. 

has  won  big.  The  New  York  World  is 
a  good  advertiser.  Hearst  also  has  been 
a  big  advertiser  as  well  as  a  seller  of 
space.  Capper  has  built  up  a  tremen¬ 
dous  business  mainly  by  believing  in 
the  power  of  advertising  as  applied  to 
Ills  own  publications. 

TOO  many  neglect  collection. 

Ordinarily  the  average  newspaper 
loses  a  lot  of  money  on  so-called  bad 
subscription  accounts.  The  truth  is  that 
the  money  is  lost  through  carelessness 
and  not  dishonesty.  Poor  collection 
methods  are  the  real  cause  of  the  trou¬ 
ble.  The  average  mail  list  is  a  gold 
mine,  yet  the  publishers  who  will  col¬ 
lect  .by  his  ad^ertising  accounts  to  less 
than  one-half  of  1  per  cent  will  allow 
50  per  cent  of  his  subscribers  to  be  in 
arrears.  He  will  bill  the  list  from  time 
to  time  but  he  won’t  follow  it  up  prop¬ 
erly  with  the  right  kind  of  letters. 

I  have  known  of  mail  lists  on  weekly 
papers  where  the  average  amount  due 
from  each  subscriber  was  in  excess  of 
50  cents  and  on  a  $4  a  year  daily  paper 
an  average  of  over  $2  was  due  from 
each  name.  This  is  criminal  negligence 
and  it  is  always  punished  by  a  big  money 
loss  and  a  loss  in  subscribers,  too,  be¬ 
cause  readers  dislike  to  be  allowed  to 
run  up  a  big  bill  and  then  be  dunned 
for  it.  The  safest  way  is  to  keep  the 
list  paid  up  as  far  as  possible.  A  regu¬ 
lar  billing  and  letter  schedule  should 
be  made  up  and  followed  religiously. 

The  man  who  does  not  pay  up  when 
he  ought  to  do  so  must  be  reminded 
and  you  should  have  your  collector  or 
your  letter  there  periodically  until  he 
does  pay. 

Most  men  do  not  dodge  grocery  bills 
or  rent  bills,  and  why  should  they  be 
allowed  to  put  the  publisher  off  for 
years?  The  publisher  is  in  error  if  he 
allows  it  and  he  also  stands  a  big 
chance  of  losing  the  subscriber.  I  be¬ 
lieve  that  lax  collection  methods  loses 
more  subscribers  than  the  strictly  paid 
in  advance  plan.  Clean  up  your  lists. 


THE  PITTSBURG 
PRESS 

Has  the  Largest 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertisinf  Represenlatiyes 
I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  BIdK.,  Chicago 

THE  NEW  YORK 
EVENING  MAIL 

c^ies  more  advertising  than  any  other 
high-class  evening  newspaper  in  its 
field.  It  pays  to  advertise  in  a  paper 
that  enjoys  the  full  confidence  of  its 
readers. 

Average  net  paid  circulation  for 
month  of  .April,  1914, 

161,365 

For  highest  efficiency  advertise  in 

THE  EVENING  MAIL 

There  is  no  Duplication  or  Substi¬ 
tution  in 

Pittsburg  Leader 
Circulation 

Ask  us  about  the  Pittsburgh  Terri¬ 
tory  and  in  what  way  the  Leader  is 
the  important  paper. 

VERREE.  6  CONKLIN 

Foreign  RepresentatiTes 
Steger  Building,  Chicago 
Brunswick  Bldg.,  New  York 

Here  you  buy  neither 
duplicate  nor  Waste  cir- 
culation,  for  Post  readers 
know  no  other  morning 
paper. 

THE  PITTSBURGH  POST 

CONE,  LORENZEN  &  WOOD.MAN 
Foreign  Representatives 
New  York,  Kansas  City,  Chicago 


Get  the  Best  Always 
Eiit 

^ittiiburg  Bifipateb 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  BROOKE, 
Brunswick  Building,  New  York 
HORACE  M.  FORD. 

People’s  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


1095 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


New  Jersey's 

Leadbg  7  Day  Paper 

Trenton  Times 

More  circulation  than  cor¬ 
responding  period  in  1913 
U.  S.  Report,  23,985  Paid 
and  200,000  more  lines  of 
display  advertising 

Kelly -Smith  Co. 

CHICAGO  NEW  YORK 
1.  vtton  Bldg.  220  Flhh  A  ve. 


LEADER 

111  lie  fiist  five  months  of  1914,  as  in 
the  '  ntlre  twelve  months  of  1913,  The 
York  Times  led  all  New  Y'ork  news- 
jiap.  ill  volume  of  general  advertising 

_ ,,,,t  counting  help,  situation  or  medical 

adw  nisements.  All  that  is  objection- 
aide  nfused  by  Tlie  Times. 

Ill  ilie  first  five  months  of  1914  The  New 
York  Times  publlshtd  a  total  of  4,094,- 
d'.ii  agate  lines  of  advertising,  including 
advertisements  for  help,  situations,  etc.; 
in  >04  agate  lines  more  advertising  than 
111  the  corresponding  five  months  a  year 
ago  tile  ONLY  gain  made  by  a  New 
York  morning  newspaper  for  that  period. 


The  Catholic  Tribune 

(English) 

Katholischer  Westen 

(German) 

Luxemburger  Gazette 

(German) 


40,000 


Circulation 

Guaranteed 


CATHOUC  PRINTING  CO. 
Dubuque,  Iowa 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher  . 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


If  your  Product  or 
Proposition  is  Worthy, 
tell  about  it  in  the 

NEW  YORK 
TRIBUNE 

and  be  fully  assured  of 
Satisfactory  Response. 


THE  NEW  ORLEANS  ITEM 

As  They  Told  It  to  Uncle  Sam 
3D  U.  S.  P.  O.  STATEMENT 

The  New  Orleans  Item . 53,901 

The  Daily  States . 32,533 

The  Times- Democrat . 25,242 

Tie  Picayune . 20,837 

That's  why  The  Item  every  week  in  the 
year  carried  more  paid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 
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THE  MONTREAL  STAR 


for  the  composition  of  its  advertising  pages 
and  for  use  on  its  weekly  edition,  The  Standard 


The  only  composing  machine 
on  type  caster. 


The  Monotype  is  speedy  on  news  matter,  quick  and  versatile  on  all  kinds 
of  advertising  composition,  and  as  a  by-product  it  gives  an  abundance  of  type 
for  the  cases,  increasing  the  efficiency  of  every  workman  in  the  composing 
room. 


Has  Installed  a  Battery  of 

FIVE  MONOTYPES 


LANSTON  MONOTYPE  MACHINE  COMPANY 

PHILADELPHIA 

NEW  YORK  BOSTON  TORONTO  CHICAGO 

World  Building  Wentworth  Building  Lumsden  Building  Rand-McNally  Building 

47  Cuba,  the  West  Indies  and  Mexico,  A.  T.  L.  NUSSA,  Teniente  Rey  No.  55,  Havana 


GILLILAN’S  ACTIVITIES. 


How  the  Well-Known  Humorist  and 
Newspaper  Man  Will  “Rest” 
This  Summer. 

Strickland  Gillilan  is  back  in  Roland 
Park,  Maryland,  for  a  brief  stay,  look¬ 
ing  after  property  interests.  He  will 
oscillate  between  Indianapolis  and 
everywhere  else,  keeping  up  his  work 
for  the  Indianapolis  Star.  Recently  his 
column,  “Four  Ways  From  the  Monu¬ 
ment.”  began  appearing  under  the  head 
of  “Jest  So”  in  two  other  of  the  big 
Shaffer  papers — the  Chicago  Evening 
Post  and  the  Rocky  Mountain  News. 

Mr.  Gillilan  also  contributes  regular 
monthly  features  in  the  Woman’s 
World,  Railroad  Man’s  Magazine  and 
other  periodicals,  besides  a  strong  line 
of  advertising-writing  contracts.  These 
jobs,  with  sixty  summer  lectures  and 
the  attendant  travel,  are  almost  enough 
for  one  newspaper  man.  In  idle  mo¬ 
ments.  when,  as  he  says,  “my  brain  is 
ontirfN-  inictivc.”  Ii<»  writes  verse. 

Gillilan  says :  “Few  people  realize 
the  horrors  of  war.  On  account,  partly, 
of  the  Mexican  situation.  Champ  Clark 
has  to  stay  in  Washington,  and  can’t  fill 
his  twenty-four  circuit  Chautauqua 
dates  in  June,  in  Tennessee,  Alabama 
and  Kentucky.  I  have  to  be  the  houn’ 
dawg.  They  are  all  afternoon  lectures, 
under  tents.  When  I  stand  up  there, 
and  the  perspiration  is  using  all  the 
pores  I  have  and  wishing  for  more,  T’ll 
remember  Sherman’s  immortal  words.” 


A  Novel  Advertisement. 

The  Burroughs  .Adding  Machine  Co. 
is  isstiing  every  week  “Bank  News.”  a 
simple  pace  of  matter  relating  to  bank¬ 
ing.  set  in  newspaper  style  and  nrinted 
on  the  hack  of  an  ordinary  small  desk 
Idotter.  It  is  also  running  a  three  col¬ 
umn  ad  filled  with  similar  master  and 
arranged  in  the  same  style  in  the  bank¬ 
ing  publication.  The  ads  are  unique 
and  attract  wide  attention. 


NEW  AUDIT  BUREAU  MEMBERS. 

On  Friday,  June  12,  the  Standard 
Forms  Committee,  of  which  G.  H.  E. 
Hawkins,  advertising  manager  of  the  N. 
K.  Fairbank  Co.,  Chicago,  is  chairman, 
held  a  general  hearing  on  circulation 
forms  for  farm,  trade  and  technical  pub¬ 
lications,  at  the  Union  League  Club, 
of  that  city.  Next  week,  Thurs¬ 
day,  the  committee  will  hold  a  hearing 
for  newspapers  and  magazines,  at  the 
same  place,  the  newspapers  at  10  a.  m. 
and  the  magazines  at  2  p.  m. 

The  following  publications  and  adver¬ 
tisers  have  become  members  of  the 
Audit  Bureau  of  Circulations  since  May 
20,  the  date  of  the  organization  meeting 
held  in  Chicago. 

Newsp.'vpers — Columbia  (Mo.)  Daily 
Times,  Springfield  (Ill.)  State  Journal, 
Charleston  (S.  C.)  News  and  Courier, 
Columbia  (S.  C.)  State,  Youngs¬ 

town  (O.)  Vindicator,  Cadillac 
(Mich.)  News,  Knoxville  (Tenn.)  Sen¬ 
tinel,  Harrisburg  (Pa.)  Star-Indepen¬ 
dent.  Sheboygan  ( Wis.)  Journal,  Oakland 
fCal.)  Tribune,  Muskogee  (Okla.) 
Phoenix,  Chattanooga  (Tenn.)  News, 
Jackson  (Mich.)  Citizen  Press,  Colum¬ 
bus  (Ga.)  Ledger,  Pasadena  (Cal.)  Star, 
Winona  (Minn.)  Independent,  Fort 
Wayne  (Ind.)  Sentinel,  Mattoon  (Ill.) 
Journal-Gazette,  Centralia  (Ill.)  Senti¬ 
nel.  h'remont  (O.)  News,  Mason  City 
(la.)  Times,  Wilkes  Barre  (Pa.)  Times- 
Leader,  Columbia  (S.  C.)  Record,  Me¬ 
ridian  (Miss.)  Star,  Bakersfield  (Cal.) 
Morning  Echo,  Eau  Oaire  (Wis.) 
Leader  and  Telegram,  Beaumont  (Tex.) 
Enterprise,  Fremont  (O.)  Messenger, 
Logansport  (Ind.)  Fharoa-Reporter, 
Burlington  (Vt.)  Free  Press,  Natchez 
(Miss.)  News,  Richmond  (Va.)  Pal- 
Fdinm.  Scranton  (Pa.l  Times,  Houston 
(Tex.)  Telegram,  Buffalo  (N.  Y.)  Ex¬ 
press,  Toronto  (Can.)  Canadian  Courier. 

Mag.azine — Physical  Culture.  Vogue, 
Scribner’s  Magazine,  Woman’s  Home 
Companion,  American  Magazine,  Farm 
and  Fireside.  Christian  Herald,  World’s 
Work,  Country  Life  in  America,  Cur¬ 


rent  Literature,  Leslie’s  Weekly,  all  of 
New  York. 

Farm  Papers — Canadian  Farm,  To¬ 
ronto,  Canada;  Farm  and  Dairy,  Peter- 
boro,  Ont. ;  American  Fertilizer,  Phila¬ 
delphia,  Pa. 

Trade  Papers — Retail  Grocer’s  Advo¬ 
cate,  New  York,  N.  Y. ;  Candy,  Chicago, 
111.;  Carriage  Monthly,  Philadelphia, 
Pa.;  Merchant  and  Trade  Journal,  Des 
Moines,  la.;  Paint  and  Varnish  Record, 
Chicago,  Ill. 

-Advertisers — The  Centaur  Co.,  New 
York,  N.  V'.;  Montgomery  Ward  &  Co., 
Chicago,  Ill. 


NEWSPAPER  ADS  ESSENTIAL. 


Expert  Tell*  Electrical  Convention 
the  Pres*  Is  Best  Medium. 

The  report  of  a  special  investigating 
committee  presented  last  week  to  the 
National  Electric  Light  and  Power  Con¬ 
vention  indicated  that  even  in  an  in¬ 
dustry  which  is  constantly  growing  and 
which  now  involves  about  three  billions 
in  capital,  newspaper  advertising  is  con¬ 
sidered  absolutely  essential  to  prosperity 
and  development. 

riie  report  was  read  by  P.  H.  Kemble, 
of  Cincinnati.  O..  chairman  of  the  asso¬ 
ciation’s  Special  Committee  on  Merchan¬ 
dising  and  .Advertising. 

“Every  central  station  must  advertise 
in  order  to  grow,”  Mr.  Kemble  said. 
“Yearly  or  semi-monthly  advertising  ap¬ 
propriations  should  be  decided  upon. 
I'se  all  newspapers,  but  concentrate  on 
those  giving  the  best  audience.  Limit 
the  advertisement  to  one  idea.  Spend 
the  time  and  money  to  get  the  copyright, 
regardless  of  the  cost  of  getting  the 
argument  into  the  mind  of  the  reader. 
Advertise  continuously.” 

Newspapers  were*  placed  first  among 
all  advertising  mediums  by  Mr.  Kemble, 
whose  suggestions  were  based  on  long 
investigations  in  all  parts  of  the  country 
made  at  the  special  request  of  his  or¬ 
ganization. 


Chicago  in  Summer. 

The  Chicago  Tribune  has  issued  an 
attractive  booklet,  entitled  “Chicago  This 
Summer,”  for  the  purpose  of  supplying 
Chicago  business  men  with  information 
and  data  that  will  be  of  assistance  to 
them  in  laying  plans  for  special  events 
during  the  month  of  June.  From  its 
pages  it  appears  that  thirty-four  con¬ 
ventions  will  be  held  in  the  city  this 
month,  four  more  than  in  July  and 
August  of  last  year.  Plenty  of  argu¬ 
ments  are  presented  showing  that  the 
summer  is  one  of  the  best  seasons  in 
the  year  to  advertise. 

Journalism  Course*  in  Tokio,  Japan. 

The  Keio  and  Waseda  Universities  of 
Tokio,  Japan,  have  established  courses 
in  journalism.  In  Keio  University  the 
department  is  under  the  supervision  of 
the  ablest  newspaper  writers  of  Tokio, 
who  are  especially  interested  in  increas¬ 
ing  the  prestige  of  journalism. 

“THE  VICTOR.’’ 

By  Xeno  W.  Putman. 

A  toast  to  the  man  who  dares, 

No  matter  how  dead  his  trade; 

Who  can  win  his  luck 
By  his  own  good  pluck. 

When  the  rest  of  the  world  is  afraid 

Another  to  him  who  fights 
When  trade  is  a  whirlwind  lure; 

And  who  jumps  right  in 
With  a  will  to  win. 

Though  rivals  are  plenty  and  sure. 

So  here’s  to  the  man  who  dares. 
Though  fortune  blow  low,  blow  high ; 
And  who  always  knows 
That  the  conquest  goes 
To  the  man  who  is  ready  to  try. 

— The  Torch. 
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free  film  publicity. 

Publisher.  Warned  Not  to  Allow 
Them.elve.  to  Be  “Worked”  by  the 
Manufacturer,  a.  They  Were  by 
the  Automobile  Maker.— Adyerti.- 
ing  Should  Be  Paid  For— Cappel- 
View,  on  the  Subject. 

I'nmi  an  advertising  viewpoint  one  of 
the  important  questions  of  the  moment 
c  "W  liat  policy  should  publishers  adopt 
n  developing  proper  publicity  among 
film  manufacturers?”  The  newspapers, 
it  will  be  remembered,  were  worked  to 
death  for  free  publicity  by  the  automo¬ 
bile  manufacturers  until  they  tumbled  to 
the  fact  that  they  were  rendering  a  val¬ 
uable  service  for  which  they  should  be 
well  paid.  The  film  manufacturers  are 
now  trying  to  do  the  same  thing. 
Wheilur  or  not  they  succeed  depends 
upon  the  attitude  taken  by  the  pub¬ 
lishers.  ,  ,  ,  . 

Many  of  the  daily  newspapers  have 
reieiM-d  offers  of  film  stories  at  a  nomi¬ 
nal  cost,  the  object,  of  course,  being  to 
secure  such  favorable  publicity  as  will 
lead  the  local  theaters  to  run  them. 

E.  B.  Cappeller,  general  manager  of 
the  .Mansfield  (O.)  News,  in  comment¬ 
ing  on  one  of  these  propositions,  writes : 
IIKIKVI.NG  FREE  SP.VCE  GRAFT. 
"Convention  after  convention  of 
neu>i>aper  publishers  has  decried  the 
free  space  graft.  There  is  a  very 
strong  feeling  against,  for  instance, 
automobile  manulacturers,  who  have, 
year  after  year,  been  able  to  boost 
their  game  without  proper  advertising 
appropriations  from  winch  publishers 
have  been  benefited,  through  tree  news 
luiliees  tliey  have  Ueen  aole  to  secure 
from  the  newspapers.  We  have  resolved, 
as  publishers,  time  and  again,  that  the 
real  estate  promoter,  notwithstanding 
that  he  glitteriiigly  displays  before  the 
editor  and  advertising  manager  the 
great  benefits  which  will  come  to  the 
community  through  his  project,  must 
pay  advertising  rates  for  the  advance¬ 
ment  of  his  cause.  We  have  decided 
that  stocks  and  bonds  can  be  presented 
to  the  reading  public  by  any  concern 
only  through  the  paid  columns  of  the 
paper.  We  have  regarded  ourselves,  as 
publishers,  as  easy  marks  and  have 
thought  that  the  time  has  long  since 
been  reached  when  the  service  we  can 
render  must  be  paid  for. 

new  industry  in  its  attempt  to  reach 
the  American  public  must  be  handled 
wisely  by  the  publishers.  The  moving 
picture  tilm  manufacturers  are  anxious 
to  popularize  their  industry,  and  they 
very  shrewdly  know  that  there  is  only 
one  big  medium  of  publicity — the  daily 
newspaper.  And  they  probably  think 
tliat  there  is  one  set  of  easy  marks  in 
the  country  which  will  help  them  do  it. 
BOOSTING  F1L.MS  WITHOUT  PAY. 

"It  seems  to  us  that  such  leaders  in 
tlie  newspaper  world  as  the  Chicago 
Tribune  should  stand  solidly  on  the  plat¬ 
form  so  earnestly  adopted — that  news¬ 
papers  have  a  right  to  expect  fair  pay 
tor  publicity  matter.  But  there  may  be 
some  "nigger  in  the  woodpile.”  It  is 
a  matter  of  rumor  rather  credibly  be¬ 
lieved  that  some  of  the  big  newspaper 
interests  in  this  country  are  being  very 
well  paid  indeed  by  the  film  manufac¬ 
turers  for  the  promotion  of  publicity  in 
their  cause.  And  that  these  big  news¬ 
paper  interests  are  taking  advantage  of 
their  position  and  prestige  to  the  disad¬ 
vantage  of  their  lesser  associates  in 
newspaper  work.  Now,  of  course,  we 
do  not  mean  to  sav  that  the  Chicago 
I'ribune,  for  instance,  is  acting  in  the 
capacity  of  a  paid  press  agent  for  the 
1  lianhouser  Corporation,  but  no  more 
effective  effort  in  the  interests  of  the 
corporation  could  be  imagined  than 
what  the  Chicago  Tribune  is  trying  to 
do. 

“We  understand,  too,  that  for  many 
months  the  moving  picture  film  manu¬ 
facturers  have  had  under  consideration 
paid  publicity  through  the  medium  of 
daily  newspapers.  The  newspapers  have 
already  treated  this  industry  with  a  great 
deal  of  consideration.  The  local  pic¬ 
ture  houses  know  this  well  and  there 
is  no  doubt  about  it  that  such  a  policy 
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will  be  maintained.  But  the  film  manu¬ 
facturers  owe  it  to  the  local  picture 
houses,  to  the  newspapers,  and  to  them¬ 
selves  to  take  advantage  of  the  publicity 
value  of  newspapers  in  advertising  cam¬ 
paigns.  Do  you  think  that  appropria¬ 
tions  will  be  made  for  the  benefit,  not 
only  of  the  Chicago  Tribune  and  such 
newspapers,  by  the  film  fraternity  at 
large  as  long  as  they  can  secure  their 
ends  without  adequate  advertising  ap¬ 
propriations  ? 

“In  two  weeks  we  have  had  three  such 
proptisitions  as  that  submitted  to  us. 
In  each  case  the  film  corporation  inter¬ 
ested  is  certain  that  a  local  picture  house 
would  exhibit  the  films  provided  the 
newspaper  clo.ses  the  deal.  We  have  no 
doubt  of  it.  The  local  picture  houses 
certainly  realize  the  value  of  newspaper 
publicity  but  the  acceptance  of  any  one 
of  the  three  propositions  would  be  re¬ 
garded  by  two  of  the  houses  as  a  dis¬ 
crimination  against  them.” 

CIRCULATION  METHODS 

(Continued  from  page  1093.) 
the  thickly  settled  parts  of  the  city  the 
districts  are  about  a  mile  square.  No¬ 
body  need  walk  more  than  half  a  mile 
to  get  to  the  center  of  a  district.  In 
the  thinly  settled  sections  the  districts 
naturally  are  larger. 

"In  as  central  a  location  as  possible 
in  each  district  a  small  store  or  shelter 
is  permanently  rented.  Here  are  the 
headquarters  of  the  district  circulation 
man,  and  here  the  boys  assemble  before 
the  papers  arrive.  The  district  man 
knows  them  all.  He  knows  their  regu¬ 
lar  customers  and  has  duplicates  of  their 
route  lists.  If  a  route  boy  fails  to  show 
up  he  can  send  out  a  substitute.  If  a 
boy  gives  up  a  route  it  is  turned  over 
to  another  boy  whose  street  work  and 
dependability  have  earned  him  the  op¬ 
portunity.  A  healthy  interest  is  stimu¬ 
lated  by  various  prizes.  Complaints 
from  subscribers  get  attention  at  once, 
because  the  district  manager  knows  what 
boy  is  responsible  for  delivery. 

HOW  IT  WORKS  OUT. 

“When  a  regular  brings  in  a  new  boy 
to  sell  he  is  paid  a  small  sum,  provided 
the  boy  sticks  for  two  weeks.  The  new 
boy  is  given  ten  papers  a  day  free  for 
the  first  week  and  is  encouraged  by 
practical  first-hand  advice  in  that  trying 
period.  Cases  of  non-payment  by  sub¬ 
scribers  are  reported  to  the  district  man¬ 
ager  and  he  helps  in  the  collection,  if 
necessary. 

“Those  are  some  of  the  things  that 
are  done  to  keep  the  boys  up  to  their 
work;  but  that  is  only  one  side  of  the 
district  manager’s  job.  He  makes  a 
house  to  house  census  of  his  territory, 
finding  out  what  newspapers  are  regu¬ 
larly  taken  by  each  family.  This  in¬ 


formation  is  entered  on  cards,  which  be¬ 
come  a  complete  record  of  the  newspaper 
habits  of  this  community — white  cards 
for  the  families  that  take  the  News, 
blue  cards  for  the  families  that  do  not. 
After  the  census  work  is  complete,  the 
canvassing  begins.  The  mornings  are 
spent  in  calls  on  the  families  who  have 
blue  cards.  The  merits  of  the  News  are 
emphasized  and  a  trial  urged.  Twice  a 
year  the  census  is  corrected  and  changes 
noted.  The  remainder  of  the  year  is 
given  to  canvassing. 

“Each  week  the  district  managers  are 
assembled  in  the  main  office.  Problems 
are  discussed,  suggestions  made,  and  an 
inspirational  talk  given  by  the  business 


manager.  Managers  whose  districts 
show  any  weakness  or  decline  are  given 
the  appropriate  treatment. 

“This  plan  is  systematic.  It  knows 
what  it  is  aiming  at — the  present  non¬ 
subscriber.  It  identifies  him,  locates 
him,  and  then  goes  after  him  with  every 
resource  which  experience  and  practical 
salesmanship  can  suggest. 

“The  result  is  concentrated  circulation. 
It  provides  an  argument  to  the  adver¬ 
tiser  that  is  unanswerable.  If  he  will 
go  or  send  to  one  of  your  district  sta¬ 
tions  you  can  show  him  instantly  by 
the  predominance  of  white  cards  the 
superiority  of  your  circulation.  He  can¬ 
not  successfully  attack  your  record.” 


High  Class  Tenants 

Are  You  One  of  Them  ? 

Home  of  American  Newspaper  Publishers’  Association  and  A.  N. 

P.  A.  Bureau  of  Advertising;  United  Press  Association;  News¬ 
paper  Enterprise  Association ;  Scripp  McRae  League ;  N.  Y.  Photo- 
Engravers’  Union  No.  1 ;  H.  L.  Roberts  Stitching  Machines;  Typographi¬ 
cal  Union  No.  6;  Duplex  Printing  Press  Co.;  Universal  Syndicate;  Mail- 
O’m-Eter  Co.;  United  Sunday  Magazine;  Newspaper  and  Mail  Deliv¬ 
erers’  Union  No.  9463;  Stereotypers’  Union  No.  1;  Central  Union  Label 
Council;  International  Typesetting  Machine  Co.;  Lanston  Monotype 
Machine  Co.;  Brooklyn  Daily  Eagle;  Croatian  Printing  and  Pub.  Co.; 
Narodni  List;  Multicolor  Sales  Co.;  The  Editor  and  Publisher  and 
Journalist;  National  Auto  Press  Co.;  H.  C.  Cushing,  Jr.,  publisher  of 
The  Central  Station;  H.  W.  Fairfax,  Advertising;  Philadelphia  Press; 
Baltimore  American;  Boston  Globe;  Pittsburgh  Dispatch;  Baltimore 
Star;  Schulte  &  Co.,  Cigars;  L.  J.  Hibbard,  Engineering  and  Railway 
Supplies;  Julius  Kessler  &  Co.,  Distillers;  Burlington,  Vermont,  Venetian 
Blinds  Co.;  Larkin  J.  Mead;  A.  F.  Thacher,  Lynn  Incandescent  Lamp 
Co.;  E.  R.  Knowles,  C.  E.  E.  E. ;  W.  J.  Baldwin,  M.  E. ;  John  E.  Nitchie, 
Architect  ;  Thomas  J.  Nugent,  Public  Accountant. 

Associated  Publishers’  Syndicate;  Philadelphia  Record;  S  S.  Schroff, 
representing  Louisville  Times,  St.  Louis,  Times,  Baltimore  News,  Toledo 
Blade,  Minneapolis  Journal,  New  Orleans  States,  Montreal  Star,  Mon¬ 
treal  Standard,  Toronto  Telegram;  M.  J.  Pike,  representing  the  New 
Orleans  Times-Democrat,  Houston  Post  and  St.  Paul  Dispatch;  John  F. 
Pitz,  Inc.;  O’Brien  Civil  Service  School;  Union  Label  Products  Trad¬ 
ing  Ass’n,  Inc.;  Interboro  Institute;  Miller  Saw-Trimmer  Co.;  London 
Daily  Chronicle. 

PULITZER  BUILDING  OFFICE  CLUB 

Membership  limited  to  out-of-town  business  firms,  representatives 
of  newspapers,  hotels.  Summer  and  Winter  resorts,  railroad  and  steam¬ 
ship  lines.  City  and  State  Associations,  patriotic  and  other  societies 
desiring  a  New  York  address. 

Dues  $15.00  per  month,  with  private  desk.  Stenographer  in  attend¬ 
ance  ;  charges  reasonable.  Local  telephone  calls  free. 

Member*. 

Reed  Mfg.  Co.,  Dunstan  Lithograph  Co.,  Matt  Parrott  Sons  &  Co., 
S.  J.  Richardson,  Richmond  Screw  Anchor  Co.,  T.  M.  Stromeyer. 

Send  for  Booklet. 

Large,  light,  high  ceiling,  well-ventilated  offices  to  rent  to  high- 
class  tenants  only. 

Pulitzer  Building  Assembly  Hall,  seating  350,  to  rent  day  or  night. 
Pulitzer  Building  Assembly  Room,  seating  75,  to  rent  day  or  night.  We 
give  our  tenants  as  reference,  for  they  know. 

PULITZER  (WORLD)  BUILDING 

53-63  PARK  ROW 

E.  A.  PRATT,  Supt.  Telephone  4000  Beekman 


^  ^  Slugs  a  Second,  or 
Slugs  a  Minute? 

That’s  the  difference  in  output  between  a 
Miller  Saw-Trimmer  and  a  lead  cutter 


A  Miller  Saw  in  the  Ad 
Room  is  a  60  to  1  shot 
in  closing  forms,  catch- 
.  ing  mail  trains,  and  saving  dollars. 

Miller  Saw-Trimmer  Company 

Point  Building,  Pittsburgh,  Pa. 
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TIPS  FOR  THE  AD  MANAGER. 

N.  \V.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia,  Pa.,  are  placing  or¬ 
ders  with  papers  that  have  accepted 
the  contract  of  R.  J.  Reynolds  Tobacco 
Company,  “Prince  Albert  Tobacco,” 
Winston-Salem,  N,  C. 


Albert  Frank  &  Company,  26  Beaver 
street.  New  York  City,  are  issuing  three 
line  every  day  for  two  months  orders 
to  a  selected  list  of  papers  for  the  Es- 
sick  Hotel,  Essick  Heights,  Pa. 


Wrigley  Advertising  Agency,  35  South 
Dearborn  street,  Chicago,  111.,  is  run¬ 
ning  thirteen  inch  advertisements  one 
time  with  papers  in  the  vicinity  of  Chi¬ 
cago  for  the  Chicago  Tribune. 

Phillip  Goodman  Company,  1261 
Broadway,  New  York  City,  is  asking 
for  rates  in  Pittsburgh  papers  on  120  line 
one  time  a  'Week  for  six  months. 


Bayer-Stroud  Corporation,  200  Fifth 
avenue.  New  York  City,  is  extending 
the  advertising  to  five  selected  papers 
in  Southern  cities  for  the  Brown-Dur- 
rell  Company,  “Gordon  Round  Ticket 
Hosiery,”  71  West  19th  street.  New  York 
City.  _ 

D’Arcy  Advertising  Company,  Inter¬ 
national  Life  Building,  St.  Louis,  Mo., 
is  making  3,000  line  one  year  contracts 
with  Middle  West  papers  for  the  West¬ 
ern  Brewing  Company. 


Walter  Baker.  Boston,  Mass.,  is  send¬ 
ing  out  renewals. 


The  Merrill  Advertising  Agency,  Inc., 
1161-1175  Broadway,  New  York  City, 
is  placing  the  advertising  on  the  ex- 
ciiange  basis,  payable  in  board  and  room 
accommodations  for  the  Murray  Hill 
Hotel,  Thousand  Islands,  N.  Y.,  and 
payable  in  room  accommodations  at  the 
.•\nsley  Hotel,  Atlanta,  Ga. 


The  Beers  Advertising  Agency,  Ha¬ 
vana  and  New  York,  is  sending  out  a 
thirteen  time  order  of  a  three  inch  two 
column  ad  for  Illinois  Sporting  Goods 
Co.,  for  various  Cuban  papers,  city  and 
country,  to  start  at  once. 


The  Crystal  Spring  Water  Company, 
Tenth  avenue  and  36th  street.  New 
York  City,  is  contemplating  advertising 
in  Connecticut  papers.  An  agent  will 
be  selected  later. 


Dudley  Walker  &  Company,  Peoples 
Gas  Building,  Chicago,  Ill.,  are  forward¬ 
ing  orders  to  large  city  papers  for  the 
Chicago-Milwaukee-Buffalo  Line.  (Cros¬ 
by  Transportation  Company)  285  Main 
street,  Buffalo,  N.  Y. 


Herbert  M.  Morris  Advertising 
Agency,  400  Chestnut  street,  Philadel¬ 
phia,  Pa.,  is  handing  the  advertising  ac¬ 
count  for  F.  E.  Munich,  “Munich  Ho¬ 
siery,”  Philadelphia,  Pa. 


George  Batten  Company,  Fourth  Ave¬ 
nue  Building,  New  York  City,  is  send¬ 
ing  out  twelve  inch  twelve  times  orders 
to  Colorado  papers  for  the  Wolverine 
Lubricants  (Company,  “Wolf’s  Head 
Oil,”  78  Broad  street.  New  York  City. 


Otto  J.  Koch  Advertising  Agency, 
L'niversity  Building,  Milwaukee,  Wis., 
is  placing  three  and  one-half  inch  five 
time  contracts  with  a  few  papers  for 
the  Miller  Brewing  Company. 


Lee-Jones,  Inc.,  Republic  Building, 
Chicago,  111.,  is  sending  out  144  line  one 
time  orders  to  Sunday  papers  for  Helen 
Clare,  Chicago,  Ill. 


Will  H.  Dilg  .Advertising  Agency, 
Hearst  Building,  Chicago,  Ill.,  is  for¬ 
warding  sixty-eight  line  five  time  or¬ 
ders  to  a  selected  list  of  papers  for 
Waukazoo  Inn,  Holland,  Mich. 


Earnshaw-Lent  Company,  80  Maiden 
Lane,  New  York  City,  is  sending  out 
orders  for  the  Lyon  Manufacturing 
Companj-,  “Magnolia  Balm,”  Brooklyn, 
New  York.  _ 


Charles  H.  Touzalin  Agency,  Kesner 
Building,  Chicago,  Ill.,  is  issuing  thirty 
lines  twenty-nine  times  to  a  few  papers 
for  the  Plaza  Hotel,  Chicago,  111. 


Parks  &  Weiss,  56  West  45th  street. 
New  York  City,  are  forwarding  orders 
to  cities  where  salesmen  will  call  for 
the  Scourene  Manufacturing  Company, 
"Scourene.”  539  West  39th  street.  New 
York  City. 


The  New  York  City  Car  .Advertising 
Comi»any  (Jesse  Winehurgh).  225  Fifth 
avenue.  New  York  City,  is  placing  the 
advertising  of  Kaffee-Hag  Corporation. 
“Kaffee-Hag.”  225  Fifth  avenue.  New 
York  City,  with  newspapers  on  an  ex¬ 
change  basis  for  street  car  space,  and 
not  through  M.  Winehurgh  as  reported 
in  Bulletin  of  May  23.  1914. 


New  Orleans  States 

Sworn  Net  Paid  Circalation  for  6  Months 
Ending  April  1,  1914 

28,427  DAILY 

Per  P.  O.  Statement 

Carrier  circulation  averages  over  19,0(X) 
par  issue.  We  guarantee  the  largest  ear¬ 
lier  and  the  largest  vhite  home  circula¬ 
tion  in  New  Orleans.  It  is  less  expensive 
and  easier  to  create  a  new  market  in  a 
Emited  territerjr  by  using  concentrated  cir¬ 
culation.  The  States  fills  that  position  in 
New  Orleans. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  RepresentaliTes 
Now  York  Chicago  Si.  Lonit 


The  Brackett-Parker  Company,  77 
Franklin  street.  Boston,  Mass.,  will 
place  in  the  future  all  contracts  for  the 
Boston  Varnish  Company,  “Kyanize 
Varnish,”  Everett  Station,  Boston, 
Massachusetts. 


Ewing  &  Miles.  Fuller  Building,  New 
A'ork  City,  are  handling  some  of  the 
newspaper  advertising  for  Selma’s  Rus¬ 
sian  Toilet  Preparation  Company, 
“Selma  Sotherland  Hair  Parlors,”  45 
West  34th  street,  New  York  City. 


Trades  Advertising  .Agency,  1182 
Broadway,  New  York  City,  is  issuing 
orders  to  a  selected  list  of  papers  that 
have  photo  sections  for  the  DeMeridor 
Company,  Newburgh,  N.  Y. 


NEW  AD  INCORPORATIONS, 

New  York,  N.  Y. — G.  .A.  MacDonald, 
advertising;  capital  stock,  $10,000;  G.  A. 
MacDonald,  .A.  R.  Morgan.  E.  C.  Huber, 
incorporators. 

New  York,  N.  Y. — Burdick-Simpson 
Co.,  publishing  and  advertising;  capital. 
$100,000;  incorporated  by  W.  N.  Hunter 
and  others. 

.Ai.b.\xy,  N.  Y. — Louis  Taterka  Pub¬ 
lishing  Company;  advertising;  capital 
stock.  $5,000;  incorporators.  Henry 
lierz  and  others. 

New  York,  N.  Y. — Porkas  Company, 
advertising;  capital.  $10,(XX);  incorpo¬ 
rators,  M.  P.  Rice.  S.  R.  Ketcham  and 
.M.  .A.  Porkas. 


Urges  National  Good  Roads  Day. 

Bruce  W.  Ulsh,  head  of  a  syndicate 
of  newspaper  editorials  and  specialties 
at  Wabash,  fnd.,  delivered  an  address 
recently  before  the  National  Old  Trails 
Road  Convention  at  Indianapolis,  start¬ 
ing  a  movement  for  a  National  (3ood 
Roads  Day  to  be  declared  by  President 
Wikson  and  to  be  observed  by  the  na¬ 
tion  at  large  in  work  upon  the  highways 
everywhere  in  the  country.  As  a  re¬ 
sult  of  Mr.  Ulsh’s  talk,  the  Old  Trails 
.Association  adopted  a  resolution  call¬ 
ing  upon  the  President  to  name  .such  a 
day.  Mr.  Ulsh’s  plan  has  the  endorse¬ 
ment  of  several  Governors,  good  roads 
advocates  and  others,  together  with  the 
backing  of  a  number  of  leading  news¬ 
papers  _ 

Le  Temps,  Ottawa,  Can.,  has  pur¬ 
chased  three  buildings,  which  will  be 
remodeled  to  house  its  newspaper  of¬ 
fice. 


Publications  examined  by  the  Association  of  American  Advertisers  f 
wbicb  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures 
in  some  instances  furnished  by  the  publisher. 


ARIZONA. 


GAZETTE — Av.  Gross  Cir.  Mar.,  1914, 
7001,  Phoenix. 


CALIFORNIA. 


THE  NEWS . Santa  Barbara 


BULLETIN  . San  Francisco 


NEW  JERSEY. 


PRESS  . Asbury  Park 

JOURNAL  . Elizabeth 

COURIER-NEWS  . Pi  infield 


NEW  YORK. 


_ GEORGIA. _ 

ATLANTA  toURNAL  (Cir.  57,531) 


I  Atlanta 

CHRONICLE  . Augusta 

LEDGER  . (Tolumbus 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . Chicago 

HERALD  . Joliet 

HERALD-TRANSCRIPT  . Peoria 

JOURNAL  . Peoria 

STAR  (Circulation  21,589)  . Peoria 

_ INDIANA. 

THE  AVE  MARIA . Notre  Dame 

_ IOWA. _ 

REGISTER  &  LEADER... Des  Moines 
THE  TIMES-JOURNAL . Dubuque 


BUFFALO  EVENING  NEWS. Buffalo 
BOLLETTINO  DELLA  SERA, 

_  New  York 

EVENING  MAIL . New  York 

OHIO. 

PLAIN  DEALER . Cleveland 

Circulation  for  May,  1914. 

pa"/  . 125,439 

Sunday  . l.T.,257 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 


TIMES  . Chester 

DAILY  DEMOCRAT . Johnstown 

DISPATCH . Pittsburgh 

PRESS  . Pittsburgh 

GERMAN  GAZETTE . Philadelphia 

TIMES-LEADER . Wilkes-Barre 

GAZETTE  . York 


KANSAS. 


CAPITAL  . 

. . .  .Topeka 

KENTUCKY. 

COURIER-JOURNAL  .... 

.  .Louisville 

TIMES  . 

.  .Louisville 

LOUISIANA. 

DAILY  STATES . New  Orleans 


ITEM  . New  Orleans 

TIMES-DEMOCRAT  .. .New  Orleans 

_ MARYLAND. _ 

THE  SUN . Baltimore 

baa  a  combined  net  paid  circulation  of 
127,000  copies  daily,  80,000  of  wbicb 
are  served  in  Baltimore  homes. 


MICHIGAN. 


PATRIOT  (No  Monday  Issue). Jackson 
Average  Ist  qu.  1914:  Dally  10,963;  Sunday 
12,354.  Member  “American  Newspaper 
Pub.  Ass’n.”  “Gilt  Edge  News¬ 
papers,”  and  Am.  Audit  Ass’n. 


MINNESOTA. 


TRIBUNE,  Mon.  &  Eve _ Minneapolis 


MISSOURI. 

P0ST-DISPAT^~.T7 . St.  Louis 

MONTANA. 

MINER  . Butte 


_ NEBRASKA. _ 

FREIE  PRESSE  (Cir.  128,384)  .Lincoln 


SOUTH  CAROLINA. 


DAILY  MAIL . Anderson 

THE  STATE . Columbia 

(Sworn  Cir.  Mcb,  1914.  D.  22.850;  S.  23,444) 

TENNESSEE. 

NEWS-SCIMITAR  . Memphis 

BANNER  . Nashville 

TEXAS.- 

STAR-TELEGRAM  . Fort  Worth 


Sworn  circulation  over  30,000  dally.  Only 
dally  In  Fort  Wortb  that  permitted  1912  ex¬ 
amination  by  Association  of  American  Ad- 
vertlaera. 


CHRONICLE . Houston 

Tbe  Chronicle  guarantees  a  circulation  of 
35,000  dally  and  45, (HX)  Sunday. 


WASHINGTON. 


POST-INTELLIGENCER  . Seattle 


CANADA. 


BRITISH  COLUMBIA. 


WORLD . 

.  .Vancouver 

ONTARIO. 

FREE  PRESS . 

QUEBEC. 

LA  PATRIE . 

, . .  .Montreal 

LA  PRESSE . 

. . . .  Montreal 

Ave.  Gr.  for  1913,  127,722 


London  Times  Circulation  140,000.  unsold  copies.  The  Times  says:  “Not 
The  London  Times  published  Satur-  since  the  abolition  of  the  Stamp 
day  a  chartered  accountant’s  certificate,  has  the  net  sale  of  any  British  daily 
showing  that  the  average  net  sales  of  newspaper,  sold  at  a  greater  price  than 
the  newspaper  during  April  exceeded  a  half  penny,  been  revealed  to  the  pub- 
140,000  copies  daily,  after  deducting  all  lie.” 
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SEESTED  GOES  IT  ALONE. 


Advertising  Agents 


the  advertising  ALLEN  ft  WARD 

rears,  and  the  Brunswick  Bldg.,  New  York 

he  Eastern  ter-  Advertising  Bldg.,  Chicago 

onnection  with 

siness  for  him-  ANDERSON,  C.  J.,  SPECIAL 
which  has  been  AGENCY 

Marquette  Bldg.,  Chicago,  lU. 
-  Tel  Cent.  1112 

JOHN  M.  BRANHAM  CO. 
Brunswick  Bldg.,  N.  Y.,  Mailers  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 

BROOKE,  WALLACE  G.  ft  SON, 
225  Fifth  Ave.,  New  York  City. 
Tel.  4955  Madison  Sq. 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louis. 

CARPENTER-SCHEERER-SULLI- 
VAN  SP.  AGENCY 

Fifth  Ave.  Bldg.,  New  York. 
People’s  Gas  Bldg.,  Chicago 

CONE,  LORENZEN  ft  WOOD- 
MAN 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg, 
Chic.;  Gumbel  Bldg.,  Kansas  City. 

DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
_  New  York  Office,  1  V/.  34th  St. 

ted.  HENKEL,  F.  W. 

People’s  Gas  Bldg.,  Chicago 
ong  time.  He  Metropolitan  Bdg.,  New  Yo  k. 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  ^t.  New  York 
Tel.  Barclay  7095 


ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
TeL  4280  Rector 


BRICKA.  GEORGE  W.,  Adv.  Agent 
114-116  East  28th  St,  New  York 
TeL  9101-9102  Mad.  Sq. 


Janas  1).  Eidton,  who  has  been  ap- 
l)oint(  '  Western  advertising  represen¬ 
tative  >f  the  Chicago  Record-Herald  in 


FRANK,  ALBERT  ft  CO. 

26-28  Beaver  St,  New  York 
TeL  Broad  3831 


HOWLAND,  H.  S.  ADV.  AGCY. 
Inc. 

20  Broad  St,  New.  York 
TeL  Rector  2573 


G  JENTHER-BRADFORD  ft  CO. 
Chicago,  IlL 


THE  BEERS  ADV.  AGENCY 
Lat.  Am.  Off.,  37  Cuba  St, 

Havana,  Cuba 

N.  Y.  Office,  nil  FUtirou  Bldg. 


J.  D.  Fulton.  .  ^’ees  eo  is  pj 

in  the  Eastern  nel 

the  inreign  field,  has  a  host  of  friends  cial  agents.  He 
in  tile  advertising  business  throughout  friends  who  wish  1 
the  country.  His  promotion  on  the  luck  in  his  new  er 

Record-Herald  has  been  rapid  and  under  - - 

the  new  regime,  with  most  favorable  NOTES  OF  ' 
conditions  existing,  it  is  expected  that 
the  volume  of  foreign  business  will  be  The  Monmouth 
largely  increased.  His  headquarters  are  is  a  new  firm  at 
in  Room  213,  Record-Herald  Building,  H.  P.  Rennet  is 
Chicago.  new  concern,  whicl 

of  resort  advertisii 

Nathaniel  S.  Olds,  who  recently  re-  rising  business  will 

signed  as  secretary  to  Boro.  President  - 

Marcus  M.  Marks,  has  taken  a  position  Albert  G  New! 
in  the  advertising  department  of  Julius  manager ‘for 
kay^er  &  Co.,  Rochester.  He  was  for-  .  Moines, 
merly  connected  with  Rochester  news-  412  Fleming  E 
papers,  and  later  with  the  Stein-Bloch  ^^-bere  he  will  cor 
Coiniiany.  advertising  agency. 

F  W.  Prother,  formerly  of  the  H.  W.  rKHe  I  Bentlev 
WcislKiught  Engraving  Co.,  of  Cincin-  North  Tonawa'i 
nati,  has  taken  charge  of  the  Maxwell  ^  certificate  to  d< 
Motor  Company  publicity,  succeeding 

Charles  J.  Baker,  who  joins  the  Detroit  _ 

office  of  the  Dunlap- VVard  Advertising  tt  .  / 


PAYNE,  G.  LOGAN,  CO. 

747-8  Marquette  Bldg.,  Chicago;  200 
Fifth  Ave.,  New  York;  40  Brom- 
Beld  St.,  Boston. 

VERREE  ft  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
TeL  Madison  8q.  962 


THE  EXPORT  ADV.  AGENCY 
Specialists  on  Expo.t  Advertising 
Chicago,  III. 


NEW  PUBLICATIONS.  Parkuale,  Can. — The  Sun  appears 

1  Mick. MAN,  Ky.— A  stock  company  tl)'s  week  under  the  editorial  direction 

with  a  capitalization  of  $20,000  is  being  Humble.  It  is  a  weekly  and 

■ti.s-  organized  by  prominent  Democrats  to  ^  cent. 

start  a  new  paper.  A  first-class  plant  - — 

will  be  put  in  and  it  is  probable  that  an  NEW  INCORPORATIONS. 

.ity  evening  paper  will  be  started  The  new  1)EL.-Articles  of  incorpora- 

lent  paper  IS  to  be  thoroughly  Democratic  were  filed  with  the  State  Depart- 

m  po  itics  and  is  e.xpected  to  start  by  Democratic  Publishing 

,  Company  of  Greensburg,  Pa.,  to  print. 

Dodge,  Iex. — The  Saturday  Morning  publish  and  circulate  newspapers;  in- 
iled  a  new  weekly,  edited  and  pub-  corporators,  W.  I.  N.  Loftand,  W.  F.  P. 

the  I'shed  by  W.  H.  Wilson.  Loftand  and  William  Boyd. 

.\sHTABULA,  O. — .\bout  July  1  another  Savannah,  Ga. — The  Progress  Pub- 
newspaper  will  be  started  here.  It  will  fishing  Company  has  been  incorporated 

Jias  be  published  by^  the  General  Catalog  with  a  capital  stock  of  $5,000;  Charles 

.  .  hi-  Company,  of  which  J.  J.'Parshall  of  the  Fleming  and  others,  stockholders, 

rago.  and  Putnam  &  RandTil.  New  York  Geneva  Printing  Company,  one  of  the  ^  ^  .  .  „ 

foreign  renresentatives  of  that  news-  largest  stockholders,  is  manager.  The  Jersey  City,  N.  J.-—1  he  I lerald  Coin- 

paper.  Ralph  H.  Spence  is  the  manager  company  will  install  a  sixteen  page  $50,UX) ;  incorporators : 

and  secretary  of  the  publishing  company,  newspaper  press  and  other  modern  ma-  Hinners,  J.  r.  .McCormack  and 

-  chinery,  it  is  reported.  The  paper  will  J-  Kraus. 

An  Orange-Judd  Appointment.  Republican  in  politics.  J.  J.  Mundy,  International  News  Service  has 

Tj  ,  T-  J  .  .  1  for  the  past  three  years  managing  edi-  international  .^e\vs  service  nas 

■  k'  Beacon,  will  fill  a  similar  po-  t?Ken  new  (luarters  m  the  Rhinelander 

in  the  subscription  department  of  the  jijtion  on  the  new  paper.  Building,  238  William  street,  where  it 

Orange-Judd  Company  for  a  number  Tc  xi  ci  occupies  the  entire  sixth  floor  contain- 

of  years,  has  been  appointed  subscrip-  .  10,000  square  feet  of  space.  This 

tion  manager  of  that  concern’s  five  '  j  c..  ^  move  was  made  necessary  by  the  growth 

weeklie.s-The  New  England  Home-  P»W'shed  by  F.  H.  Fields,  as  editor.  ^  K„rpa.,’s  K„s:n,.ss^  ^ 


I'Vank  L.  Valiant  has  resigned  as  ad¬ 
vertising  manager  of  the  Miami  Cycle 
&  Manufacturing  Co.,  Middletown,  O. 
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In  3  Days 

A  certain  manufacturer,  making  a  high  priced  article, 
had  repeatedly  attempted  to  break  into  the  Chicago 
market.  In  every  attempt  he  was  balked  by  the  com¬ 
petition  of  inferior  articles,  lower  priced.  Unable  to 
secure  a  single  Chicago  dealer,  he  was  ready  to  give  up. 

He  finally  got  in  touch  with  -The  Chicago  Tribune’s 
Advertising  Promotion  Department  and  in  5  days, 
working  in  conjunction  with  that  department,  and  with 
only  one  salesman  on  the  job,  he  had  secured  six  of  the 
best  dealers  in  Chicago  and  had  sold  over  two  thousand 
dollars*  worth  of  goods. 

THE  CHICAGO  TRIBUNE  will  be  glad  to  show  you 
how  your  goods  may  be  introduced  in  Chicago,  at  reason¬ 
able  expense  and  without  loss  of  time,  provided  you  have 
a  product  of  merit. 

In  daily  city  circulation  and  in  volume  of  ad¬ 
vertising  printed  THE  TRIBUNE  nearly  equals 
all  other  Chicago  morning  papers  COMBINED, 

OUjirngu  QCribtme 

The  World’s  Greatest  Newspaper 

(Trade  Mark  Registered) 

Eastern  AdTertiimg  OfBce :  1216  Croisk  Bldg.,  220  Fifth  ATenae,  New  York  City 
Padfk  Coast  Adyertisiiig  Office:  742  Market  Street,  San  Francisco 


•V 


